
Designing Your Website
Key Considerations
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 Professional website design, setup, 
and management

 All things digital!  

 Social Media! Setup, design, content, 
customization, and monitoring

 Data Analysis and Metrics

 Google AdWords

 General consulting, training, and 
speaking





 Is Your Online Presence Built Well?



Everything is constantly changing!

 Website design and management can feel overwhelming
 And just when you “figure it out”, the cat jumps out of the 

box.



Answering WHY

 Why should my business care about the Internet and how people see 
their business online?  



Why Do I Need A Website At All?

 I get all of my business from referrals!  
 I’m on social media!  
 So why do I still need a website in 2025?



Answering WHY

 Customers, clients, and partners are online
 Websites, social media profiles, and others are another way to 

connect with and serve customers
 People are digesting information online – including business
 Do you know what they are saying about your business?



Answering WHY

 Millennial expectations
 Are you online?  



Answering WHY

 People will vet you online
 They will search for you on Google
 They will read reviews



The Website as Hub

 It all starts with a website
 A website remains the most important online destination for your 

business
 When it’s built right



The Website as Hub

 No other site online will do as 
many things for your business



Scary Websites

 That said there are some SCARY 
websites out there!

 Examples of what NOT to do…



Scary Websites

 The critical word in “get a good website” is GOOD













Design Elements

 The good news – Website design 
is easier than it was 10 years 
ago.

 Knowing coding languages like 
HTML is less pivotal.

 Which is great since if you miss a 
; or ] in coding…



Design Elements



The Good News On Web Design

 The good news – Website design is easier than it was 12 years ago
 Knowing coding languages like HTML is less pivotal
 It still helps to have a designer



The Bad News

 A lot of tools running around with serious drawbacks
 Critical functions missing
 Poor SEO performance



 Watch out for platforms promising everything over a lunch break



 Builders are not always as good as advertised
 Take Squarespace…

 Takes a cut of your online sales
 Pulls features with little to no notice
 If they don’t have a feature you’re after, no ability to add it
 No hosting choice
 Limited analytics and data tracking

 It can still help to have a designer



 Design trends are good to keep an eye on.
 Remember, your website should professionally represent your business, 

not be a fashion statement.



An AI Experiment

 Created website with AI
 1 hour of information prep and input
 1 hour of reviews and content editing
 2 hours of redesign

 Just designed website
 1 hour of information prep and input
 1 hour of reviews and content editing
 1 hour of design



 AI is at it’s best when it’s a helpful tool, not purely a shortcut.



 This service is offering to 
copy over a site I like and 
repurpose it as my website 
– Is that a good idea? 



Contact matt@superchargemarketing.com for more information

 How do you like to build websites then? 
 Information collection, collaboration and with flexible tools



Contact matt@superchargemarketing.com for more information

 WordPress was initially a popular blogging tool.
 Easy interface and generally user-friendly.
 Originally designed for writing and sharing articles.
 Developed by contributors all around the world. 



Design Elements

 It’s a process that takes some time



Website Design Element 1

 QUESTION – What is the one thing that you want a visitor to do 
when they visit your business’ website?



 Probably contacting you?
 Is your online presence set up to deliver this one outcome?
 Are numbers clickable, contact forms available?








 Don’t overlook texting! 
 Especially if those under 40 are a target.



Website Design Element 2

 Images and video should be high definition, high quality!



Contact matt@superchargemarketing.com for more information



Website Design Element 2

 Don’t go overboard.

Contact matt@superchargemarketing.com for more information



Website Design Element 3

 Does your site have reviews and testimonials from your biggest 
fans?



Website Design Element 3

 Can be on their own page
 Rotating on a home or other page
 Integrated into the larger site design



Website Design Element 4

 It needs to be mobile-
friendly



Website Design Element 4



Mobile-Friendly

 About 1/3 of all web traffic is on smart phones and tablets
 Are numbers clickable?
 A lot of visitors (past 1/3 on average) will hate you.



Mobile-Friendly

 Google can ding you in search results.



Website Design Element 4

 View your site on multiple devices and even on different company 
products (Apple vs. Android)



Website Design Element 5

 The visitor should be able to get a glimpse of your business on the 
main page, be able to contact you, not drown in text, and not have to 
scroll.  

 The 5-second rule.



Website Design Element 5



Website Design Element 5

 Sticky headers can help with this.






Website Design Element 5



 Can’t, won’t or don’t answer the phone? 
 Site automations to text back a missed call



Website Design Element 6

 Integrate video – YouTube and other players



Website Design Element 6

 Different ways to add video to the site.






Website Design Element 6

 Different ways to add video to the site.






Website Design Element 6

 Different ways to add video to the site.
 Watch your load time!
 Make sure it’s not distracting.



Website Design Element 7

 Integrate social media profiles



Website Design Element 7

 Integrate social media profiles



Website Design Element 8

 Set some goals (beyond just converting visitors into leads)
 Make It About Fixing Client-Customer Problems
 What Can Visitors Do?



Website Design Element 8

 The plumbing company toilet clog example



Website Design Element 9

 Make Sure The Site Is 
Readable
 Font Type
 Font Size
 Color Scheme



Website Design Element 9

 Make sure you use a font recognized by browsers.
 Readability > Design 



Website Design Element 9

 “Design trends” often do 
not take this into account.



Website Design Element 9

 Google Fonts are a safer bet.
 Family of recognized and generally free fonts to use.



Website Design Element 10

 Few clicks to take action
 Do not bury key information
 Each click cuts your audience in half



Website Design Element 11 – You Need To Be Found
 A great website does not matter if no one can find it



How To Rank On Search Engines

 What do you want to rank for? 
 What are your keywords?  
 Hey…what are keywords in general?   





How To Rank On Search Engines

 SEO as “magic”
 Not really, just a series of factors that Google likes to see on a site to 

rank it.
 Business name
 Domain name
 Use of keywords
 Some links

 But it’s always changing and updating



  Load time matters.
  Mobile friendliness and performance matter.
  Various site speed tests – recommend using several of them.



  The quality of your hosting can greatly impact site speed



Site Speed

 Retire jpg and png 
images.

 Image formats like WebP 
and AVIF often provide 
better compression, 
which means faster 
downloads and less data 
consumption.



How To Rank On Search Engines

 Name
 Address
 Phone
 Must be consistent EVERYWHERE



  Get a https in your url
  Google prioritizes sites with security certificates
 “Site Not Secure” message coming this month in Chrome!



 ACTION ITEM
 A good idea to run Google AND Bing searches for your business



How To Rank On Search Engines

 Run business and keyword searches “incognito” in your browser



How To Rank On Search Engines
 Run a Google search on your personal name, business and keywords



How To Rank On Search Engines

 Remember video content?
 Another advantage of using video is search engine benefits.
 Google owns YouTube.



Monitor Your Traffic

 Where is your current traffic coming from?  
 Monitoring is a necessity
 Track sources, clicks and other actions



Monitor Your Traffic

 Identify problems and opportunities
 404 and other errors
 Bandwidth problems
 Spambots and international trolls



Design Element 12 - Keeping A Site Active

 You never really stop designing or working on a website
 Is your site up to date?  

 Check the listed year
 When was the last time that the website was updated



Keeping A Site Active

 There’s usually something 
going on!

 You need to answer what is 
going on for your business



Keeping A Site Active

 New content = Google Food!
 Google will come by more when you are updating a site’s content
 That means more indexing and more accurate search results
 Business visuals?  
 Food drives, new employees, new services and products



Keeping A Site Active

 If you don’t mind writing, 
blogging is an excellent 
thing to do

 500 to 600 words
 Remember keywords
 Blogging is a great way to 

stand out with original 
content

 Platforms like WordPress 
and Blogger have 
blogging built-in

 Don’t set up a blog on 
WordPress.com



Keeping A Site Active

 Potential to share blog and site content elsewhere
 Social media
 Medium
 Substack

 Generates traffic back to your website



Keeping A Site Active

 Good writing is more critical than ever!
 Spelling and grammar do matter



Can I Use AI To Keep My Site Active?

 There is an increasing role for AI, but NOT as a replacement for 
humans

 Think of AI as a calculator or other short cut



 Google's AI crackdown is a series of updates to its search ranking system 
that aim to reduce low-quality and spammy AI-generated content. 



Can I Use AI To Keep My Site Active?

 Ask ChatGPT and other AI tools questions to generate content
 BUT…then you go through and check the content
 Fix errors
 Put it in your own voice



Design Element 13 – Keep A Site Interactive

 Consider having a 
chat box or bot on 
your site

 They can be used for 
chatting OR to 
encourage messages

 Some allow extensive 
prompt programming 
(which is now labeled 
AI)

 Just pick one with a 
lot of input capabilities



Remember…

 You need to have access to your domain name and website…always



Closing Challenges

 Time – You have a few other things going on.
 Technology – It’s always changing
 Interest – Do you want to do this?



Overcoming Challenges

 Friends and family are a limited resource when helping with websites.
 Watch out for designers selling snake oil!  



Overcoming Challenges

 Use “The Rule Of Three”
 Pick three website priorities you are going to change
 Update text content
 New visuals
 Registering a domain name



Overcoming Challenges

 “Oh, I’m gonna get a new or better website”
 This will lead to failure
 Tracking progress is critical
 Times and benchmarks



Overcoming Challenges

 Internal or External?

 Self Evaluation!

 Treat the decision like you 
would traditional marketing 
or other business service 
help



 Give yourself some time to 
develop your new or improved 
website

 Hold yourself accountable
 ACTION ITEM
 Create a high-level schedule 

or plan (key tasks and 
deadlines)



 Want help? 
 Want a consultation to discuss your site and online goals?
 Enter your email in the chat
 No cost to attendees



 Time for Chat Questions!
 Enter them now if you haven’t already
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