SMART FUNDRAISING WITH AI 
Workshop Prompt Exercises
[bookmark: _v9wn55mqxqjc]1: Understanding Your Donors 
Demographics
I have a dataset of donor transactions. Each row includes donor ID, donation date, donation amount, age (when available), zip code, occupation, etc. Some donors appear more than once.
Please help me summarize the demographics of our donor base. Specifically:
– What is the average donor age (among those with known age)?
– What are the 3 most common occupations?
– How many unique zip codes are represented, and which are the top 5?
– How many donors have made more than one gift?
[bookmark: _1mqnvlpfdttg]Finally, tell me 2–3 things I can infer about our donor demographics and what they might mean for how we communicate or fundraise.
Psychographics
We are a nonprofit focused on [insert your cause or mission] in [insert your region or community].
Based on this, create [number] realistic donor personas we might attract or want to engage.
For each persona, include:
– Name, age range, occupation, and giving capacity
– What they care about (values, beliefs, personal connection to our cause)
– How they prefer to be communicated with
[bookmark: _la884walocmh]– Where we might reach them (online or offline)
Motivations
Based on the donor personas previously generated, identify the key emotional drivers that might motivate each one to give to our cause.
For each persona, please provide:
– 2–3 likely emotional motivations
– A message that would resonate with their values and feelings
– A campaign idea or engagement moment that aligns with those motivations
Keep the tone aligned with nonprofit fundraising—human, clear, and values-driven.

2: Crafting Compelling Messaging 

Mission
We are a nonprofit focused on [insert your mission statement OR paste a link to your mission page]
Based on the donor personas developed above and their motivations, help us express our mission in a way that feels personally meaningful to each one. Keep the core purpose intact, but adapt the language so it connects with the person behind the gift.
For each version:
– Keep it under [number] words
– Use a tone that aligns with their values
– Emphasize why this mission matters to them
Story
Based on the donor personas and their motivations, identify one story theme or storyline that would resonate most with each persona.
For each donor persona, describe:
– The type of story that would connect emotionally
– The kind of character or situation that should be featured
– Why this story arc would matter to this donor
We’re not asking you to write the full story—just to help us know what kind of story to tell.
Call to Action (CTA)
Write a distinct call to action for each donor persona. 
If the CTA isn’t a direct donation ask, briefly describe the steps that would move them closer to giving. Each CTA should feel personal and appropriate to their motivations and giving capacity.
Include a short line that ties their potential gift to something they care deeply about.



3: Designing Bold Strategies 

Focused On a Real Goal 
We are a nonprofit focused on [insert your mission statement OR paste a link to your mission page]
Our current donor base includes:
– Key demographic traits (if known): [e.g., age, location, giving history]
– Key psychographic insights (if known): [e.g., values, interests, motivations]
We are also looking to reach new donors, such as: [insert 1–2 donor personas or high-level audience descriptions]
Based on these factors, suggest 2–3 focused fundraising campaign goals.
For each campaign goal, include:
– The intended donor segment (existing or prospective)
– The specific fundraising objective 
– Why this goal is strategically important right now
– One constraint or condition we should keep in mind 


Emotionally Resonant
Based on our campaign goal of [insert focused fundraising goal], and our donor personas, propose 1-2 emotionally resonant campaign themes or strategies per persona that could help achieve the goal.
For each theme or strategy, include:
– A short campaign concept title or tagline
– The core emotional hook
– A brief messaging approach 
– The type of story or donor experience this strategy would work well with
– Why this campaign approach would resonate with the personas


Designed to Create a Response
For the following campaign concept(s):
[insert top 1–2 emotionally resonant campaign themes from prompt above]
Design a response strategy that turns emotional resonance into measurable engagement.
For each campaign concept, include:
– A clear call to action that fits the persona(s) and campaign tone
– The response mechanism 
– A primary channel 
– A suggested timeline or sequencing of the engagement steps
– One creative element or hook to make the experience memorable
– A quick suggestion for how we might pilot or test this before a full launch


Final Synthesis Prompt: Compile the Bold Campaign Strategy
 “Bring It All Together”
Based on the work done across these prompts—focused goals, emotionally resonant campaign themes, and actionable response strategies—create a detailed summary of the top bold campaign concept.
For the selected campaign, provide:
– A campaign name or working title
– A one-sentence campaign description
– The fundraising goal and intended donor segments
– The emotional hook and messaging approach
– Key engagement moments and calls to action
– Recommended channels and response mechanisms
– Any risks or limitations to consider
Then provide:
– Design considerations: What tone, visuals, and storytelling styles should guide this campaign?
– High-level project plan: Outline major phases or milestones, and what roles or capabilities would be needed to launch this successfully.


4: Your Donors’ Experience 

Donor Experience Journey
Based on the donor persona(s) provided, create a donor experience journey map from initial awareness to donation and ongoing engagement.
For each stage in the journey, describe the following:
– What the donor is likely thinking, feeling, or doing at this stage
– Key pain points that might cause hesitation, confusion, or disengagement
– Moments that matter—interactions that can build trust or deepen connection
– Suggested strategies for addressing the pain points and enhancing the moments that matter
Keep your recommendations aligned with the persona’s motivations and communication preferences.
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