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1.Should You Be On Instagram? &
2. Two Essential Keys To Selling On Instagram
3. Getting Ready: Time, Tech, & Tools

INSTAGRAM 4. Entertain, Encourage, or Educate
MARKETING + Marketing Experiments &

5. Critical Engagement !!

6. Accountability Partners @+ 9

7. Outsourcing & Delegating <~
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Where are YOU at in your Instagram journey?

0 1 2 3
No 0-20 20-100 100+
account posts posts posts
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o 1 2 3

No 0-20 20-100 100+
U ) account posts posts posts

Business Coach
for Residential Interior Designers
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Today: Seriously Happy Business Coach &
2023: Closed the Seattle studio, Moved to Paris 3%
2016: Author, Happy Starts At Home 4
2007: CEO & Interior Designer, Seriously Happy Homes &
2003: Ballroom Dance Instructor, Author Murray 4e
2000: Peace Corps Volunteer, Nicaragua -

find me on Instagram
@beseriouslyhappy AS SEEN IN:  SUCCESS™ THE WALL STREET JOURNAL. |newda9 REAL SIMPLE SeattlelQﬁned B UST_{-fE Seatue CTOWN:HALL

magazine

oy
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IF YOU ENJOY TOUDAY'S CLASS,
YOU MAY LIKE..

NEWSLETTER WRITING WORKSHOP!

TUESDAY FEB 10
7:00 AM PST/10 EST

Just $20 with code “"SCOREINSTA" Scan here

https://seriouslyhappyscheduling.as.me/emailmarketingworkshop

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »



https://seriouslyhappyscheduling.as.me/emailmarketingworkshop

OU? SOCIAL
MEUIA
UKEAM IS

POSSIBLE
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THE FIRST QUESTION: SHOULD YOU
* BE ON
INSTAGRAMNM?

Other Marketing Platforms:
e EFmail Newsletters (ROl 3%)
e Articles / Blog Posts (SEO 3%)
e Podcasts (Thought Leadership %)
e Warm-ish Emailing (Network Building 3%)
e Speaking / Teaching (Credibility %)
e Networking (Referrals 3%)
* Press & PR Features (Authority %) Why Instag ram?

serjously
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WHY ARE WE ON IG?

* To make money selling our product or services?
e Or become an Influencer and sell other people’s products or services?

INFLUENCER:

Someone who holds enough aspirational
power over consumers that brands spend
money hoping their psychological sway =
sales.

Follower Count:

» MEGA-influencer: 1 million+

» MACRO-Influencer: 100k - 1 million
» MICRO-influencer: 10,000 - 100,000

MEGA-INFLUENCER .« 13.5 million followers
@NAS GRIER: .« Paid up to $41,000 per influencer post!

REALITY CHECK:

“Nash says he can sometimes
spend hours, or even days to
make the perfect video."

* https://www.thefactsite.com/nash-grier-facts/
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WHY ARE WE ON IG?

* To make money selling our product or services?
e Or become an Influencer and sell other people’s products or services?

>

PP’ 1cer post!

INFLUENCER:

Someone who holds enough aspirational
power over consumers that brands spend
money hoping their psychological sway =
sales.

MEGA-INFLUENCER % kXY
@NASHGRIER:

Follower Count:

mes
» MEGA-influencer: 1 million+ ‘to
» MACRO-Influencer: 100k - 1 million -
. MICRO-influencer: 10,000 - 100,000 * hitps:/ /vt acts/

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + Score »


https://www.thefactsite.com/nash-grier-facts/

'7 @ - “Followers don’t equal
T e Loy lrritte B sales and I'll scream it

scream it from the roof tops!

Because if that was true, my client who fro m t h e rO oft o p s ! 1/

just hired me would be making boat
loads of sales with 62k followers TONS

i
' ) o and tons of opt ins!
‘ " Now? We have her set up to reach 35k
Y b b in the next couple of MONTHS & & & &
/ : ,,,’
/ “ '7" Ready to get your messaging and offers r ‘ . n 't h d
ready for sales? H 6 2 K
Thls is proof right here L ’W’/ COMMENT: revenue e C I e a

that followers do not
equal sales.v

And I'll send over my free event where -I:O ‘ | OW@ rS & Wa S 9 etti n g

] :/gl;;:a;r;:eamtheexactsystemIteach M | LLlONS OF Vl EWSI but

B N eQv " just 2k in sales each
@, O month! &

@ soazcomment. © That's just $24k a year... might as
well go work at Walmart!
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FACT: Most small business owners won't crack 10k+ followers
WHICH MEANS: UL b?nefits of be.ing on Instagram have to be
meaningful even if only 200 people ever follow you!

POTENTIAL e Social Proof = Shows you're active, legit, and open for business.

BENEELES OE INSTAGRAM

* Personality / Humanizing — Lets clients like and trust you before
they ever meet you.

e Credibility & Shows off your unique expertise & practical wisdom.

* Priming — Shapes client expectations, reduces sticker shock, and
smooths the sales process.

e Aspiration = Gives clients a glimpse of the lifestyle they want,
available by buying your service.

serjously
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REAL WINS

| MACRO-INFLUENCER
- 375k followers ? .

Echo-C

Flown to Seattle for a workshop on Instagram for designers.

Someone asked, "How have you monetized your feed?”
She said: “l haven't!” @

Turns out she was playing the long game!
Soon after she launched a line of designer cabinet doors

for IKEA, and now she has a way to monetize all that
work she put into building an audience!

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »




BEFORE YOU TRY TO MARKET (ON ANY PLATFORM),
YOU'VE GOTTA GET CLEAR.

WEHALARE * What can | buy from you?
YOU SELLING? e What will | get?

e Why should I buy it from you?
e What should | expect during & after the purchase?

Unclear services & vague pricing are sales-killers.

e What outcome are you looking for? What ACTION do you want me to
take? (Follow, click&buy, like/comment, email sign-ups from link in bio...?)

WHAT DOES
SUCCESS MEAN?

e What do you want me to know about you or say about you after | am
on your feed? What is your IG focus message? (We're the fastest,
coolest, cheapest, best...?)

INSTAGRAM MARKETING FOR SMALL BUSINESS h‘ig"ﬁi‘j + SCORE



Two Essential Sales Keys o
SO,

HOW
DO YOU
WIN ON

INSTA?

Key #1: Decide

THE SAME WAY what you're selling.

YOU WOULD IN ‘ What do you literally want

ANY MARKETING people to buy from you?
STRATEGY

INSTAGRAM MARKETING FOR SMALL BUSINESS RAEL + score »



Two Essential Sales Keys o

to take an action that
leads to a sale.

INSTAGRAM MARKETING FOR SMALL BUSINESS RAEL + score »
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Key #2: Invite someone
to take an action that
leads to a sale.

INSTAGRAM MARKETING FOR SMALL BUSINESS RAEL + score »



1G STORY 0 REFERRED BY

\ / PAST CLIENT
K-
LOW SALES IG CAROUSEL ’7‘4 i ;&’T\ CO0GLE HIGH SALES

CONVERSION CONVERSION

A Z‘ w R R ATTENDED
erost 224, .& R
IG REEL m ‘& GOT YOUR
NEWSLETTER
WERE THEY OR WERE THEY
DOOMSCROLLING? LOOKING FORYOU?
LOW CHANCE OF HIGH CHANCE OF TAKING

GETTING OFF PLATFORM. THE NEXT STEP.
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CLICKED
LINKIN

ATTENDED
WEBINAR

CLICKED
LINKIN
BIO

AGREED
TO CONSULT

CLICKED
LINKIN

BIO

AGREED

AND WHICH PATH TO CONSULT

ARE THEY ON? N

*—
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Q00000

HOW
MANY

POSTS oo
DIDSEEEY @@ @ @
BEFORE ‘ @
TH EY CLICKED

Too K L";IISN AGREED
ACTI O N ? CONSULT

CALL
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e WHAT ACTION
w ARE YOU TRYING
TO ENCOURAGE

HOW WILL THIS

POST HELP
ACCOMPLISH
THATZ

BEST PRACTICE: ASK THESE FOR EVERY POST

INSTAGRAM MARKETING FOR SMALL BUSINESS RAEL + score »



@ GAIHER RESOURCES

GETTING REALY:
TIME, TECH, &
CONTENT TOOLS

INSTAGRAM MARKETING FOR SMALL BUSINESS



TIME CHECK

. Q_ S
-
v l"\
3

T e 2-5 hours/wee
"' e 1-2 hours/wee

- h )
« O
o2 0 .

Your first big investment.

K engaging, networki

< tracking results, adj]

The most important thing?
Build a consistent habit and make each post count!

INSTAGRAM MARKETING FOR SMALL BUSINESS

A bootstrapping entrepreneur might spend:

/ * 5-10 hours/week creating content (posts, blogs, newsletters).

ng, and following up.
usting strategy.

How often should you post? 3-5 times a week. [

How often will you post? Weekly, if you're lucky. &

serjously T
B + score



Your first big decision.

Do you want to be:

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »



TECH: SETTING UP YOUR FEED

WHAT KIND OF FEED?

Feature Personal Creator Business
Analytics Very limited Yes, follower + content insights Yes, full analytics
Ads / Promotions X

Buy Buttons / Shops X Limited

Music Access Limited More flexible Restricted

DM Sorting X X

Contact Buttons X Limited

Privacy Options High Medium Medium

INSTAGRAM MARKETING FOR SMALL BUSINESS




WHAT'S
“VERIFIED"
MEAN?

emilyjeaninteriordesign &

ol LTE

< emilyjeaninteriordesign & A

emily jean campbell she/her

257 9,363 1,290

posts followers following

Interior Design Studio
* Inspired by Earth’s palette and pace™
Proving that high design can be down-to-earth
? Vancouver, WA + virtual nationwide
“+ Book a discovery call

é) calendly.com/hello-emilyc... and 2 more
{ D . Followed by distinctiveinteriordesigns,
P rachelpoedesign and 18 others
Following v Message +2

00000

The Edit Furnishing New Builds  Start Here = Renovatic

H © D ey

WELCOME
le oy coith

X 00 Meta
GPWE badge.

Plus Premium Max

Business Standard

Our foundational package

From $14.99/month per profile

{3 Verified badge

Promote your brand

v Upgraded profile features

Add images to your links

Get support

v Impersonation protection

v~ Enhanced support

Chat or email with agents

X Featured profile
X Add links to Reels

X Custom chat themes

- -—

Get Business Standard

INSTAGRAM MARKETING FOR SMALL BUSINESS

X 0Q Meta
VE

Standard m Premium Max

Business Plus

badge.

Gain momentum with more benefits

Welcome offer $49-99 $44.99/month per
profile for your first year.

{3 Verified badge

Maximize discovery

v~ Featured profile

v~ Addlinks to Reels
2 per month

Promote your brand

v Upgraded profile features

Add images to your links
Showcase 3 of your other profiles
Show up to 3 addresses

Get support

v~ Impersonation protection

Get Business Plus

serjously
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7:04 ol = @'

< cocreativeinteriors O ‘e

YOUR BIO (o)

A 197 1,466 967

posts followers following

Mlsty Molloy | Colorful Interior Design $ Charlotte, NC

150 characters to encapsulate what

. 3K Gett.ing. you OUT of the QRAY .ZONE
you do, who you do it for, and what N ] Doiening WITH you wriegiving youtht 816 REVEAL
they'll get it they work with you.

Charlotte, North Carolina

(4’ tap

‘!‘, Followed by b.clarkinteriordesign,
- wingnutsocial and 6 others

>~ Your name (whatever people will search)

Following v Message Contact 2
» What your business is / what you do
> Fun facts, or what makes you different @ C e e
» Optional: CTA, like “FREE workshop links below “" Kind Words  AsSeenin  B&As  Tips & Tricks
» Website link (your website, or a distribution link) HE :
» Note: Use CAPS and emojis thoughtfully CCriAT | " |
i

INSTAGRAM MARKETING FOR SMALL BUSINESS ﬁ%’ﬁ'ﬁ + SCORE



7:04 ol = @'

£ cocreativeinteriors O

197 1,466 967

posts followers following

“LINK IN BIO”

Misty Molloy | Colorful Interior Design ¢ Charlotte, NC

3¢ Getting you OUT of the GRAY ZONE

@’ Designing WITH you while giving you that BIG REVEAL

£a DFY systems and staffing for interior designers [[4
yeoTie, North Carolina—

é) taplink.cc/cocreativeinteriors

LINKS: Where will you send them?

pTKInteriordesign,
wingnutsocial and 6 others

Following v Message Contact +2
&) (&) (&) (&G
Kind Words  As Seen In B&As Tips & Tricks

INSTAGRAM MARKETING FOR SMALL BUSINESS RE 24



‘ Subscribe

beseriouslyhappy

® mn ©

cocreativeinteriors

COCREATIVE INTERIORS

@TheEPcoach

Empowering int'l women to create a life
% NAIL NAIL YOUR NICHE they love. Purpose. Connection. Joy.

\(°."1" The FREE Seriously Happy Guide to
NICHE Nailing-Your-Niche!

SCHEDULE A DISCOVERY CALL .
Resources for International Women

Get it here!
GRAB YOUR FREE PROJECT PLANNER

> Int'l Women in Chicago Facebook

Group

§ § ¢6 I've donealorof trainings and
taken a lor of webinars looking
for help nailing my niche and
NO ONE has pulled this all
together the way you do.

ANTI-GRAY DESIGN GALLERY FREE Workbook: 5 Strategies to Get the

Most Out of Your Time Abroad

2 WEEK INTENSIVE Seriously, you're remarkable.
for interior designers

Needed to tell you that. 99

3. December 5-15
# MWF at 1 pm PST

“LINK IN BIO”

Misty at Co-Creative uses taplink.

NAIL . . : :
COCREATIVE COLLECTIVE YOUR /'L" oy DO YOU HAVE TO The EPC Website & Newsletter Sign-up  ---
.| SELL “STUFF” IN
What is it? Learn more! NICHE % ORDER TO BE
"/ PAID FOR YOUR
IE forinterior designers EXPERTISE?

Bring more joy to your life by
creating an international mindset

’ November 13-17

Nope.

#devignonty

Can Chat GPT help you
Nail Your Niche?

GO

Daily at 1pmPST | o

| use linkin.bio (via the Later app)

STAY IN TOUCH

What do you mean
“Kitchen & Bath”
is NOT a niche?

< > v C: O < >

Expat-partner coach Linda uses Linktr.ee

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »



‘ Subscribe

'! Q-\

@TheEPcoach

Empowering int'l women to create a life
they love. Purpose. Connection. Joy.

Resources for International Women

A U I O N I U S o Int'l Women in Chicago Facebook
Grou
FREE Workbook: 5 Strategies to Get the
Most Out of Your Time Abroad
The EPC Website & Newsletter Sign-up
I O S I M O R E D O E S N I Creating Community No Matter
2= Where You Are with Linda Mueller

Thriving Abroad: Women's
® Success in International Moves |

Linda Mueller by Be That Create
That with Trienne Topp

Linda Mueller | The Expat
Experience - Romanticism vs.
Reality

Authentic Living: Create A Life
You Love By Getting To Know
rﬂ Your True Self with Certified Life
- - Coach and Expat Partner Coach
Linda Mueller

Fewer choices leads

the 2nd Chapter of My Life

‘trailing partners' & more! t I
Linda Mueller | The Expat

== clicking through!

Authentic Living: Create A Life
You Love By Getting To Know
ﬁ Your True Self with Certified Life

@  One or Three IS BEST.

Learn How | Reinvented Myself in
the 2nd Chapter of My Life

D

|

EMERICA)

ABROAD ACA Podcast - Why we NOT
@ ‘trailing partners' & more!

International Schools

’p\ Managing Food Allergies in
N2

INSTAGRAM MARKETING FOR SM RAEL + Score »




CONTENT TOOLS

" @ 2-5 hours/wee
¢ 1-2 hours/wee

K engaging, networki

< tracking results, ad]

The most important thing?
Build a consistent habit and make each post count!

INSTAGRAM MARKETING FOR SMALL BUSINESS

ng, and following up.
usting strategy.

How often should you post? 3-5 times a week. [

How often will you post? Weekly, if you're lucky. &

serjously
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e 5-10 hours/week creating content (posts, blogs, newsletters).
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STORY:

a photo or video that 1. To find
an Instagram user shares stories, click
on the platform. home icon

NOT the same as a post -
fewer editing options, &
ONLY LASTS 24 HOURS!

Story Examples
&8 @hilaryrushford

INSTAGRAM MARKETING FOR SMALL BUSINESS RAEL + score »




197 1,466 967

posts followers following

Misty Molloy | Colorful Interior Design ¢ Charlotte, NC

3¢ Getting you OUT of the GRAY ZONE
@’ Designing WITH you while giving you that BIG REVEAL
£a DFY systems and staffing for interior designers a

Charlotte, North Carolina

H IG H LI G HT‘ é) taplink.cc/cocreativeinteriors
o
@"9 Followed by b.clarkinteriordesign,
"l wingnutsocial and 6 others
+9O

A pla Ce tO Sa Ve StOrieS. Following v Message Contact =

Curated collections that &) (@) (&) (C
followers can tap into and ndWords A Seentn Bads  Tips & Tk
watch any time they like.

INSTAGRAM MARKETING FOR SMALL BUSINESS



GREAT EXAMPLE:
REDBULL'S HIGHLIGHTS

redbull & m Message 19 eee

9,928 posts 20.5M followers 1,976 following

AM Red Bull
Red BU" @ redbul

watch the World Of Red Bull
#qgivesyouwiiings
@ win.gs/redbullbio

Followed by damiankonasiewicz, harjoconstruction, seattlerefined + 4 more

N g ¢ 1] \ iy
2 v / T;T{'\: NN 5\' paa q:ﬁf o
/ 1 e Hra:s i
i3 Jv( ’ | POV ) & \%{g%

v
Training Airsports Watersports Wintersports Skateboard Dance Motorsports

S

N

W
v
)8

\u

/\
\

$

~/
~,

v

¢
o

(ST
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N\ Ringer

happystartsathome ve (3

Share a
note  a Happy Starts at Home, Rebecca West

599 1,911 403

posts followers following

POST: 770
OS o .. Interior Design Psychology Coach [

.. Author of Happy Starts at Home
I Creating my happy place in Paris

é) seriouslyhappyhomes.com and 1 more

Traditionally a S——p—
still photo that
an Instagram user "IG
shares on the platform. v

Now generic for any
post that isn’t a story.

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »



CAROUSEL:

a post with multiple
photos or videos, viewed
by swiping or clicking left.

Up to 10 images or videos
can be added as a e
single post on the feed.

INSTAGRAM MARKETING FOR SMALL BUSINESS RAEL + score »



N\ Ringer

happystartsathome ve (@

Share a
note  a Happy Starts at Home, Rebecca West
599 1,911 403
posts followers following

‘ .. Interior Design Psychology Coach [

. Author of Happy Starts at Home
i1 Creating my happy place in Paris

a video a user shares R
on the platfo m. | —— ‘ o Professional dashboard

A 541 views in the last 30 days.

Edit profile Share profile Email

(B

(Up-to-3 min video clips
Aim for 30-60 seconds!!!

(BUT HOW DO YOU
KNOW WHAT SIZE
YOU *SHOULD* GET?) 3

3

(BUTHOWDOYOU , .
KNOW WHATSIZE = JI»
‘ 4

IG LOVES & REWARDS e

.'? :

THIS KIND OF CONTENT!

INSTAGRAM MARKETING FOR SMALL BUSINESS RE /4



“v

REEL Talk/ir\g Head Voiceoyer B-Roll + Text Tren eels

OPTIONS

Thingsil dojas an online' business’

What should be in your

.?“ e~ P
’v Sorry | cannot hear you

I'm kind of busy

coach that w&ﬁﬁ send a traditionai?
business coac—:-hinto acoma...

sofa, that’s probably not.

TALKED A LOT ABOUT HOW
S WE DO COLOR, OTHER

@rogerandchris @schplendidsofas @sharkandship @emilyjeaninteriordesign
36k followers 39.6k followers 5.2k followers 10.8k followers
Great for: Great for: Great for: Great for:

e Authority e Storytelling e Showing your world e Relatability

e Trust e Education e Visual proof e Pattern interruption
e Teaching e Explaining process e Atmosphere e Humor

e Positioning e Emotional hooks e Aesthetic branding e Client behavior lols
e Explaining e Subtle selling

INSTAGRAM MARKETING FOR SMALL BUSINESS ﬁea"d'sq'j + SCORE %



HOOKS: WHAT THEY SEE, HEAR & READ

Motion = GOAL: CATCH THEIR ATTENTION

Face =
Hands e "If your clients second-guess everything...” (business coach)
&
Voice e "3 mistakes people make when...” (any business)
Text e "Here's what no one tells you about...”" (any business)

e "I changed one sentence on my website and...” (copywriter)

e "Here's how | know a design will age well." (graphic or interior designer)
e "Your accountant isnt responsible for your taxes...” (bookkeeper)

» "Everyone thinks... It's the opposite.” (any business)

e "Yesterday a client asked me this..."” (any business)

* “You don't need to eat less to lose weight...” (fitness/wellness)

INSTAGRAM MARKETING FOR SMALL BUSINESS RAEL + score »




CAPTIONS:

Writing that goes alongside the
post, carousel, reel, or story, usually
(but not always) related to the post.

@ allbirds % - Follow

@ allbirds @ BAKING NEWS! This is

pretty sweet € &) € Our Sugar
Crash Collection dropped today,
inspired by a few of our favorite classic
desserts: Cake, Cobbler and Pie. Swipe
through to check them out and grab
your pair online or in stores in the U.S.,
New Zealand, Australia, and Canada!
#weareallbirds

Wondering what to say or how personal to get?

Go back to the first question - what action are
you trying to encourage, and what are you

° blazingfig Make those purple
ones with dark soles and I'm in.
Light soles get too dirty too fast

trying to sell? S
That guides everything. ~
©Qd A

5,336 likes

*SEQO is making captions more important again -
write them with keywords and key questions in mind.

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »



#freesocialmediacourse #F?EESOCIALMEDIACOU?SE

HASHTAGS:
; ©QVv - A

AI I O n eWO rd p h rases @i’ Liked by mattfromlater and others
latermedia Want to develop amazing partnerships,
preceded by the # symbol and awareness for Yo

boost sales and increase brand awareness for your
business? If you're like "Uh, yeah!" then you need to

jump on influencer marketing in 2020!

Used to categorize content and
make it more discoverable. May
include letters, numbers, and/or
emoji. @

With our free online course, @gretta will teach you
how to create and launch a successful influencer

marketing campaign from start to finish! 4/

Everything from finding the right influencer for your
brand to *perfecting* your pitch and even tracking
and measuring the success of your campaign
afterwards! It's a step-by-step guide to influencer

marketing 101. @2

. o . ebinar _ L] @THWVLF\
QU ICk TI p See What |nStag ram Eﬁfiliz‘l%ledia ORGANIC VS PAID . : :
. 101: Back To SOCIAL MEDIA Plus, you'll get a bonus campaign planning worksheet
h o) hta g S yO ur In d ust ry ‘ eda d ers are Bisizs ? WHAT 15 THE DIFFERENCE 7 to guide you through the process seamlessly so
U S| N g tota ”y okay to Copyl . you'll feel like a total influencer marketing whiz! .
- | i
Muriel Foley

2 Link in bio: Influencer Marketing 101: From Zero to
net, ‘ Hero 2

#influencermarketing #Influencermarketingtips

*SEO is Changing hOW important HFRPEESOCIALMEDIACOURSE #freesocialmediacourse #influencercourse
7\
hashtags are, but use them anyway mn Q © @

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »



beseriouslyhappy

TAGGING:

Alert someone that you
mentioned them (great for
brand shout outs, collabs,
and crediting others’ work).

beseriouslyhappy Nevermind me...
just dreaming and scheming how I'll
design our #Edmonds home. Inspired
here by @buildcom (thanks
#instagramsponsporedad lol - guess
that advertising stuff really works! @)

Raise your hand if you know that
designing for yourself is WAY harder
that designing for others lol! &%

& @buildcom h

3w

Be sure to use
@beseriouslyhappy

Tag in the caption using the "@" and their IG name

#beseriouslyha
ynappy EXAMPLE: @beseriouslyhappy

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »
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@ CREATING CONTENT

IS YOUR SHOW
GOING TO
ENTEKTAIN,

ENCOUVUKAGE,
OR EDUCATE®?

And how will that lead to sales?

INSTAGRAM MARKETING FOR SMALL BUSINESS RAEL + score »



Case Study:

HOW DO CLIENTS USE OUR FEED?

» | needed a co-working space in Paris.

Challenge: don’t know the area, or the language.
Want: to feel welcome, have access to great wifi, and not break the bank.

Voie 15 - recommended by friends
Le10h10 - found via Google.
Le 16 & Co - found via Google.

Next step - RECON. \What's it like? What should | expect? What should |
wear? How long can | stay? What's it cost? Do people “like me” go there?

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »



63 2,704 73

posts followers following

"vwah-kahnz"

63 2704 73

posts followers following

Restaurant, Evénement & Espace Coworking

Event
Autrefois une gare, Voie 15 c'est :

. Espace Evénementiel / Séminaire
| |Déjeuner [ Afterwork... more B’O q
See Translation Restaurant, Evenement & Espace Coworking

Event
Autrefois une gare, Voie 15 c'est :
Espace Evénementiel / Séminaire

@ riil % e <= H’GHL’GHTS l ] 'Déjeuner | Afterwork... more

Marché de... Vide dressing Nos horaires Le midi BRUNC

(7 voiel5.paris

Following v Message Contact

=

Marché de ... Vide dressing Nos horaires Le midi BRUNCH

INSTAGRAM MARKETING FOR SMALL BUSINESS RA0L + score »



LE 10H10

842 1,372 1,101
posts followers following

842 1,372 1,101 o mll

posts followers following

le10h10 Coworking Café

Stcfg(lvfggKlNG CAFE & B ’ O —) le10h10 Coworking Café

- 210 rue Saint Martin, 75003 Paris (ouvert de 9h a 19h, 6€ Just for fun
de I'heure, 27 € max la journée tout compris)

See Translation COWORKING CAFE =
« 210 rue Saint Martin, 75003 Paris (ouvert de 9h a 19h, 6€

(2> www.le10h10.com and 1 more . ’ .
HIGHL’GH , s de I'heure, 27 € max la journée tout compris)
Following v Message Contact
’_‘Bl' ET. =
Hig é.m... \ P

Coworklng l... Contact Privatisation Réunion
Eapasn S Muwlin

}
‘ ?.v

Eapace Uptown
ef Full

1 &
)

£ ¥ %

ih %

Privatisation Réunion

—

ICONIQUES (ET RETRO
SUR LA MODE
- |

\ g < .

\
A s :
r " ‘

) DES FILMS LES PLUS? L
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The 16 & Co

136 likes - 144 followers

Posts About Mentions Reviews Followers Pictures

Intro

16 & Co is a coworking space offering nomadic office rentals. It is
located in the lobby of the ibis Styles Paris 16 Boulogne hotel at 27
Avenue Edouard Vaillant in Boulogne-Billancourt.

Page - Business service

27 Avenue Edouard Vaillant, Boulogne-Billancourt, France
014110 4050

info@16andco.fr

Always open v

Not yet rated (2 Reviews) o

Pictures See all photos

ONE MENTION,
DATED 2021

deskapad
Le 16 & Co

Follow

More +

Featured

L6 Le 16 & Cois =* feeling
beo professional.
September 9, 2020-Q

Hello everyone !

We remind you of our prices for our co...

'1

o\ s
\ r////r'/ /
+ KO

.

W

11 likes

deskapad Aujourd’hui @deskapad est chez Le 16 & Co a
Boulogne-Billancourt. (&2

2 Filters

#Deskapad #coworking #coworkingspace #Paris #wayoflife
#picoftheday #pictureoftheday #space #coworkers
#coworkingoffice #coworkingparis #share #sharedoffice

April 26, 2021 - See translation

g Le 16 & Co has> a professional feeling.
8% geptember 9, 2020-Q

Hello everyone !

We remind you of our prices for our co-working space during this resumption of activity:

Coworking per day €12 [ per month €170 per month / + domiciliation at €45 per month ... See ﬁ
more

See Translation
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MY RECON LEFT QUESTIONS UNANSWERED!

- o Le10h10 - definitely for coworking!
e \Voie 15 - was it REALLY for coworking?
e e 16 & Co - did they still exist?

Bare Minimum!
Make sure your

WHAT DO YOUR VIEWERS WANT TO KNOW? IG feed provides

this info!!

“COLD" VIEWERS “RECON" VIEWERS

> What do you sell? »  What's it like to go there / buy from you / own
this product / experience this service?

>  What should | expect? What should | wear?
How long can | stay?

» Can | afford it? What does it cost?
» Do people "“like me” go there / buy this?

>  Why would | want it?

>  How will it make my life better?
Happier? Easier?

»  What stress will it save me from?

»  Why you instead of someone else?

serjously
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ENTERTAIN, [
€& ENCOURAGE,
8 OR EDUCATE

P : 3
« %0
s @ .

——
__ -—- e e — _—— — = ———

It you don't do at least one of those things, they're

not going to stick around (unless it's your mom & ).
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IS REDBULL SELLING
ENERGY DRINKS IN
THESE POSTS?

NOPE.
S\ THEY'RE SELLING
A '\ THE ENERGY TO DO
e EXTREME SPORTS!

@redbull

INSTAGRAM MARKETING FOR SMALL BUSINESS RAEL + score »



ARE THEY SELLING CATS?

NOPE.

THEY'RE SELLING
A TRAVEL-CAT LIFESTYLE!

(In fact, they don’t even mention their book or
amazon links in their bio - | think they should. & )

@spongecake_thescottishfold

;
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CREATE SILK SCARVES?

)

)

XL
'.&u

Dy Koy
'@

NOPE.

THEY'RE GIVING AN

APPRECIATION &
VALUE-BOOSTING

BEHIND-THE-SCENES REVEAL!

@thesoftasylum

INSTAGRAM MARKETING FOR SMALL BUSINESS SeLiolY + sco
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Note - you may have to experiment for a while to find your Instagram voice.
That's both normal and NECESSARY.
(Even it you delegate this work!)

Yes! It's going to feel like a lot of guessing. @

But every great |, deve °F =
experiment starts
with a hypothesis! \ . make $Z-

serjously
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@ Sl DON'T NEGLECT

YOURK NEW .
eck your
F?'ENDG' DMs & message

requests
weekly!

1) The art 1 didn’t buy.
2) The trip | didn’t take.

aka: the saddest way to lose a sale. @
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@ STARE STRONG

FIRST STEPS
& FIRST
FOLLOWERS
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SIXSMALL BUT MIGHTY
INSTAGRAM MARKETING HABITS s

1. The 100-post rule: Don't say “Instagram doesn’t work” until you've
posted at least 100 times about your actual work. Until then, you're
testing, not failing.

2. Post imperfectly. Your first 50-100 posts will make you cringe later.
Experiment and learn NOW, while no one’s watching too closely. @&

3. Post consistently. Better to post 3 times a week regularly than 30
times in a month once a year.
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SIXSMALL BUT MIGHTY
INSTAGRAM MARKETING HABITS

4. Comment on posts from colleagues, potential clients, or industry
partners with more than “love this ¥°.” Comment thoughtfully on 15 posts

a day. (Pro tip: Set alarm!! @) People read comments, and comments can
lead to clients and referrals, so add something of value.

5. Check your DMs for message requests weekly & promptly answer
potential clients! But freely ignore spam. You owe no one your time.

6. Track what works (lightly). Don't obsess. Monthly or quarterly, note which
posts got the most saves, shares, or DMs. Do more of that, less of the rest.
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- BONUS HABIT - THE SPEAKEASY
DON'T Do TH IS ALON E! Marketing Practice for

Interior Designers

%5 ACCOUNTABILITY! < Monthly on
- ENCOURAGEMENT! pondays
am

MARKETING IPEAS!
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@ S OUTSOURCING |
& DELEGATING

Have a marketing mood board

~  Consider writing your own captions like Nate Berkus.

> You get what you pay for:
The “college kid” vs a marketing strategy pro ——»

serjously
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Delegation Tips & Truth Bombs @

1. You get what you pay for. @ A technician executes. A strategist steers. Know
which one you actually need and be prepared to pay accordingly.

2. You're still the Captain. & Delegation = steering the ship, not abandoning
it. Leadership doesn’t outsource.

works is like blasting a firehose into a leaky bucket.

4. Delegate outcomes, not tasks. @ Don't just say “make me a reel.” Say, “I
want a reel that shows my niche expertise and drives email signups.”

5. Remember, you can’t rush a miracle. ~ Hiring help won't instantly 10x your
business—it amplifies what's already working (or not). Most marketing
efforts pay off 3-6 months AFTER the output.
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FREE “"LATER"” DEMO:

Comment on this IG post

at @beseriouslyhappy with your
favorite takeaway from today’s
webinar.

» CapCut (for editing + trend templates) Be sure to watch your dm’s!!! INSTAGRAM

MARKETING
R SMALLBUSINESSES

Favorite Tools

> Canva (for creating carousel graphics)
> Descript (for recording & editing)
> Touch Retouch (tfor editing photos)

> Later + Linkin.bio (for scheduling + layout planning)

INSTAGRAM MARKETING FOR SMALL BUSINESS



BIG PICTURE
If you can help people,

shouldn’t they know?

It's okay to tell folks you have
something they might want.

We're not trying to play some “secret” game,
and this isn’t your family feed. It's a sales tool!
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THE GOAL S W
GET THEM

OFF THE FEED
& START A

CONVERSATION.

WITHOUT THAT, YOURE JUST
FILLING THE BEZOS BANK &
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NEWSLETTER WRITING WORKSHOP!

TUESDAY FEB 10
7:00 AM PST/10 EST

Just $20 with code "SCOREINSTA” Scan here .

https://seriouslyhappyscheduling.as.me/emailmarketingworkshop

INSTAGRAM
MARKETING

. FOR SMALLBUSINESSES

Comment on this IG post
FOR THE FREE “LATER"” DEMO

SHARE YOUR FAVORITE AH-HA MOMENT!
@beseriouslyhappy

Be sure to watch your dm’s!!!
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https://seriouslyhappyscheduling.as.me/emailmarketingworkshop

