All right. Well, let's start this um training. All right. Welcome to mastering Shopify for small business owners. My name is Jazeera Adel Kad. I'm a certified digital marketer and marketing coach for uh business owners. I'm also founder of digital strategy league. And today we're gonna talk about Shopify. I'll share with you Shopify over overview, Shopify, key benefits. Uh Some Shopify features that you may surprise you actually uh selling without inventory using drop shipping. So we'll cover that a little bit. Shopify, best practices, top recommended Shopify apps for functionality. Mar marketing, shipping and sco how to adapt to the ever-changing landscape of sco uh with understanding that uh we have a I now, right? And also I'll share with you low-cost marketing ideas for small business owners. And if you stay until the end, I'm actually gonna share some bonus tips for more leads and sales. So I hope you're gonna stay until the end. All right, let's get started. Shopify. What is Shopify? Shopify is Ecommerce platform that allows anyone to easily create an online store. Shopify provides tools to build website, accept payments, manage products and fulfill orders over million of businesses use Shopify today. What are the benefits of Shopify? First of all, easy to set up and manage. Uh It has intuitive dashboard to easily manage products, orders and customers you can sell online and in person uh it has tools to sell across multiple sales channels like online store, uh retail location, social media. Uh and it's also mobile optimized. Uh The Shopify themes are optimized for uh our phones. So the store looks great on any devices. So uh the pricing, if you're just starting out, I just want to share quickly the pricing. Uh The price you can pay monthly or yearly. And uh in pricing is for basic uh is $ a month for Shopify. Um is um advanced Shopify a month and plus a for larger companies is . So you can choose your um pricing option. Now, what are the popular features of Shopify? Well, first of all, online store, right? You sell products online with Ecommerce website and shopping cart. Uh It also has payment processing, it accepts credit cards and manage transactions securely. Uh You can also integrate um your shipping and fulfillment. Uh You'll integrate with carriers to calculate shipping rates and print labels. That's very helpful. Uh Point of sales. You can sell in person with fast P OS systems for retail stores and pop ups. Uh You can also choose uh from hundreds of professional the themes to easily customize your online stores design and you have se uh support to help to get help from Shopify experts. Now, uh let's talk about additional free features that not so many business owners know. So if you go to shopify.com/tools, you will also find A I logo maker. Uh So these are free tools, by the way, business name generator, slogan maker, domain name generator, link and buy for commerce on social media pay stub generator, business card maker, privacy policy generator terms and conditions, generator and image resize. So these are all free tools that are available for you. Um So you need to take advantage of that. Now, let's talk a little bit about drop shipping with Shopify. So uh the great thing about drop shipping is that you don't need to have up upfront costs, right? It's easy to start. It's easy to test and scale. You don't have to worry about storing any inventory and you only pay for what sells no hassles with fulfillment. So the the drop shipper will take care of packing stuff up and sending it out. But you need to remember that you're gonna have a little bit lower profit margins with, with this um uh with drop shipping. So how does it actually work? So, uh step number one, the retailer, let's say you decided to uh use drop shipping. Uh You partner up with drop shipping supplier and um how are you gonna do that? You actually gonna uh add uh a specific app uh on inside your Shopify store. Uh and step number two. you will list products from your supplier inventory on your online store. And then when customer buys the product from on from your store, uh your, your information automatically will go to um go to drop shipping supplier and then drop shipping supplier will package ship it the product. So the customer will receive the pro uh will receive your pro products. And what are the drop shipping apps that I recommend? And there are so many uh all you need to do is just go to Shopify and they have um uh a app uh place where you can add different apps, right? So you can type in drop shipping and some of the drop shipping um um uh companies that I recommend is uh spa it, print Ir Ds Z drop trans C DS. So what do they do? So print I is great if you decide to um print um on any type of um uh um uh products, right, let's say on hats, T shirts, socks, mugs or whatever you want, right? So print, I will uh print it for you and, and will uh sell across your channels. Uh uh pocket is uh uh can connect your Shopify with Amazon, Aliexpress, ebay and you can sell any type of products um from sports to tech, to home garden, to clothes to toys. Uh Ro DS is uh actually connects uh connects you with uh drop shipping, your drop shipping with uh a large companies like Costco, Walmart, ebay, etsy, you can sell on tiktok. Um you can sell even uh with Home Depot Target Lowe's and even Macy's and Calls ZR uh is a great uh drop shipping platform that helps you to create your own private label. So basically, they will help you to pack, create your own packaging, right? And you're gonna have your own labels with your own brand. So that's very helpful. Trendy will help uh with um selling on Poshmark and Ds will connect you with uh Alibaba and products from China. Now, how do you get started with a Shopify? I always love to share with business owners uh to start with smart goals uh identify target audience. Then you're gonna register for Shopify, you're gonna register domain, you're gonna choose a theme, add your product, set up payments, configure shipping, set up taxes. Uh You will install apps and set up legal pages. Uh And after that, you're gonna test and launch. Now, what are the smart goals for business owners when you store uh smart uh stands for specific measurable, achievable, relevant and timeline. So specific uh goals should clearly state what you actually want to accomplish with your um uh website, right? Uh measurable. It's important that your goals should have um defined criteria that measures your pro progress, achievable goal should push you but still have realistic uh uh but you still need to be realistic. Uh uh given your circumstances right, if you a small business owner who's running a business yourself and you don't have teams, so, you know, be realistic, how much time will it give to achieve your goal? And it needs to be relevant, right? Overall, uh your objectives need to be relevant to your business goals in Thailand have clear time frame where uh when you want to accomplish this goal. So great example for smart goals for business owners would be and like for Shopify Store, uh e especially would be um increase website traffic by, let's say % over the next six months through sco strategies and content marketing. You see how we set a goal, we have um a um clear uh uh you know, um amount uh uh amount that we want to grow %. And we know when, when we want to accomplish that in using um what kind of tools and what kind of marketing uh to achieve this goal. So I think that that's a great example of great smart goals. Now, let's talk about identifying target audience. This is very crucial for um uh for your business. So in order to identify your target audience, you start with unique selling proposition, how you differentiate yourself from your competition. You can look at your current customers who they are uh maybe create uh ideal target avatar and kind of really, you know, learn about them. Um And uh you can also look at competition and see um who they are targeting and maybe they are not doing that well, uh with their target audience or maybe they're overlooking some target audience that you can actually uh target. You can uh sometimes business owners struggle with um with this idea overall of target audience, they want to serve everyone. Uh In that case, uh maybe you can create customer segments and uh and uh split them uh by uh maybe the characteristics, right? Maybe gender, maybe it's location or um you know, other kind of uh descriptions. Uh look at your analytics also. Uh you might already maybe you already have website or you have some products who actually is buying from you. And uh you can look at that and, and kind of uh you know, adjust uh your target audience for this information. Uh look at market trends where market is going. Are there any um uh industry movements and opportunities uh where, you know, you can tap into this target audience, new markets, right? And look at the pinpoints, what are they struggling with that will help you kind of understand uh what kind of solutions can you create for them? And uh how can you better um uh how can you create content for them and marketing content in order to uh bring them to your website and make more sales? And always do uh you know, have connect with your uh target audience with your ideal customers. Uh have surveys, talk to them, ask questions and learn more about them. All right. Well, when you're starting, uh now we kind of covered the foundation right before we start uh opening our website um to open Shopify, you just creating a account and uh and then you gonna connect your domain. If you're very new to this, if you don't have domain, I'll quickly um show you my overview how to do this. Uh You either can buy Domain through Shopify, connect your domain to Shopify or transfer your domain to Shopify. And what is Domain domain is basically the uh something that you see in search, right? Like that's how people are gonna be searching, what they're gonna be typing in Google to find your store, basically, right? Starts with www and something, right? Uh Maybe the name of your company. Uh you can add up to up to domains or subdomains to your Shopify store. And if your store is on the Shopify plus, uh you can actually add up up domains and subdomains. Now, uh you can purchase, as I mentioned, your domain through uh Shopify, but you also can uh go to go daddy.com and purchase your domain there and transfer it to Shopify. Another option is blue host. Uh It's another very reliable source to buy uh um domain. Now, what are the Shopify best practices? Choose the right theme for your business, right? If when you understand your target audience, you understand your product choose the right theme, optimize user experience, um uh create high quality product images and descriptions, streamline, checkout process, implement trust signals, optimize for speed, leverage sco for organic traffic. Um um Make sure you have marketing integrations, analytics and current version track uh tracking as well. Uh customer support and communication for your customers to reach out to you if they have any questions or concerns. Make sure your website is uh mobile optimized and um make sure you uh also use upselling and cross selling to make more sales. Now, let's um talk a little bit about everything that I just shared, right? So, right? Theme. Uh make sure when you're choosing the right theme, it's not that it looks great, but also it's mobile responsive, right? Yes, Shopify uh created. You can have options to buy uh themes from Shopify, but there are many other um companies that will offer you to buy uh themes from them. So make sure it's mobile responsive. So um uh customers can uh access and have a good experience even when they use the their phones. Uh uh Also choose a theme that can easily be customized to match your brand identity without needing extensive coding knowledge. And uh make sure that uh you have themes that are easy uh that optimize for speed and uh also have great user experience in sco Now, what is user experience overall user experience is just the visual appeal of your website, right? Make sure you keep it simple. Don't stuff it with different um you know, buttons and too much information or too much uh too, too much text, make sure it's consis consistent across all web pages. You have clear call to actions. So uh you visitors know where to go. Uh what, where to click, make sure you have visual cy to distinguish important info from less important. Uh It needs to be uh responsive again on different devices and uh it needs to be accessible for people with disabilities. And um uh what you can do when you create uh your website, you can test it uh yourself, you know, you, you, you can take your phone and kind of look um at your uh you know, look at your website on your phone and see if it's working well. You can ask friends and family also to give you feedback uh and see how they actually go through the process of maybe purchasing something. So again, I mentioned the mobile responsive design is very important uh because it helps um to adapt your website for different sizes, right? To for the phones, maybe for tablets and for uh for um laptops now treat your website like a beautiful organized store, right? You probably been to stores where uh you know, everything is neat and beautiful and clean and you enjoy new experience and there are some very, you know, cluttered stores that you kind of struggle, right? There's no help there is you know, everything is laying around and and you know, you kind of struggle to make purchases. So make sure you treat it like a beautiful organized store, upload your product details, organize them into collections, improve your load speed and add contact information always in chat for them to reach out to you. Can you have this good customer service? Make sure it's mobile friendly and relevant uh to your target audience and your products. Now, uh with the products, make sure ha you have high quality products, images and descriptions, right? Use high resolution images with zooming to functionality of multiple views of the products including close ups and if possible at product demonstrations, maybe videos to help users better understand the product uh and uh have very clear product descriptions using engaging concise benefit focused descriptions, right? Not so much features, you know, features are great, but make sure you add benefits that uh your customers will get include key feature features, sizing details and specifications as well and make sure that your content is seo friendly, right? Um um Write products descriptions with the relevant keywords to improve your search engine rankings. And with that, if this seems very daunting task and it's hard to do. Uh actually Shopify has Shopify Magic that helps you to um add um kind of improve your um uh images, uh product images on your website, you can change your background and it's really just uh uh at a click, click of a button and you can change it up and, and it can also help you write a product descriptions, but make sure you double check, don't rely on the A IA I fully write on and uh double check the facts. And uh you know, it's always great to kind of have human touch with A I working together. And uh it's just a great tool. Again, it's uh Shopify Magic. And by the way how to find that. Shopify Magic, it's not separate app. It's when you're gonna be um accessing your, let's say you, you have your products on Shopify and you'll see if you click on product description, you'll see this three little uh uh sparkles kind of pictures of sparkles, right? If you click on it, uh it's gonna um uh ask you invite you to uh write, use A I to write a descriptions and if you wanna change up the uh the the the pictures uh update the pictures, you just click on the picture and you're gonna go from there, you'll see how to change um and update the background, right? So next thing is having streamline check checkout process. It's very important to allow customers to complete purchases without creating an uh you know, any traction, right? So have guest checkout option. Don't ask them for too many questions, right? Let them just quickly uh you know, purchase um uh and that will help you with uh to reduce abandonment rates. Uh have a uh autofill features, make the checkout process fast by enabling autofill for shipping and payment details. Uh Make sure you have uh you simplifying the steps needed to complete the transaction with fewer cli clicks to purchase, right? Make it super fast because uh we don't have much uh you know, big attention span anymore. So we need to uh create a great experience for our customers and uh sometimes it's great to also include progress indicators, right? Include include visual cues, showing how many steps remain to check out process to encourage completion. Now, it's really great to have trust signals on your website, right? Uh because uh selling is, is all about trust building this trust. So uh for, for this uh to achieve this, you can um have your security badges, display badges for SSL certificates, trusted payment methods and secure checkout to reassure customers that it's safe to um make business to, to purchase on your website. Uh Also make sure integrate customer reviews on product pages to build trust and influence purchasing decisions. Offer money back guarantee. It always just kind of make, makes process much faster and uh builds trust faster. So offer satisfaction money back guarantee to reduce bu buyers uh hesitation and make your return policy easy to find and understand to further build trust. Now, how do you optimize your website for speed? And that's very important again, with the attention span that we have uh make sure you optimize your images, compress images without losing quality to improve page loading times. Uh Also use only necessary apps to avoid slowing down your site. So remove all the apps that you're not using. OK. Uh And also use Shopify, integrated CD and content delivery network uh and hosting um to ensure fast low times globally. Now, let's talk a little bit about uh Google search, right? Um How do you improve your rankings on Google? People still use Google, right? Although we have a I, we have cha GP T but still, you know, Google is still number one. So how do you do this first? You need to conduct your keyword research, right? Uh What people are searching on Google uh use catchy titles for your blogs or for your product descriptions uh right, quality content. Again, uh we um you know, make sure it's not the quantity of the content that matters, but the quality that actually serves your uh customers. Um Make sure you have great user engagement in use sub headings uh include images and videos uh that helps for user engagement and for them to really enjoy the experience, right? Uh Make sure you use uh all texts for your images. Uh It's basically alternative text. If you click on the uh images on your website, make sure you have descriptions of uh um of what this image is about and that helps for seo and optimize your meta descriptions on your uh website include internal and external links, links, basically link information within your website that's called internal links or external links that you know, you're linking to other websites. Uh other uh good websites um uh that have good authority or them, them linking to you that helps with sco as well. And again, optimize for mobile, for mobile devi devices, make sure uh you know your uh blog post or whatever or the whole overall your website is uh loads quickly and um uh easy to access on any device. Now, what are the sco tools you can use to help you out with keywords, uh Key keyword research and rank higher on engines. Uh I love to share our Uber suggest tool uh that where you can actually um see uh look at your competition or you can do keyword research. Uh You can also use Sam Rush, you can use Google Trends. That's another um option to kind of really see the, the, the the keywords that are uh trending. Now on Google, uh Google ads is a great option as well and it's not to create Googles, but uh there's a Google keyword research that you can make. And uh you, you are able to see how many people are searching for specific keyword. So you can kind of use that and target the same key keyword just to write blog or use it uh on your website. And there are a couple of options as well uh apps that uh the apps that you can actually install on, install on your Shopify uh And that can help you with uh also with Sco uh uh some of some of the apps that II I recommend, but you can also do your own research, Sco and booster Sco Tabita. And um uh the green uh logo is uh for A I uh product description and J Jolt. So all of these tools are just great for writing blogs. They can quickly write you blogs. Some of them actually even create images for your blogs. Uh So it's just a really good uh you know, way to do it very fast. But uh you know, in, in order to access them, basically, you're gonna go to app uh on shop if apps on Shopify and you can uh click on search and just type on Sco and they'll show you different types of apps that are available and of course, choose the ones that have many reviews, right? Good reviews and um that have a good uh customer support as well. All right. So let's talk a little bit about analytics and conversion tracking. So, uh it is important to analyze and look at data um on your website, right? To see what's working, what's not working, what can you improve. So, Shopify has its own analytics, right? You can use the built in analytics tool to track store performance, customer behavior and sales metrics. But you also can look at Google analytics when you connect your Shopify Store with Google analytics to look at the traffic sources conversions, user flow. And it's always great idea to A B test uh your um website, right? To kind of see what's working, what's not working. Maybe you can uh you know, improve uh some, you know, call to action or buttons or maybe uh you know, add better product descriptions and see in maybe images, right? So make sure you test and see what's working on your website. All right. And uh with that said, also make sure you have great customer support and communication. Uh because because it's a store, right? When you come to the store, you want to get help and treat it the same way. Make sure you have live chat um uh chat tool on uh to answer customer uh questions in real time. Uh that will really increase your conversion rates and reduce card abandonment. Also, it's a great idea to have um frequently asked questions section uh to address common customer concerns and answer some objections, right that they might have and also always uh also follow up with your customers automate follow up emails to thank customers for their purchase and uh re request reviews and that will help you actually build trust even further. Now, let's talk a little bit about upselling and cross selling. So if you want to sell more, try uh try showing customers more products they might like. Right. It's, it's, it's hard to attract and make sell uh sa sales, right? Attract customers. So why not actually Upsell and cross sell them, recommend your products show maybe similar or related items on product pages or, or in the cart, you can create bundle deals, offer discounts when people buy more than one item together. And so in order to uh create that, you can also have apps uh a a apps in uh inside the Shopify. And it just automatically create this upselling cross selling uh option for your customers. And uh I wanted to share some app recommendations uh for Shopify um as well to kind of really add better experience and sell more on Shopify, right? So go app pro is a great app uh that um will uh introduce your company uh a on a affiliate um for affiliates, right? So if you want to build your website and attract more affiliates and create affiliate marketing, uh go of course, is a great choice. And so uh actually affiliates will reach out to you for approval and they will start selling your products. Uh while in exchange, of course, you're gonna be offering them some percentage of sale payroll is for subscriptions. If you have subscription based uh business, you want to, you know, sell every month uh to customers pay world is, is another great tool. Smile IO is great for um for referrals. Uh And for um you know, building uh rewarding your uh customers for sharing about your business ship o is great for shipping. Uh And uh it will just give, it will give you different options of, you know, the shipping companies that you want to choose from. And, and of course, you will choose probably maybe the fastest or maybe the um less expensive way to ship, right? So you'll have all these options. Uh judge me will collect reviews and you will be able to have the star reviews and for each product and that actually builds more trust and, and uh you can sell more like uh using that shop five flow is another app that will help you create this kind of um um you know, step by step tasks that um uh that peop that uh will take your customer from, let's say abandonment card, right? If they abandon card, what are you gonna do next? You will probably wait and then uh and then uh you automatically will send email or maybe you're gonna welcome your new subscribers and things like that. So it will just create this flow of actions that you, you, you want your marketing to um to, to, to be and uh what, what steps to take in your marketing, right? So um also trusted side is another great tool to build trust. So you're gonna uh have on your website, you will have a little uh badge of like trusted side. Uh that will build trust with your customers and they will feel um safe to uh make purchases on your website marketplace. Connect, Shopify will connect your website, uh your Shopify with uh other um uh uh other platforms such as Amazon and um uh Walmart, uh and other big companies. Uh Basically, you will see all your inventory and sell on different um platforms and of, of course, you probably know quick books, right? It just helps with your um you know, with your accounting and um just auto mail, all all this information will work automatically with Shopify. So these are just examples. There are much more. So depending on the type of your business, you can choose the uh apps that work for you. Now, let's talk a little bit about Sco uh and today with A I and social media booming, right? Sco is, is, isn't obsolete, it's becoming omnipresent according to Neil Patel. Uh And um so we need to understand that uh our customers when they have problems, they are not just searching on Google, right? They search, they can do, they search on social media, they can search the products on Amazon, they can um you know, go on Google and even go on, you know, chat GP T and try to, you know, try to find some ques uh uh ask questions and find some answers. So make sure that now you're optimizing your marketing for sco that is ba basically everywhere. Be omnipresent. Now rethink your search strategy again by Neil Patel. He's amazing. Suu um pro um And you, you need, you definitely need to follow him and then look him up. Uh So he said that Google is still number one in . Uh Make sure you optimize for search GP T and perplexity A I as well. And how do you do that again? Create great um you know, articles, blogs, um use keywords, right? Create a very engaging content again, not more but great content. Um uh Make sure understand that sco is omnipresent now, it's not just Google and people will continue searching. So make sure you have uh content for them, create high value content again, not more but high value, encourage user generated content, comments, reviews links that really helps uh to build trust and um great authority as well on Google uh improve technical S CEO. So uh go on Google uh ca console and you will uh be able to actually access and see um what, how your uh website is performing and they're gonna give you a list um of what needs to be done in order to improve your technical sco again, it's Google console, uh keep content updated and fresh. Don't just create it and forget it, you know, make sure you keep updating it. Uh uh Make sure you remove some maybe uh bad links or um you know, just add some more fresh information and new blog posts if you uh do uh do if you're writing blogs and use chat bots for customer support. Now, let's talk a little bit about low cost marketing for small business owners. And uh what can you do if you don't have um big budget and maybe you don't have a team or marketing agency working for you. So we, we as business owners who we first thing we think, oh, it's, you know, I need to use paid ads. Well, there are other ways of actually uh promoting your business, use emails, right? Uh collect uh emails uh from your ideal customers and send them email, email newsletters uh where you can add value and also promote your products. You can write blogs, you can create videos and post them maybe on youtube or on social media. Uh Make sure you utilize organic social media posts um offering limited time coupons and discounts is also a great way to um promote your business. Uh optimize for sco and search A I uh and encourage testimonials. And when you have testimonials, ask your customers uh happy customers to share uh the, the experience on the social channels or you know, or uh or via emails or just word of mouth. And uh it's called UGCU user generated content, right? And um also make sure you ask your customers to uh review your uh web website uh website, your products on Google, for example, or Yelp. So, um and you're probably thinking, how do I collect emails? Right? Never buy uh, email lists, right? So, because, uh, uh, customers who, or the names that you're gonna have or emails that you're gonna get from list may not be relevant and maybe even illegal. So in order for you to collect and send emails, all you need to do is just create a pop up or, you know, a form on your website where you offer them something in exchange, right? You can also um post uh create social media posts where you're offering uh freebies guides. Uh Again, maybe some sort of promotions or maybe you're doing giveaways, right? That's how you collect emails and that's how you can build your list and then promote um to your customers. And by the way, that's a great addition. If you haven't started email marketing, it's very, very important to go from. If you have social media, it's very important to start uh start your uh collecting your emails, right? Because you own the email list. Uh and you don't really own the social media following because it's on that platform. So it is very important for you to uh start, you know, collecting and owning this list. So you can actually promote uh even if uh your account will close, even if that social media channel will disappear one day, right? So make sure you uh build your email list starting today. Uh Now let's talk a little bit about paid ads, most marketers focus um the majority of the retargeting campaigns on social platforms like Facebook and Instagram. And when I talk about paid ads, what I encourage you to do not to um um not to um uh try to target cold audience, but rather retarget your, you know, visitors to your website that why that, that way you will have better uh better results. So uh Google advertising comes in second and with % of marketers naming Google as part of their marketing strategy, right? So % of marketers marketers user targeting on Facebook and Instagram. And number two is Google now, uh retargeting is great for um uh online shopping cart abandonment rate. So, uh as we know that um you know, with, with the fast paced, you know, environment and you know, usually what uh what happens is that uh visitors come to our website, they put something in cart, they start shopping, then they get distracted, right? Or they, you know, something else comes up. So to % abandon the car. So make sure you um use retargeting to bring them back. And how does retargeting work? Ok. So this uh slide looks a little bit funny and I apologize for that. I don't know why it looks like this, but overall, um uh this is how it works. Basically, your visitor can be retargeted when he comes to your website, right? He comes to your Shopify Store and then he or she leaves, uh, and, uh, you know, they kind of forget and, you know, forget about your products and your website and what they, in order to, you know, for them to complete your, uh, to complete, um, uh, the purchase, they, uh they're gonna be retarded on a different platform, right? Maybe through, through, through Facebook ads or maybe youtube ads or maybe Google ads and they're gonna be brought back to your website to complete the purchase, right? So you probably also receive this kind of eeee um messages saying or emails even saying uh you've got something in your cart. So that's, that's how it actually works, right? Ok. So um bonus tips just like I promised uh for to secure more sales faster. Um Number one, it's really obsess over your customers, you know, uh there's expression that delighted customers refer. So if you understand who your ideal customers are and you really know their pain points, you know what they want, what kind of products they they desire, right? What kind of pain that, what kind of issues they try to solve? And if you offer them something, this will really help you build your business. Ok. So in order for you to understand your customers again, create ideal customer avatar that you can actually Google it. Uh and you can um download, there are tons of free templates. So create avatar and segmentation also because uh nowadays customers um expect personalization, right? We love when we get emails and there's our, our name and it's very um you know, kind of focused on us, right? So make sure you have the segmentation and uh targeted approach. Number two, make sure you have product market fit. Uh one of the biggest reasons why businesses fail uh is uh lack of product market fit. It's when because uh the the companies fail to find the market or offer them what they actually need. So make sure you find the right market, let it be smaller market. But um make sure your product solves the problems. And what happens then is that delighted customers again refer, right. And that's how you're gonna build your business. Uh make sure you stand out with unique selling proposition. That's something that it's kind of really hard for business owners to do. Uh And, but how I think, how do you actually do differentiate from your competition? How can you uh offer better solutions for your customers? It doesn't mean that you're creating something very unique, not the unique product, but how, how can you uh offer better solution and solve problems maybe faster, maybe better or maybe there's some sort of audience that actually is struggling and they don't have solutions yet, right? So that could be your unique selling proposition. Think about that and also a great way to actually build trust with your customers fast, especially for small business owners is to share founders story, your brand story. How did you start right at this page on your website where you share about yourself and business uh and uh customers actually love to read stories of the um of the founders, right? But make sure your founder story is connected to your uh customers story, right in the way where they are, you know, right now and how you can help them because at the end of the day, it's about them, right? And so make sure your, your story is not just about you, how you struggled, but how, what kind of um issues and um your customers have, right that connect your products uh with uh with that um with the with the story, right? So uh also use attention grabbing hooks, right? The hooks, basically this little um words or or sentences that you can um that can grab your customers, your potential customers attention, right? Again, you know, stops the scroll by speaking to ideal customers, pain points, use this little snippets like little words uh in social media and uh in subject lines in on you in your email marketing also describe product benefits, not just features. Remember that again, uh your product solve some sort of problems for your customers, right? It's not that they're trying to find features. Uh but how do you differentiate how uh your customer can benefit from your uh products and how can it improve your customers lives? And another trick actually is to include handwrit founders note for uh for personalization that actually does wonders for small business owners when they uh actually write. Thank you note, uh when they ship their products, it actually really helps to build trust and uh people get very, very customers, get really excited about this and make sure you learn and implement A I uh and automation tools. That's your marketing team and that's actually your superpower. Now, if you haven't started using chat GP T or meta A I or any other tools like this, make sure you start using it because most uh over % I believe according to statistics um of uh business owners planning to use it uh in using now. Uh So if you're kind of on the fence, make sure you start using it every single day. But again, uh make sure you are using A I with human touch, right? Don't just copy and paste uh what it, you know, what kind of the content that it creates for you, but make sure you're uh you know, revising it and updating it. Uh So it sounds like you that it has more uh kind of uh um human touch to it and uh also improve your lifetime value of your customers but and encourage repeated purchase because it's really expensive as you know, to acquire a new customer, but actually improving, delighting your customer, creating great value for them. Uh and then um you know, maybe cross selling up, selling, asking them to purchase something else or maybe uh adding subscription to your um uh uh to your Shopify will help a lot. So you don't have to chase and find new customers again and again. And lastly implement referral marketing strategy. It's always great idea to utilize that uh because it builds trust faster, right? The testimonials reviews users generate content. It's, it's low cost, it actually builds trust faster and it helps your business grow and this is the end of the training training. Thank you again. So, thank you so much for your time. Um And if you have any thoughts or questions, uh please let me know it's open for Q and A. All right, Jazira, thank you so much. We've had a lot of amazing questions coming in and let's spend the next um approximately minutes to address as many as we possibly can. Um So what uh we've had a lot of our attendees asking today. Um They're, they're coming to us for uh from service businesses and I want to know if Shopify, does it uh does Shopify make sense to use if you are a service business? If your service business, I think shop I would not be very good fit. Honestly. Uh Shopify is more like an ecommerce um very, very strong ecommerce platform. Of course, I mean, if you already have Shopify, I wouldn't discourage you. I I'm not gonna discourage you to, to start a new website. But, you know, it has features for a large inventory, right? And that's why, you know, you connect your website, you can connect it to, you know, all this big, uh you know, platforms like Amazon or Target or Walmart. And so, um you and service based, I mean, that's OK, you're just not going to be using all the tools that shop I can offer. But um you know, again, it's, it's a great tool anyway, you can still write blogs and it's gonna look great. There are themes um beautiful them, but it's just you are not going to be using like shipping or printing, making labels, right? Printing labels and all that kind of stuff. So that's, that's OK. It's, it's up to you, you know, there are other options as well, but, you know, I wouldn't, you know, discourage you from using it. OK. Um And so there were many questions that came in today as well about the level of Shopify that you would recommend um there's different tiers to using Shopify. Um Are there any benefits to using one level versus another? Absolutely. And by the way, when I shared about the levels of Shopify, if, if you just studying out the best uh level of Shopify and that actually they added just recently, I believe it's called Shopify starter for $ a month that will allow you to sell on social and in person. So if you, you know, you're gonna have kind of very simple, um, Shopify Store where you can create products. Right. And, and you can test your ideas. So, I mean, the best way to start if you're just starting out now, you know, you can start with that five bucks, $ a month. Right. And then, uh, you can upgrade. Right. And, uh, again, it depends on, um, on how much inventory you have. But, um, you know, most, uh, businesses, small businesses start with the very simple, um, you know, that with the starter or, or the next level, it's like something dollars a month. So it should not be a lot. So, always test your, uh, idea before you invest more money. Ok. All right. Um, so we've seen several questions coming in around this next question here is, do, do businesses need both a website and Shopify or could it be just one versus the other? So, uh, Shopify is actually a, a website, right? And so, uh, again, depending on your business type, what do you, what, what you're selling, uh, you know, um, you, uh, if you decide that you wanna have big larger inventory or you decide that you wanna have drop shipping company, then definitely Shopify would be the best choice really. But, uh, again, but, um, if you have website on a different platform, again, you know, you, you might still own that. Maybe you just connect to websites to each other to. And, um, and build a big, bigger presence online presence. But um yeah, I, you know, again, it depends on uh the type of the business that you're doing. So. I hope I answered this question. Ok. Also Jazira does Shopify have consultants that small business owners can work with to get in there and set up their businesses online. Uh I believe so. I think Shopify has experts uh that can help you to um answer all your questions. Uh And they have customer support as well and I'm sure that score can offer you mentorship as well uh with uh I, I think so. I don't know. Right, Alex, what do you think? Yes, yes. Um So if you are working with the score mentor, definitely, we want to encourage you to connect with your score mentor who will help you um in getting your businesses um set up and can advise and connect you with uh experts as well, who can assist you with this. Um If you are not currently working with the score mentor and you can get information on the score website, it's www.score.org and um get further information about free mentor services, it's free service um and request to work with one. So that is definitely definitely another option. Um ok, so um Jazeira, we have had several questions I know that you have covered in your presentation about sales. Um And um and an approach to increase sales, we, we've had many people say I have an account but I'm not getting any sales, you know, what, what could be my problem, you know, what, what could I be doing differently? Absolutely. And that's actually the biggest problem. So, um, you're probably not surprised that creating website nowadays is very easy. Right. Starting business, uh, kind of, you know, um, registering it. It's very easy. Everything we can do everything online and, um, you can hire someone, um, to build your website and it's, it's, it's, it's very low cost, but the biggest problem that business owners have is uh actually making sales actually bringing in traffic. And that's where I highly advise you to uh start looking at your marketing strategy. Uh or how do you actually, where do you share about your business? What is your social media marketing strategy? What is your email marketing strategy, right? Uh What do you, what do you do to, to um share about your business? So bringing in traffic, it's not only, yeah, it's um not only opening a website and like everybody's gonna start, you know, buying from you, right? And it's actually a very, very, you need to have very strategic approach. And again, the first step for uh for your marketing uh to spread your word um about your business and start bringing in traffic. It's really identifying who your customers are then uh based on that, choose the channels uh that um that are relevant to your audience, don't promote everywhere don't choose Tik Tok just because every everyone else is doing it uh choose platform that is uh relevant to your customer uh relevant to your product and that you actually also enjoying, right? Um tiktok is not for everyone. So um choose that marketing platform and start creating content again, just like I mentioned with sco you know, keywords research, right? Do the keyword research. Maybe you can go to Uber suggest or um Google uh ads where you're gonna be doing Google res uh keyword research. So start, you know, analyzing the keywords, what are they searching for and then start creating content again and, and, and, and be consistent. It, it's not about getting more followers, it's about getting a high quality leads uh on these uh platforms. And so, and as you know, as soon as you're gonna start kind of building your authority and expertise uh on these platforms, uh and when you promote on social media, then you're gonna start, you know, collecting emails hopefully and that how you gonna slowly uh build um your list and start promoting to them, right? So, yes, it's a, it's a, it's a big problem for many business owners, but it, it is possible to accomplish even with without a big marketing um agency or high cost costs, right? So all you need to do is just to have a clear strategy around your marketing. So start there. OK. Wonderful. Um Oh, and then uh just a follow on question. What are your thoughts or what would you recommend offering customers a percentage discount when they ask for it when you first open your store? Yeah. Offering, yeah, offering discount for the, for the first time customer. Is that what you said? Sorry. Um, yeah, or when you first open your store? Oh, yes. Offering. Yeah. Yeah. Yeah. Yeah, I, I think it's, it's a great idea but, you know, uh, and also yes, it, it's, it's a great idea to offer discounts but, but uh also I wanna kind of encourage you to uh not only think about promotions from a uh discount um uh from discount perspectives, right? Because that's if you're gonna continue to uh discount your products, then you're gonna have less profit margin. And so um when you're starting out, uh it's maybe it's better to create a marketing strategy for launching, right? Launching and in and create this um you know, campaign about new business coming into the to town, right? And um maybe have a wait list to get people excited about your brand. So basically add more value instead of discounting. So that's what I encourage business owners to do. Uh because, you know, dis dis uh discounts and sales will kind of end up kind of creating this um um low margins, but also you will start attracting um lower quality leads unfortunately. So, yeah, make sure have a clear strategy uh around it, create a lot of value, maybe interesting content and that will attract uh great leads Jazira. That is such great advice. Thank you so much for being here with us today and for taking time to address, you know, some of the questions that have come in from our audience. We have received so many great, great questions and, and I wish we had much more time to go through the questions that have come in. Um But we will be coming to a close. I do want to share with the audience that if your question has not been answered. Um We do have several different options. So one is to, to definitely connect with your score mentor who is there to work with you um through your business related questions and um helping you um address these. If you are not currently working with a score mentor, we highly recommend doing so score mentor services. They're free for the life of your business. And you can get further information about score mentorship and uh submitting a request to work with a score mentor by going to the score website. It's www dot score.org/find dash mentor. And you can just go to the score website and there are um indications of where to go and get that information. Also, score has a live chat option available where we do have score mentors on schedule standing by to address your questions. When you go over to the website, you can find the chat feature in the lower right hand corner of the web and ask your questions directly to a score mentor um who is there to assist you. Um I've also left this slide on your screen. It does show Jazira's contact information and so reach out to Jazeera as well for um getting additional questions addressed. So I would love to give Jazeira S a big thank you for presenting with score today. We really appreciate your time and such valuable information that you've shared with the score audience. We really appreciate you. Yeah, of course. Thank you so much for having me over here and um sharing with audience. And so I wish a best, best of luck to business owners. I can't wait to see what you create. And um yeah, I'm happy, happy to be here. Thank you so much. Yes. And I also want to give a big thanks to our audience. Thank you for joining us on this live webinar. We're so thankful that you could be here with us today. And as a reminder, we did record today's live webinar session. We will be sending you a link to the recording as well as the presentation slide deck. So you'll be able to go back and listen to anything that you want to spend more time with and review the slides in more detail. Um So with that, we're gonna go ahead and close out of today's webinar. Um We look forward to seeing you all back at another score live webinar. Um So take good care and we'll look forward to seeing you next time. So thanks again. Thank you. Bye. 
