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Marina Fomina
marina@marketingworks.io

Sandra Fogg
sandra@marketingworks.io
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Our Group 
Today

Q1: Have you ever run Google 
Ads for your business? 

Let’s get to know you
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Our Group 
Today

Q2: Does your business mainly 
sell Products or Services?

Let’s get to know you
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Our Group 
Today

Q3: What does your business do?

Let’s get to know you

Please drop in your website in the chat
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Agenda
Today we’ll talk about…

• Planning for marketing

• Setting up a free Google My Business profile

• Understanding Google Search & Shopping Ads 

• Search trends for your business

• Campaign design and budgeting

• Common mistakes to avoid
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Plan for 
Marketing
As part of your business plan
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Build from the 
Inside Out

Your potential customers

People aware of your business

People considering 
buying from you

Your 
customers
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What % of people use Google vs other engines in the United States?

A B

C D

54% 72%

84% 99%
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What % of people use Google vs other engines in the United States?
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Google My Business profile
• Your business appears in Google Search and Google 

Maps

• Gives people a one-click way to call you, visit your 
website, book appointments - and get directions!

• You can customize with photos, business info, and 
service offerings

• Instill confidence through positive reviews

• It’s FREE

Go to: google.com/business 

https://www.google.com/url?q=http://google.com/business&sa=D&source=editors&ust=1770683719339162&usg=AOvVaw2gMLDZ1gdgP0LpWvfKp7e-


Get to know the Customer

81%
research 

online

60%
start with 

search

273MM

shop 
online
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What are Google Ads?

Local Service Ads

Search Ads Shopping Ads
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Why page 1?

look beyond the first page

Less than 1%

Half of the users click on a result

within 9 seconds

Source: Google

Source: Backlinko



Matching user INTENT with CONTENT
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Google Ecosystem
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People who WOULD BE interested 
if they KNEW about your product.

Maybe not ready to buy.

People looking for 
SOMETHING like 

your product

Your 
customers

(Retargeting)
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Google Ads 
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Core Concept 1: Keyword Match Types
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Core Concept 2:Real-time Bidding

• Keywords (Broad, Phrase, Exact)

• Competition + CPC

• Quality score (1-10)

◦ Ad relevance 

◦ Expected CTR 

◦ Landing page experience 
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From your Customer’s perspective…20 seconds:

Your Website
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Designing a Campaign

5-10
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Understanding search trends for your business
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How to budget for a campaign
Considerations:

● Capacity for new customers
● Target geography
● Services you want to promote
● Expected lifetime value (LTV) of a new customer
● Competition and average CPCs for your category
● Workable minimum … in Seattle area - $40/day

BONUS Google fact: Your DAILY budget X 30.4 = Your MONTHLY budget
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Ad Copy Elements
Spotless home with Blue Cow

Deep clean in Blue Cow style

Eco friendly home cleaning

Professional cleaning services

Blue Cow cleaning services

Make your home sparkle

Schedule your cleaning today

Expert home cleaners

Get your home ready for the season with Blue Cow 
Cleaning, local and reliable.

Your trusted housekeepers

Get your home summer-ready

After-party cleanup

Local and reliable

Home cleaning starting at $XX

Top rated cleaning service

Make your home shine

Create a healthier living space. Deep clean with Blue 
Cow team and our eco-friendly products.

Let us do the dirty work for a spotless home. Quality 
cleaning from dedicated professionals.

A pristine and stress-free home is just a call away. 
Schedule online or call us today.
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In the platform:

your landing page 

your keywords

ad preview

headlines
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Responsive Search Ads
home cleaning

housekeeper

eco friendly cleaning

professional cleaning service
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What to expect in the first 90 days
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Using Google Ads as a Market Research Tool 

Ad Group: Move In/Move Out Cleaning

Campaign: Cleaning Services

Ad Group: Pet Household Cleanup

Ad Group: Allergy-Prone Household

Ad Group: Post Renovation Clean-Up

Ad Group: Carpet Steaming
Controls Budget, Geography
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How about Ecommerce?



Common Online Store + Marketing Configuration

Google AdsGoogle Merchant CenterShopify

Platform for managing 
Google + YouTube ad 
campaigns

Platform for staging product info 
before advertising on Google

Ecommerce platform for 
inventory and order 
management

Common Online Store + Marketing Configuration
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5 Common 
mistakes to avoid 
when running 
Google Ads

1. Fully relying on Google’s recommendations

2. Not setting up conversion tracking

3. Not using Negative Keywords lists

4. Not connecting Ad Content to Landing Page 
Content (20 second test)

5. Expecting results too soon (plan for 90 
days)
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Q&A

BONUS for today’s attendees:

FREE 30-minute marketing consultation

What questions do you have?

Connect with us:

sandra@marketingworks.io
marina@marketingworks.io

www.marketingworks.io 

https://www.google.com/url?q=http://www.marketingworks.io&sa=D&source=editors&ust=1770683721288018&usg=AOvVaw0upO5cONIHxPBF0iT_eG_m
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