


I'm Kesha Lien

Founder & Brand Strategist, Brickhouse Creative Resources
20+ Years of marketing, brand, and creative experience
Dedicated to building foundational strategies, tools & systems



Brand = perception

What people think about you, your business, and the
products or services you provide.




Positioning
Alternatives
Differentiators
Value/benefits
Audience
Trends & opps

-----
. " "

Identity Messaging
Name Personas
Tagline Value proposition
Core beliefs Service & product
Promise descriptions
POV Guidelines
Stories
Voice
Culture

Personality

Design System
Logo
Color

Typography
Photography
Videography

Activation
Operations
Experiences
Culture
Marketing
Creative



Recap

Positioning Messaging Design
= Problem you solve = Mission = Logo
= Audience = Vision = Color
= Key differentiators = Values = Font

= Value proposition = Brand story = File types




Logo

A unigue symbol that identifies a
company or product



Logos matter.



Effective logos

Simple

Communicate identity
Unique

Timeless

Functional & versatile



Yes

Strategy
Custom
1-3 colors max
1-2 legible fonts
Shapes
Clean lines

No

Preference
Clipart
Too many colors
Over-stylized fonts
lmages
REES

Considerations

Scalability
Variations
File type(s)

Medium/color
space

Logo Best Practices



Design by definition Is strategic,
It Is planning, It Is intentional.



Simple







Brown

structure, security,
dependability,
protection & rigidness

Red

love, passion, power,
anger, danger &
determination

Blue

honesty, sympathy,
stability, caring, sincere,
trust & security

Purple

power, luxury, ambition,
wealth, extravagance,
wisdom, mystery &
magic

Green

nature, growth,
harmony, freshness,
freedom, money &
health

White

light, goodness,

innocence, perfection,
safety, cleanliness, faith
& purity

Teal

minded, creative,
nonjudgmental
& conscientious

intuitive, unique, open-

Yellow

joy, optimism,
happiness, learning,
energy & ego

Pink

tenderness,
vulnerability, innocence,
hope, optimism,
femininity & nurture

Gray

unemotional, modern,
sleek, sophisticated &
stylish

Black

power, elegance,
formality, intellect,
strength & grief




Choosing colors

Establish your brand identity
Explore color psychology

Pick your primary color
Choose your secondary colors
Test your brand colors



COOLOrS




Fonts

Serif (traditional

, serious, trustworthy, authoritative)

Sans Serif (modern, clean, straightforward)

Slab Serif (bold, challenging, quirky, confident)

Sc rlpt (elegant,

veautiful, heartfelt, young, playful)

DINEVA (e

istinctive interpretive)



Fonts

Source: Brickhouse Creative Resources




Fonts

O
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AMERICAN EAGLE AMERICAN EAGLE

OUTFITTERS



https://facefirstcreative.com/blog/10-famous-logo-designs-ruined/

Shape

HO® A 7%

Strength Complete Direction Originality Precision
Stability Harmony Power Comfort Energy
Reliability Safety Excitement Balance Intensity




Communicate identity

People Places Love









No clipart!

o %



https://www.wix.com/blog/2018/07/good-logo-design-tips/




No effects!

o %



https://www.deluxe.com/blog/the-7-dos-and-donts-of-logo-design/

No images or pics!

o %



https://www.deluxe.com/blog/the-7-dos-and-donts-of-logo-design/

File types
02

EPS, Al, or SVG is the
appropriate file types
for source files




Timeless




Timeless



https://www.wix.com/blog/2018/07/good-logo-design-tips/

Timeless



https://www.wix.com/blog/2018/07/good-logo-design-tips/

Functional & versatile

Scalability
Variations
Design for the medium



Scalability

o %



https://www.wix.com/blog/2018/07/good-logo-design-tips/



https://www.wix.com/blog/2018/07/good-logo-design-tips/

Variations

Landscape Portrait Submark

99 Designs




Design for the medium

O O =

RGB CMYK Pantone




No gradients!



https://facefirstcreative.com/blog/10-famous-logo-designs-ruined/



















Let’'s connect

linkedin.com/in/keshalien
kesha@brickhousecreate.com
brickhousecreate.com
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