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Marketing Part 2: PROMOTING YOUR BUSINESS Worksheet
[bookmark: Text48]NOte this is a fillable form.  Use the tab key to move forward oR place your cursor directly in the section box.     

My Targeted Customers
	My Targeted Customer is:

	     







	My Elevator Pitch Is:
Describe what you do in terms that will resonate with your targeted customer
· A first sentence describes who you are
· A second sentence describes why your targeted customers should care.  
If you attended the SBE Marketing Part 1 webinar, transfer this information from your worksheet.

	     







	My Targeted Customer Behaviors:
	Explain / Notes

	|_| Will access your website
	     

	|_| Expect to meet and interact with you   
	     

	|_| Appreciate recognition and communication   
	     

	|_| Will find you via social media  
	     

	|_| Will find you via search  
	     

	|_| Will buy from you at a physical location  
	     

	|_| Other  
	     



My Promotional Methods 
Your targeted customers’ behaviors will drive what promotion Methods are most applicable to reach them. select one or more (*see note) promotion Methods from the customer behaviors you identified above. You will use these methods to promote your business to your targeted customers
	Customer Behaviors
	My Promotion Methods*
	Why / How?

	Will access your website
	|_| Website
	[bookmark: Text79]     

	Expect to meet and interact with you

	|_| Networking
|_| Events (including Trade Shows)
|_| Content Marketing (Long or Short)
	     

	Appreciate recognition and communication   
	|_| Reviews
|_| Referrals
|_| Email Marketing
	     

	Will find you via social media  
	|_| Social Media (Organic)
|_| Social Media (Paid)
|_| Content Marketing (Long or Short)
	     

	Will find you via search  
	|_| Search Engine Optimization (SEO)
|_| Content Marketing
|_| Blog
|_| Search Engine Advertising
	     

	Will buy from you at a physical location
	|_| Signage & In store promotion 
	     

	Other
	|_| Sponsorship
|_| Public Relations
|_| Brochures, Flyers
|_| Other
	     


*Note: If you are just starting out, limit your promotion methods to three or fewer.

Creating Your NExt PRomotion
My Next Promotion is:
	Is Directed at This Priority Targeted Audience:

	[bookmark: Text72]     


	With the Desired result of:

	     


	My Message needs to convey the following:

	[bookmark: Text76]     

	These are the Best Methods to Convey that Message to my targeted audience:

	[bookmark: Text77]     



DESCRIBE HOW YOU WILL Measure the Success of Your Promotion Plan
	PROJECTED COST

	     


	I WILL MEASURE RESULTS BASED ON 

	     


	Actual Results

	     






***BONUS HOMEWORK – DISCUSS WITH YOUR MENTor

My Website as a Promotional Tool
	Keywords included in Site Text, Image Descriptions, etc.

	Keywords
	Notes on Where Keyword is / will be Included
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	[bookmark: Text61]     
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