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Introduc�on 

  d     b  d f   ll     f d  
              

 

The Challenge
 

Star�ng a business is hard, success is elusive, but if all the fundamental processes are 
used, the success rate increases. What Is the Small Business Failure Rate? 20% of small 
businesses fail in their first year, 30% of small businesses fail in their second year, and 
50% of small businesses fail a�er five years  in business.  Finally,  70%  of small business 
owners fail in their 10th year in business. In South Carolina, this percentage was 80.82%. 
This indicator is a measure of immediate survival; it does not reflect long- term survival 

  Surveys of business failure a�ribute the following explana�ons for a lack of success. 

• 
• 

78% lack a well-developed business plan, including insufficient research 
73% are overly op�mis�c about achievable sales, the money required and 
about what needs to be done to be successful 
70% do not recognize or ignore what they do not do well and do not seek 
help from those who do 
63% have insufficient relevant and applicable experience 

• 

• 

To sum up, the cri�cal factors you must take under serious considera�on to ensure the 
success of your business and avoid failure are: 

• 
• 
• 
• 
• 
• 
• 

Adequate capital or resources 
Management experience and ability 
Educa�on/experience in the field 
Good work ethic and �me management skills 
Ability to ask input of others and make appropriate changes 
Willingness to test your idea 
Develop a business plan 
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Are you ready to start a business? How much do you know about the process? Well, what 
you do not know can hurt you. Star�ng a business is a major challenge and should not be 
undertaken without considerable thought and planning. There are several issues to 
consider. This handbook was developed by the Grand Strand Chapter of SCORE as a 
reference guide for entrepreneurs who are seriously considering star�ng their own 
business. We challenge you to answer several probing ques�ons that will help you assess 
your readiness to start a business, and if you are, will give you a sense of direc�on and 
help assure your success. On each major topic, we’ve included links to addi�onal 
informa�on.
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Do you have the right stuff? 

When deciding whether, or not to start a business the first key ques�on to ask yourself 
is do you have the personality and skills required to start a business? Ask yourself these 
ques�ons. It is a good idea to write down your response and explain your answer. So, 

  
• 
• 
• 
• 
• 
• 
• 

A self-starter and resourceful? 
Have a posi�ve a�tude toward people? 
Responsible? 
Organized? 
Persistent? 
Trustworthy? 
Decisive? 

In addi�on to the traits you need, successful 
entrepreneurs must be clearly focused in order to 
reach their goals, possess the competence or skill 
needed to produce the products or services for their 
target customers; and, finally, have the passion or 
interest in star�ng and managing the business. 

What you need to 

 

• Focus – Being able to maintain interest and focus your �me and energy on 
the important few essen�al tasks while avoiding the unimportant many. You 
simply cannot respond to every request or idea. Addi�onally, you must s�ck 
to your plan and execute it. 

• Competence –Having the skills, knowledge, or experience in your proposed 
business is a major key to success. It is also extremely helpful for you to have 
an awareness of general business prac�ces such as cash management, 
marke�ng and people management, etc. Knowledge of startup requirements 
such as funding sources will be of great help as well. 

• Passion – No new endeavor succeeds without passion and drive, that energy 
that keeps you going when things get tough. So, it is important that you have 
a love for the business you plan to be in to keep you mo�vated when you 
have to work long hours with low to no monetary rewards. 

Star�ng a Business 
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Your Dream – Is it realis�c? 

  Try it out – If possible, go to work with a similar company. For instance, if you 
are thinking of opening a floral shop, go work with a florist for a few months 
to see what it is really like. Many �mes, the reality of running a business falls 
way short of the fantasy. 

 Talk to entrepreneurs in the same field – Find someone who is successfully 
doing what you want to do and interview them. Of course, it must be 
someone with whom you will not compete. Ask them what it is like, what 
were/are the challenges, what they like best, and the least about the 
business, what they wish they had known when they started that they know 
now. Also, find more than one person to talk with. 

 Evaluate whether you enjoy the work and excel at it – Develop an 
understanding of the primary skills and work required to be successful in your 
proposed business. Ask yourself if you will be good at that and will enjoy 
doing it every day for a long �me. O�en, we plunge into pursuits without 
understanding exactly what is required for success and find that we are a 
complete misfit and are thus unhappy and unsuccessful. 

 Judge your ability and desire to handle all aspects of the business. This is 
good to know so that you can plan on how to manage those areas that you 
are unqualified to handle. You can make plans to hire someone or outsource 
the work. 

 Determine whether the business has a solid chance of turning a profit and 
exactly when; this will require forecas�ng of sales and expenses. If you do not 
have the skills to do this, find someone qualified to help you. Do a best case 
and a worst-case scenario. This can help you make a go/no-go decision and if 
you decide to proceed, you will need the forecast for your business plan as 
well. 

Star�ng a Business 
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Once you have determined that you have what it takes to start a business you will need to 
test your idea to see if it is reasonable and has the poten�al for success. To test your idea, 
you must confirm that the product(s) or service(s) you are planning to offer will a�ract the 
kind of customers you are targe�ng. To “test your concept” you should:  
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 Evaluate the risk this business requires – Iden�fy poten�al risks and a plan for 
reducing or elimina�ng them. Decide if you are prepared to take all the associated 
risks. 

 h�ps://grandstrand.score.org/blog/8-top-�ps-millennials-who-want-
start- 

  

 h�ps://grandstrand.score.org/resource/marke�ng-fundamentals-8-
ways- 

  

 h�ps://grandstrand.score.org/blog/how-successfully-start-business-
score- 
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www.score.org/course/startup-roadmap-star�ng-your-journey
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The Market – Who is your target customer and 

who are your compe�tors?
 

A clear understanding of your market is vital to business success. The value of knowing 
your target customer and your compe��on cannot be over emphasized. Defining your 
customer gives you the ability to es�mate the size of your poten�al market and where 
and how to promote your business. Is your market just Horry County or will you be 

          Your business can improve its odds of success if it has a unique niche that gives you an 
advantage over the compe�tors. Walmart developed their niche on price. For 99% of 
small businesses, using price to define your niche is usually not feasible. The following 
ques�ons can help you develop your niche: 

 What is unique about your product or service? Does it have a compelling 
difference? Domino’s Pizza was built on the compelling difference of “Fresh, 
hot pizza in 30 minutes or less, guaranteed.” They did not even say it was good. 
On the difference of fast delivery, it became the largest pizza chain in the 
world. Find some way to make your product or service unique. 

 What are the needs, desires, or values of your customers that your product or 
service will sa�sfy? Federal Express succeeded from the need for fast parcel 
delivery. Its early ad message was "When it absolutely, posi�vely has to be 
there overnight". What customer needs are you fulfilling? 

 What makes you and your business different? Why will customers do business 
with you rather than someone else? How will you be different from the 
compe��on? You have to be able to answer the ques�ons, “Your business, so 
what? Who cares?” 

 If you don’t know your difference, you cannot market it. Just adver�sing “me 
too” will not likely cause anyone to buy from you. You must know your niche 
in order to market, promote and compete effec�vely. 

 If your customers don’t know what dis�nguishes you, they probably will leave 
you. If they cannot discern any difference between you and others’ offerings, 
why will they con�nue to patronize you? There is no reason to. 

Star�ng a Business 
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A clear understanding of your market is vital to business success. The value of knowing 
your target customer and your compe��on cannot be over emphasized. Defining your 
customer gives you the ability to es�mate the size of your poten�al market and where 
and how to promote your business. Is your market just Horry County, or will you looking 
to expand into Georgetown, Florence and Marion as well?



Money – How much do you need and where to
get it?

Acquiring capital for a start-up can be a major hurdle for entrepreneurs. Preparing a 
business plan will require that you do financial forecasts so that you can determine your 
capital needs. Knowing how much you will need to open your business and how much 
you will need un�l you have a profit and posi�ve cash flow is where you must start. At 

           But once you calculate your funding needs, where do you go to get it? Listed are 10 
sources of funding. 

1. Your Assets - 68% of start-ups are financed with personal assets. This includes 
savings, re�rement accounts, other investments, and liquida�ng assets such as 
cars, boats, jewelry, etc. 
Angel Investors – These are wealthy individuals who will make an ini�al 
investment but in return will expect a 10-50% stake in your business. 
Friends and Family – Make sure you are clear about whether money from this 
source is a loan (which you will have to pay back) or equity (which is ownership 
in your business). Be certain that you get a wri�en agreement. 
Credit Cards – We have all heard of the entrepreneur who started their 
business with credit cards. Spike Lee financed his first movie with credit cards. 
It is easy but the interest rates are expensive. 
Bank Loans – Loans are like mortgages in that they require monthly payments. 
They also require collateral, which may vary by bank, and a personal guarantee 
as well as a good business plan. 
SBA Micro Loan (up to $50,000) – The SBA provides funds to specially 
designated intermediary lenders, which are nonprofit community-based 
organiza�ons with experience in lending as well as management and technical 
assistance. 
SBA 7(a) loans - SBA 7(a) loans are nego�ated between a borrower and an 

SBA-approved lender and are guaranteed by the SBA. 7(a) loans have a 
maximum loan amount of $5 million. 
For those who do not qualify for a standard loan there is the possibility of using 
social lending and crowdfunding such as: 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

 

A lLi t
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• InventureX (Kickstarter)
• Indiegogo
• RocketHub
• AngelList 

• Peerbackers
• Crowdfunder
• Kiva

Star�ng a Business on 
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9. Trade credit is securing longer payment terms with suppliers but  
ge�ng trade credit is hard to establish. Most suppliers won't take a chance on 
a business with no payment history. 

10. Customers who are willing to extend credit to your business   – This might take 
the form of a customer willing to prepay for products or services that will be 
delivered or used some�me in the future. 

There are some grants available, but it depends upon the specific type of business and 
the ownership such as bio-tech, “green” (recycling) or research. 
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score.org/resource/eguide/simple-steps-choosing-right-financing

score.org/resource/eguide/16-steps-star�ng-business-while-working-full-�me
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Business Structure – How you legally organize 

       The following are business structures available to an entrepreneur: 

• Sole Proprietorship – you own it all and personally have all the liabili�es. The 
income is taxed personally. 

• General Partnership – a single business where two or more people share 
ownership and the profits as well as any losses of the business. 

• Limited Liability Partnership – for professional partnerships in which some or 
all partners (depending on the jurisdic�on) have limited liabili�es. In an LLP, 
one partner is not responsible or liable for another partner's misconduct or 
negligence. 

• Limited Partnership - formed by two or more people, with at least one person 
ac�ng as the general partner who has management authority and personal 
liability, and at least one person in the role of limited partner who is a passive 
investor with no management authority. 

• Corpora�on - an independent legal en�ty owned by shareholders. The 
corpora�on itself, not the shareholders, is legally liable for the ac�ons and 
debts the business incurs. More complex than other business structures, 
corpora�ons are generally suggested for established, larger companies with 
mul�ple employees. 

• Statutory S Corpora�on – a closely held corpora�on that, in general does not 
pay any federal income taxes. Instead, the corpora�on's income or losses are 
divided among and passed through to its shareholders. Shareholders have the 
same protec�on from liability as shareholders of a regular corpora�on. 

• Limited Liability Company (LLC) - a hybrid type of legal structure that provides
 the limited liability features of a corpora�on and the tax efficiencies and  
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provides opera�onal flexibility of a partnership. 

Your business structure will depend on several factors such as personal liability 
and tax consequences. SCORE recommends that you consult with an a�orney to 
determine the best op�on for you and your business.  



Pu�ng It All Together – Crea�ng a road map: 

the business plan
 

 
 A blueprint of your business to keep you focused and on track 

 Targets and �metables to track your performance against goals and make any 
needed correc�ons 

 A descrip�on of your products and services 

 A forecast of your sales, costs, and profits 

 A descrip�on of your target customers and their buying behaviors 

 An objec�ve analysis of your market 

 An explana�on and jus�fica�on for your marke�ng strategies 

 A list of your main compe�tors and how you expect to outperform them 

 An explana�on of your business model or how you plan to make a profit and 
stay in business 

 An�cipa�on of poten�al challenges or hurdles you might face and what you 
will/can do about them 

 A summary document that you can use to explain your business to suppliers 
and lenders as well as key employees. 
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Now that you have answered the key ques�ons about star�ng our business, it is �me  
to put it all together and write a business plan. Having a business plan is essen�al to a 
start-up as well as an established business. The �me you invest in your business plan 
will pay off many �mes. Some of the benefits you can get from crea�ng a business 
plan are:

h�ps://www.score.org/resource/eguide/simple-
steps-star�ng-your-business

https://www.score.org/resource/eguide/simple-steps-starting-your-business


Key Business Plan Elements 

1. Business Concept/Idea 
• 
• 

Business Vision 
Key Success Factors 

2. Marke�ng Plan 
• 
• 
• 
• 

Target Customer Groups 
Products/Services Prices/Margins 
The Value Proposi�on 
Adver�sing Techniques 

 3. Financial Plan 
• 
• 
• 

Projected Income Statement 
Startup Costs 
Financing Needs 

A successful business plan does not depend on the number of pages, the color images, 
or the number of charts and graphs. For many businesses, a one-page business plan 
may be all that is required, if it addresses these issues: 

• 
• 
• 
• 
• 

Customer Problem and the Solu�on 
Business Model - How you make money 
Target Market and Compe��ve Advantage 
Management Team 
Financial Summary and Funding 

Star�ng a Business 
on 
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A business plan can take many forms and generally the more complex the business the 
more detail and explana�on required for a complete plan. But whether you are star�ng a 
home business or a complicated high tech, manufacturing concern, your plan will include 
these three key elements. 

Star�ng a Business on 
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Business Plan Template for a Start Up Business

https://www.score.org/resource/template/business-plan-template-startup-business
https://www.score.org/resource/eguide/simple-steps-starting-your-business


Conclusion – Are You Ready to Start? 
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This handbook has given you an overview of the elements of star�ng a business. In 
summary, do you have the personality and skills of an entrepeneur and do you have 
the determina�on and perserverance to successfully complete the
process of star�ng a business? If you can answer yes, then you are
ready. Working with SCORE or an organiza�on like SCORE, where 
skilled and experienced mentors can provide direc�on and support
will improve your chances of success. You not only will need 
assistance from SCORE but also from professionls like a�orneys 
and accountants and others who support the small business 
community.



About SCORE 

          
           

         
 

 

Business Advice You Can Trust - Experience You Can 

Use 

If you are in business or just thinking about star�ng a business, go to www.score.org 
to submit a request for a mentor. A mentor will then contact you and schedule a free
and confiden�al counseling session at one of our loca�ons or at a mutually convenient 

  
 Determine if you are ready 

to start a business 

Start a new business or 
open a franchise 

Grow or expand your 
business 

 Take your business to the next 
level 

Solve a par�cular problem in 
your business 

Sell your business 
Buy an exis�ng business 

  

  
 

Workshops 
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site.
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SCORE founded in 1964, is a na�onal, volunteer, non-profit organiza�on of more than 
13,000 business professionals who provide free and confiden�al mentoring and 
counseling to aspiring and established entrepreneurs. The SCORE Grand Strand has 
been helping local area businesses for over 35 years.

In support of business, SCORE offers local workshops, roundtables, online workshops, 
webinars, templates and tools, sample business plans, and free access to a team of 
experienced mentors to help you.

We offer in-person and Virtual workshops throughout the Grand Strand as well as 
online learning available at www.score.org. The workshops ae on a wise variety 
of relevent business topics by experienced professionals. Check our website, 
www.score.org/grandstrand for lis�ngs of current workshops and programs. 

www.score.org
www.score.org/grandstrand


Local Requirements –  

Horry County & Pee Dee, SC Area  

Business Start-

 

 City Business Licenses 

Most municipali�es in South Carolina require a business license in order to conduct 
business. License fees vary and are based on sales tax revenues. If you do not see the 
municipality where you plan to conduct business listed below, call the town hall for 
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Atlan�c 
Beach 

 

Town of 
Atlantic Beach 
Office 717 30th 
Ave. S. 
Atlan�c Beach, 

SC 29582 
 

(843) 663- 
2284 

 
atlan�cbeach
@sc.twcbc. 

com 

 
 

 
 
 
 

Aynor 

Town of Aynor 
Administration 

Building 

600 S. Main St. 
P.O. Box 66 

Aynor, SC 29511 

 
 

(843) 358- 
6231 

 

 
 

www.townofaynor 
.net/forms 

 

 
 

Briarcliffe 
Acres 

 

 
 

Not Required. Briarcliffe Acres 
is strictly residen�al. 

 

 

www.towno�riar
cliffe.us/contact 
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www.townof
atlan�cbeach
sc.com/page/do
ing-buisness

informa�on regarding business licenses.

www.townofatlanticbeachsc.com/page/doing-business
www.townofaynor.net/forms
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Conway 
 

City of Conway 
Business License 
Office  
1000 2nd Ave. 
City Hall Annex 
Conway, SC 29526 

 

(843) 488-
7631  

 

 
 

 
 

 
 

 
 
 

Loris 
 

City Hall: 
Business License 
Department 
3909 Walnut 
Street 
City of Loris, 
SC 29569 

 
 
 

(843) 756-
4004  

 

 
cityofloriss 

c.com/business- 
licenses-and- 

permits 
 

 
 

 
Myrtle 
Beach

 
 

 
City Services: 
Business License 
Division 
921 N. Oak St.  
Myrtle Beach, 
SC 29577 

 

(843) 918
1200

 
 

 
 

www.cityo 
fmyrtlebeach.com 
/departments/bus 
iness_license_divis 

ion.php 
 

 
 

North 
Myrtle 
Beach 

 

City of N. 
Myrtle Beach 
Business License 
Office 1018 2nd 
Ave. S. North 
Myrtle Beach, SC

 

 
 

(843) 280- 
5585 

 

 
 

nmb.us/Directory
.aspx?DID=30 

 
 
 

Surfside 
Beach 

 

Town of 
Surfside Beach 
Business License 
Office 115 U.S. 
Hwy 17 N. 
Surfside Beach, 
SC 29575 

(843) 913-
6342
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www.surfside
beach.org/Doc
umentCenter/
view/373/Busin
ess-License-App
lica�on

h�ps://www.business
licenses.com

/Licenses/SC/Horry/
Conway-4505116405/

Business-License-502032/

https://www.businesslicenses.com/licenses/SC/Horry/Conway-4505116405/Business-License-502032/
cityoflorissc.com/business-licenses-and-permits
www.cityofmyrtlebeach.com/departments/business_license_division.php
nmb.us/Directory.aspx?DID=30
www.surfsidebeach.org/DocumentCenter/view/373/Business-License-Application


Florence County does not 
require a business license. 
Please check… 

The City of Florence business 
license can be found here: 
www.cityofflorence.com/bus
iness-licenses/apply-
business-license 

Florence 
County 

Please contact the 
Greater Florence 
Chamber at 

- 665 - 0515 
Or 

www.flochamber 
.com 

County Business Licenses 

If you plan to conduct business outside city limits but within the county you must 
obtain a license from the en��es listed below: 

Star�ng a Business 
on
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Horry 
County 

Horry County 
Government 
Business 
License 
Department 
211 Beaty 
Street 
P.O Box 1275
Conway SC
29528

(843) 915-
5620

 

Dillon 
County 

County License not 
required. Contact individual 
municipali�es for more 
informa�on on whether a 
business license is required 
within city limits. 

Dillon County 
Government 
(843) 774-1401
  
 

Georgetown 
County 

County License not 
required. Contact individual 
municipali�es for more 
informa�on on whether a 
business license is required 
within city limits. 

Georgetown 
County 
Government 
(843) 545-3063
 www.gtcounty.org 

h�ps://dilloncounty
sc.org

843

Star�ng a Business on 
the Grand Strand 

h�ps://horrycoun
tysc.gov/business
-license-online-
filing

https://horrycountysc.gov/business-license-online-filing
https://dilloncountysc.org
www.cityofflorence.com/business-licenses/apply-business-license
www.flochamber.com
www.gtcounty.org
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Marion 
County 

 

Marion 
County 
Building 
Permits & 
Business 
License 
Department 
2523 E. Hwy 
76  
P.O Box 
1091 Marion, 
SC 29572 

 
 
 

(843) 423- 
8238 ext. 
140 

 
 

 
  

 

 
 
 
 

 
 

Contact county or specific 
municipality for more 
informa�on on whether a 
business license is required. 

 

 
 

Marlbor
o 

County 
 

 
Chesterfi

eld 
County 

Chesterfield County 
Government  

www.chesterfield
countysc.com/ 

 

 

 Within the city of 
Darlington business 
license is required: 
www.cityofdar
lington.com/b
usiness-

 
 

 

Darlington County 
does not require a 
business license, 
however, check 
individual 

  
  

 
 

Darlingt
on 

County 

Contact county or specific 
municipality for more 
informa�on on whether a 
business license is required. 

 
Marlboro 

County 
Government 
marlborocounty.sc

.gov/ 
 

 

Williamsburg 
County 
Government 
(843) 355-9321 
  

 
  

 

 
 
 

Williamsburg 
County 

 

 
County License not 
required. Contact individual 
municipali�es for more 
informa�on on whether a 
business license is required 
within city limits. 
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marionsc.org/depart
ments/building_per
mit__business_
licenses/index.php

www.williamsburg
county.sc.gov/180
/code-enforcement

State Requirements
Depending on the type business, registra�on with the state of South Carolina can 
be accomplished through the Secretary of State’s office, the Department of 
Revenue or online at scbos.sc.gov. Certain business may also be required to 
obtain retail sales of alcohol beverage licenses. 

SC Secretary of State’s Office

SC Department of Revenue

Retail Sales & Use Tax

Alcohol Beverage License

h�ps://sos.sc.gov/ 

h�ps://dor.sc.gov/ 

h�ps://dor.sc.gov/tax/sales 

h�ps://dor.sc.gov/tax/abl 

marionsc.org/departments/building_permit_business_licenses/index.php
www.williamsburgcounty.sc.gov/180/code-enforcement
scbos.sc.gov
https://sos.sc.gov/
https://dor.sc.gov/
https://dor.sc.gov/tax/sales
https://dor.sc.gov/tax/abl
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State Requirements 
Depending on the type of business, registra�on with the state of South 
Carolina can be accomplished through the Secretary of State’s office, the 
Department of Revenue or online at scbos.sc.gov/. Certain businesses may 
also be required to obtain retail sales or alcohol beverage licenses. 

 Professional Licensing: Certain professions require addi�onal professional 
licensing. Informa�on of licensing and regula�ons can be found at the South 
Carolina Department of Labor, Licensing and Regula�on or online at 
 h�ps://llr.sc.gov/ 

 Food Service Permits: Some businesses will need a food service permit 
required by the Department of Health and Environmental Control. More 
informa�on about food service permits can be found at 
 h�ps://www.scdhec.gov/food-safety/food-service-industry-permits-

 
 Business En�ty Filing with the Secretary of State: The Secretary of 

State’s 
office provides corporate filing for corpora�ons, nonprofit corpora�ons, 
limited liability companies, limited partnerships, and limited liability 
partnerships. Online filing can be done through the Secretary of State’s 

   

Boards of Architectural/Design Review 
If you plan to do physical renova�on to your facility, a board in the following 
communi�es must first approve them: 

 dor.sc.gov/tax/a 
 bl 

 dor.sc.gov/tax/s 
 ales 

dor.sc.gov/ 

sos.sc.gov/ 

Alcohol Beverage License  
 

Retail Sales & Use Tax  
 

SC Department of Revenue  

SC Secretary of State’s Office  
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Addi�onal Licensing & Filings

Professional Licensing: Certain professions require addi�onal professional 
licensing. Informa�on of licensing and regula�ons can be found at te South 
Carolina Department of Labor, Licensing and Regula�on or online at 
h�ps://llr.sc.gov/ 

Food Service Permits: Some businesses will need a food service permit 
required by the Department of Health and Enviornmental Control. More 
informa�on about food service permits can be found at 
h�ps://www.horrycountysc.gov/search/?query=food+service+in-
dustry+permit
 
Business En�ty Filing with the  Secretary of State: The Secretary of State’s 
office provides corporate filing for corpora�ons, nonprofit corpora�ons, 
limited liability companies, limited partnerships. Online filinf can be done 
through the Secretary of State’s website at 
h�ps://sos.sc.gov/

Boards of Architectural/Design Review      
If you plan to do physical renova�on to your facility, a board in the 
following communi�es must first approve them: 

          

Horry
County

Dillon
County

Horry County 
Government; 
Lou Conklin,

Senior Planner

City of Dillon 
Architectural 
Review Board

(843) 915-5340

(843) 774-1401

h�ps://horryc
ountysc.gov/
departments/
planning-and-
zoning

h�ps://dillon
countysc.org/
departments/
building-code-
enforcement-
planning-zoning

https://llr/sc.gov/
https://www.horrycountysc.gov/search/?query=food+service+industry+permit
https://sos.sc.gov/
https://horrycountysc.gov/departments/planning-and-zoning
https://dilloncountysc.org/departments/building-code-enforcement-planning-zoning


(843) 915- 
5340 

 
Conklinl@hor 
rycounty.org 

 

 
 

Horry 
County 

 

 
Horry 

County 
Government; 
Lou Conklin, 
Senior 
Planner 

 

 
 

www.horrycounty.or
g/Departments/Planni
ngandZoning/Architect

ural-Review 
 

 
 
 

Dillon 
County 

 

 
 

City of Dillon 
Architectural 
Review Board 

 

 
 
 

(843) 774- 
1401 

 

 dilloncounty.s 
c.gov/administrator/ 
 boards-and- 
 commi�ees/city- 
 dillon-architecture- 
 review-board 
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Williamsburg 
County 

 

 

 kingstree.org/ 
 architectural-review- 
 board/ 

 

 
 
 

(843) 355- 
8156 

 

 
 

Kingstree 
Architectural 
Review Board 

 

 
 www.marions 
c.org/planningmorein 
 fo 

 

 
 

(843) 423- 
3905 

 

Marion 
County 
Government 
Planning 
Department 

 
 

Marion 
County 

 
 www.georget 
 ownsc.gov/boards- 
andcommissions/arb/ 

 

 
(843) 545- 
4010 

 

 
Planning & 

Community 
Development 
Department 

 

 
 

Georgetown 
County 

 

 
 

 www.florence 
 downtown.com/cont 
 act/ 

 

(843) 665- 
2047 
 

progress@flo 
rencedownto 
 wn.org 

 
Florence 

County 
Design 
Review Board 

 

 
 

Florence 
County 
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Florence
County

Georgetown
County

Florence County 
Design Review 

Board

Planning & 
Community 

Development 
Department

(843) 665-2047

(843) 545-4010

h�ps://www.
florencedownt
own.com/desi
gn-review-boa
rd

h�ps://www.-
georgetown-
sc.gov/govern-
mental_ser-
vices/depart-
ments/planning_
community_dev
elopment/index.
php

Marion
County

Williamsburg
County

Marion County 
Government 

Planning 
Deparment

Kingstree 
Architectural 
Review Board

progress@flo
rencedownto
wn.com

(843) 423-3905

(843) 355-8156

h�ps://www.
marionsc.org/
depart-
ments/planning/
index.php

h�ps://kingstree
.org

https://www.florencedowntown.com/design-review-board
https://www.georgetownsc.gov/governmental_services/departments/planning_community_development/index.php
https://www.marionsc.org/departments/planning/index.php
https://kingstree.org


Planning & Zoning 
For informa�on pertaining to whether your business can operate in the chosen 
loca�on, you must check your local zoning ordinances. This can be done at the 
addresses listed below. This includes Home Business Requirements. If the municipality 
you plan to conduct business in is not listed, contact the County Planning & Zoning 
Department. 
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Horry 
County 

  

 

 
 
 
 

(843) 915-5340 
 

 
  
  
  
 
  

 

 
 
 

Myrtle 

Beach 
 

 

 

 
 

(843) 918-1050 
 

 
  
 

 
 

 
 

 
  
  

 

 
 
 

Conway 
  

 

 
 

(843) 488-9888 
 

 
  
  
  
 

 
 

 
 
 
 
North Myrtle 

Beach 
 

 

 

 
Planning: 
(843) 280-5566 
Zoning: 
(843) 280-5565 
Building: 
(843) 280-5560 
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Horry County 
Planning & Zoning 

Department

1301 Second Ave.
Conway SC
29526

Myrtle Beach 
Planning & Zoning 

Department

921 N. Oak St
Myrtle Beach, SC
29577

City of Conway 
Planning & Zoning 

Department

206 Laurel St.
P.O. Box 1075
Conway, SC
29528

N. Myrtle Beach 
Planning & Zoning 

Department

1018 2nd Ave. S
N. Myrtle Beach,
29582

h�ps://www.hor-
rycountysc.gov-
/depart-
ments/plan-
ning-and-zoning/

h�ps://www.city
ofmyrtlebeach.
com/departments
/planning_and_
zoning_
department.php

h�ps://www.hor
rycounty.gov/De
partments/Plan
ning-and Zoning

h�ps://www.
nmb.us/236/
planning-
commission

https://www.horrycountysc.gov/departments/planning-and-zoning/
https://www.cityofmyrtlebeach.com/departments/planning_and_zoning_department.php
https://www.horrycounty.gov/departments/planning-and-zoning
https://www.nmb.us/236/planningcommission
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Surfside 
 

 
Surfside 
Beach 
Planning, 
Building, & 
Zoning 

 

 
 
 

(843) 913-6340 
 

 
  
 

 
  
  

 
 
 
 

 
Dillon 

County 
 

Dillon County 
Planning and 
Zoning 
Department 
211 W. Howard 
Street 
P.O. Box 
145 Dillon, 
SC 29536 

 
 

(843) 841-3875 
 

 
 

 
 
 

  
  
  
  

 

 
 

 
Florence 
County 

 

Florence 
County 
Planning 
Department 
518 S. Irby St. 
Florence, SC 
29501 

 
 
 

(843) 676-8600 
 

 
 

  
 

  
 

 
 
 

Georgetown 
County 

 

Georgetown 
County 
Planning 
Department 
129 Screven St. 
Room 222 
Georgetown, 
SC 29440 

 
 
 
 

(843) 545-3158 
 

 
 
 

  
  

 
 

 
 

Marion 
County 

 

 
Marion County 
Planning Dept 
2523 E. Hwy 76 
Marion, 
SC 29571 

 

 
(843) 275-6068 
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h�ps://www.surf
sidebeach.org/pl
186/building-
zoning-forms

h�ps://dilloncoun
ty.sc.org/depar
tments/building-
code-
enforcement-
planning-zoning 

h�p://florence-
co.org/planning/

h�ps://www.-
georgetown-
sc.gov/govern-
mental_ser-
vices/depart-
ments/planning__
_community_dev
elopment/index.p
hp

h�ps://www.ma
rionsc.org/
departments/
planning

https://www.surfsidebeach.org/pl186/building-zoning-forms
https://dilloncounty.sc.org/departments/buildingcodeenforcementplanning-zoning
https://florenceco.org/planning/
https://www.georgetownsc.gov/governmetnal_services/departments/planning_community_development/index.php
https://www.marionsc.org/departments/planning


Restaurants 
Must submit a sea�ng layout to building inspec�ons for Cer�ficate of Occupancy 
Approval; and, commercial kitchen approval from South Carolina DHEC. 
If your business will be involved in Food Handling, you must contact DHEC. 

Building & Fire Inspec�ons 
Before you can operate in a specific business loca�on you may need a Cer�ficate of 
Occupancy issued by the local building inspec�ons department. Applica�on is made 
through the Business License Office of the county or municipality you plan to conduct 
business. Building Inspector and Fire will do business for requirements on permits. 

Signage 
Must be approved by local zoning and building inspec�on divisions. Refer to contacts 
listed in Planning & Zoning. 

Construc�on of a building for business 
Requires a Construction Certificate of Occupancy that differs from a Cer�ficate of 
Occupancy. 
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Horry, 
Georgetown, & 
Williamsburg 
County DHEC 

 

927 Shine Ave, 
Myrtle Beach, SC 

29577 

(843) 238-4378 
 

Dillon, Marion, & 
Florence County 

DHEC 

145 E. Cheves St. 
Florence, SC 

29506 

(843) 661-4825 
 

 
 
 
 

Williamsburg 
County 

 

Williamsburg 
County 
Building Codes 
Department 
201 W. Main 
St. 
Suite 121 
Kingstree, SC 
29556 

 
 
 

(843) 355-9321 
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h�ps://ww-
w.countyof-
fice.org/sc-wil-
liamsburg-coun-
ty-proper-
ty-records/

https://www.countyoffice.org/sc-williamsburg-county-property-records/


 

Internal Revenue Service 
Informa�on on federal tax regula�ons 1-800-829-1040 
IRS website  www.irs.gov 

Employers are typically responsible for three types of federal collec�ons and 
payments: 

• Income tax withheld from employee wages. Proprietorships, 
partnerships and corpora�ons with employees are required to file  

• (FICA) Employer and Employee Social Security Taxes. Every business 
with one or more employees is required by law to withhold Federal  

Social Security Taxes from the wages paid to employees
 

• (FUTA) Federal Unemployment Tax

 

Employer Iden�fica�on Number: (EIN) 
To obtain an EIN call the IRS at 1-800-829-4933. Representa�ves are available 
Monday through Friday from 7:30 AM to 5:30 PM., or go to www.irs.gov 

Immigra�on and Naturaliza�on Service 
Every employer must have an Eligibility Verifica�on Form (I-9) completed and on file 
for each employee. For assistance or copies of this form call INS at: 

1-800-870-FORM (3676) or go to www.uscis.gov 

U.S. Dept. of Labor 
 https://www.dol.gov/ For informa�on on covered employees, child labor, training, 
wages, �pped employees, polygraph tes�ng. Employment Standards Division, U.S. 
Labor Dept., Landmark Center, 3600 Forest Drive, PO Box 11329, Columbia, SC 29211 
 (803) 896 -4300  
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Myrtle Beach IRS 

 

601 9th Ave. N. 
Myrtle Beach, SC 29577 

(843) 626-2700 
 

 
Florence IRS 

 

401 W. Evans St. 
Florence, SC 29501 

(843) 664-8889 
 

Federal Requirements  

 

federal tax reports.

Income Tax and

Star�ng a Business on 
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www.irs.gov
www.irs.gov
www.uscis.gov
https://www.dol.gov/


Social Security Administra�on: 
on at 

https://www.ssa.gov/bso/bsowelcome.htm
 

and check out the SSA’s 
business services online.

 

Occupa�onal Safety & Health (OSHA) 
OSHA requires that if your firm employs more than 10 people, you must maintain a 
record of on the job injuries on OSHA Form 200, which must be available for 
inspec�on and retained for five years. For more informa�on contact: www.osha.gov/ 
or OSHA, US Dept. of Labor, 200 Cons�tu�on Ave, NW, Room S1212, Washington DC, 
20210; Columbia, SC office: 803-734-9631 

Personal Credit 
Before approaching a bank or investor for a loan, it is advisable to know the 
condi�on of your credit report. To check on your personal credit use one of 
the telephone numbers listed below: 

Once a year you can obtain a free credit report by logging on to 
 www.annualcreditreport.com , or call 1-877-332-8228. Another free source 
is 
  

Star�ng a Business 
on 
the Grand Strand 

26 

 
Experian (TRW) 

 

1-888-397-3742 
 

  
  

 
TransUnion 

 

1-800-888-4213 
 

  
  

 
Equifax 

 

1-800-685-111 
 

  
  

CSC Credit 
(part of Equifax)

 

1-800-759-5979 
 

  
  

I fi  

To verify your employees have valid SS#s, log
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General Business Informa�on

h�ps://www.experian.
com

h�p://www.transunion
.com

h�ps://www.equifax.
com/personal/

h�ps://www.creditreport
problems.com/

www.creditkarma.com/

https://www.ssa.gov/bso/bsowelcome.htm
www.osha.gov/
https://www.experian.com
http://www.transunion.com
https://www.equifax.com/personal/
https://www.creditreportproblems.com/
www.annualcreditreport.com
www.creditkarma.com/


Credit Card Merchants 
If you plan to accept credit cards from your customers, contact your bank’s Merchant 
Bankcard Services, Retail Banker. Your banker will instruct you on how to accomplish 
this. Many sales are lost each year by retailers who do not accept credit cards. 

Be�er Business Bureau, Inc. 
Provides reports on businesses and chari�es to help consumers and donors make 
informed decisions and helps resolve consumer complaints and promotes ethics in 
business. For more informa�on go online at www.bbb.org or contact them at 

P. O. Box 8326, Columbia, SC 29202 (803) 254-2525 
Myrtle Beach Office (843) 488-2227 

Barcode or Universal Product Code 
  To obtain an applica�on for a barcode contact the Uniform Code Council at 

(937) 435 - 3870
 

Fill out the applica�on completely and return to the Uniform Code Council with 
the required fee 
The fee is dependent on your annual sales. The minimum fee for new products is 
$300. 
Processing of the applica�on takes approximately 10 – 15 days upon receipt of 
applica�on and fee. 
You will be issued a bar code and instruc�ons for ge�ng the bar code on your 
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General Resources 
 

Horry County 
Chambers of Commerce
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SCORE Grand Strand 
3751 Robert Grissom Parkway, Suite 102  
(843) 918-1079 
 admin.0381@scorevolunteer.org 
  

 

Myrtle Beach Area Chamber of 
Commerce 
1200 N. Oak St., Myrtle Beach, SC 
29577 
(843) 626-7444 
www.myrtlebeachareach 
 amber.com/ 

 
Small Business Development Center 

SBDC, Coastal Carolina University, P.O. Box 
261954, Conway, SC 29528 
(843) 349-4010 
 h�ps://www.coastal.edu/sbdc/ 

 

Myrtle Beach Black Chamber of 
Commerce email 
2102-B Crowley Circle, Myrtle 
Beach, SC 29577 
 mbbc@myrtlebeachsc.com 

 
Myrtle Beach Regional 

Economic Development Corp. 
2050 Hwy 501 E., Bldg 100, Conway, SC 
29526 
(843) 347-4604 
 info@mbredc.org 
 h�ps://www.mbredc.org/ 

 

Aynor Area Chamber 
of Commerce 
600 S. Main St., Aynor, SC 29511 
(843) 358-4808 

 

South Carolina Business Onestop: 
Local Business Resources 
300A Outlet Pointe Blvd., Columbia, SC 29210 
(803) 898-5690 
 scboshelp@scbos.sc.gov 
 h�ps://scbos.sc.gov/business/resources/local 

Conway Chamber of Commerce 
203 Main St., Conway, SC 29526 
(843) 248-2273 

 
 

 
 

 
  
  

 

Li�le River Chamber 
of Commerce 
440 Hwy 9 E., Suite 1, Li�le River, 
SC 29566 
(843) 249-6604 
www.li�leriverchamber.o 
 rg/ 

Horry County Business Assistance Resources 

h�ps://conwayscchamber.com/

Star�ng a Business on 
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h�ps://score.org/grandstrand

3751 Robert Grissom Parkway, Suite 102
Myrtle Beach, SC 29577
(843) 918-1079 
admin.0381@scorevolunteer.org
h�ps://score.org/grandstrand
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Loris Chamber of Commerce 
4242 Main St., Loris, SC 29569 
(843) 756-6030
h�ps://lorischamber.com 

North Myrtle Beach Chamber of 
Commerce 
1521 Hwy 17 S., North Myrtle 
Beach, SC 29582 
(843) 281-2662
www.explorenorthmyrtle
 beach.com/chamber/ 

Pee Dee  Business Assistance Resource 
Greater Florence Chamber of 
Commerce 

100 West Evans St 
Florence, SC 29501 
(843) 665-0515
h�ps://flochamber.com 

Star�ng a Business on 
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https://lorischamber.com
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