
UNLEASHING 

THE POWER OF

            FOR SOCIAL 

MEDIA SUCCESS 



Objectives
• Understanding audience targeting and 

segmentation
• Review Meta Business Suite
• Understanding AI in Social Media
• Review Meta AI
• LinkedIn & AI
• TikTok and AI

• Understanding AI content creation and 
curation

• Discuss ethical implications of using AI in 
social media

• Do hashtags really matter now? 
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Social Marketer’s Top Goals for Social Media





Social Media Strategy – Learn Everything About 
Your Customers

Create audience personas

Knowing who your audience is and what 
they want to see on social media is key. 
That way you can create content that 
they will like, comment on, and share. 
It’s also critical if you want to turn social 
media followers into customers for your 
business.

When it comes to your target 
customer, you should know things 
like:
• Age
• Location
• Average Income
• Typical job title or industry
• Interests
• etc.



Target Market Process

• Set goals
• Compile data
•Write your persona
• Complete analysis
• Form marketing strategy



Meta Business Suite



Meta Business Analytics



How Does Social Media Know Exactly 
What You Want to See? It’s All AI!

https://youtu.be/pj4zkWun95g?si=lYB6MxxTweo067Bm



Facebook, Instagram, and AI

• Meta AI (Facebook, IG, and WhatsApp  is free for 
most users across Facebook, Instagram, WhatsApp, 
and Messenger. 

• Meta has begun testing premium subscription tiers in 
early 2026 to offer more advanced capabilities.

Premium
• Initial Testing (January 2026
• Current Status (May 2026)
• Expected Expansion : Full-scale commercial 

availability is anticipated later in 2026, as Meta 
continues to adjust features based on feedback from 
current pilot users. 



Meta AI
Demo



LinkedIn & AI LinkedIn has integrated AI across its platform to 
help users write profiles, search for jobs, and recruit 
talent more efficiently. Most advanced features, like 
the writing assistant 

• For Job Seekers & Professionals
• Profile Writing Assistant
• Semantic Search: 
• Interview Prep
• Networking Messages

• For Recruiters & Businesses
• AI-Assisted Search
• Hiring Assistant
• Learning Coach

How to Use Premium AI on LinkedIn
https://youtu.be/BoN31VMEftI?si=Y_49uilErTj3yw9u

LinkedIn Premium
Starting at $29.99- $59.99 Premium Career or Premium Business 

PREMIUM ACCOUNT REQUIRED

https://youtu.be/BoN31VMEftI?si=Y_49uilErTj3yw9u


LinkedIn Sample Business Page



LinkedIn Basic Account 



TikTok & AI AI is the engine behind TikTok, driving everything 
from the For You Page (FYP) algorithm to built-
in video creation tools like AI Alive. 

How AI Powers TikTok
• Personalized Feeds
• Content Analysis
• Smart Moderation: 

TikTok is testing an "Allow AI to remix content" 
feature that lets users transform others' videos 
into new AI-generated images or videos via 
prompts, often enabled by default

TikTok’s New FREE AI Video Generator
https://youtube.com/shorts/wYG6ItbOFx4?si=rqzViqduByfCl2mX

https://youtube.com/shorts/wYG6ItbOFx4?si=rqzViqduByfCl2mX


Social Media Best 
Time to Post 



Meta for Business – Education and Resources

https://www.facebook.com/business/learn



LinkedIn for Business – Education and Resources

https://business.linkedin.com/marketing-solutions



The ethical implications of AI in social media 
center on algorithmic bias, privacy violations, and 
the spread of misinformation, which can distort 
public discourse and user behavior. 

Key Ethical Challenges: 
• Algorithmic Bias and Discrimination
• Privacy and Surveillance
• Misinformation and Deepfakes
• Transparency and Accountability
• Mental Well-being
• Environmental Impact

Proposed Ethical Frameworks: 
• Human Oversight
•   Fairness and Non-discrimination
• Content Verification Systems
•   Transparency

Ethical Considerations



Do Hashtags (#) Really Matter Now?

• Hashtags are still important in 2026, 
but their role has shifted from 
primary reach drivers to tools for 
context, categorization, and SEO 
(Search Engine Optimization)

• SEO -the process of improving a 

website to increase its visibility in free, 
organic search results on search 
engines like Google

• Tools for context, categorization, 
and SEO (Search Engine 
Optimization)

• Using 3–5 niche, highly relevant 
tags helps algorithms categorize 

content and reach specific 

audiences rather than random 
users SEO

• Content hashtags- Ex. #lifecoach #leadershipdevelopment
• Trending hashtags- Ex. #bossesday #internationalwomensday
• Brand-specific hashtags- Ex.  #scorememphis #sba



Key Takeaways for (#)Hashtag Strategy

• Instagram & TikTok: Instagram now 
favors SEO-friendly captions over 
heavy hashtag usage, recommending 
only 3–5 specific tags. TikTok still uses 
them for tracking trends

• Purpose: They are best used for 

enhancing searchability, organizing 
niche content, and building 
community rather than guaranteeing 
viral growth.

• Quality over Quantity: Focus on 
high-relevance, niche, and branded 
hashtags rather than broad, 
generic ones.

• Platform Variation: Use more tags 

on Instagram/TikTok (3-5+), and 

very few (1-2) on LinkedIn or X 
(formerly Twitter)



Thank You!  Any Questions? 



About Us
We are an organization that is multifaceted 
and committed to using soft skills methods 
and practices for personal and professional 
development. What makes our services so 
unique is that we take a holistic approach. We 
focus on helping our clients take care of their 
BEing as well as their BIZness. We are 
“Skilling You Softly” to Live and Lead with 
Confidence and BOLDNESS!

Sarita Price, ABD, MBA, BCCLC
CEO-Owner, International Board-Certified Life and 
Leadership Coach-Strategist 

This presentation is protected by US copyright laws. Reproduction and distribution of the 
presentation without written permission of the owner is prohibited. ©2026 FSP 
Enterprises



FSP Enterprises provides 
services for your professional 
and personal development 
needs.
❖  We are committed to using 

life and soft skills strategies 
and practices to develop 
leaders and build high 
performing teams.

❖  Each program is customized 
to fit the organization's needs. 

We are "Skilling You 
Softly”  to live and lead 
with confidence and 
BOLDNESS!



LA50 Reinventing Yourself Coaching Program



Our 3rd Annual Life After 50: 
Reinventing Yourself Symposium main 
objective is to discuss strategies to help 
and celebrate Baby Boomers and Gen 
Xers 50 and older who are on the move 
and transforming the spirit and style of 
aging! This year’s topic is "Menopause 
Empowerment: Life Doesn't Have to 
Pause for Menopause“

Register: 
https://www.fspenterprises.net/

https://www.fspenterprises.net/


Let's Keep
in Touch!

We conduct regular webinars like 

this often. Make sure you follow us 

online, so you don't miss out.



THANKS  
FOR 

ATTENDING!
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