HOW TO GAIN

CUSTOMERS WITH .
Access this deck:
A LINKEDIN https://bit.ly/scorelico
i COMPANY PAGE

Presented by Lynne M. Williams, Ed.D. Candidate
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https://www.pinterest.com/GreatCareersPHL/
https://www.linkedin.com/in/lynnewilliams
https://twitter.com/greatcareersphl
https://www.facebook.com/greatcareersphl/
https://bit.ly/scorelico
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What We Will Cover

Preparation
Canva Demo
Hashtag Demo

Build a Company Page Demo & Links
Add Company Logo to Your Profile

Grow Your Followers

Post Content to Build Your Brand &

Thought Leadership

Tagging & Hashtags in Posts
Emojis & Unicode in Posts
Plan for Engagement
Engagement

Cross Promote

Review Analytics

Research

LinkedIn Pages Best Practices
Infographic
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Other Resources including Events

Ring Bell for Notifications
Your Company Page Can
Follow Other Company Pages
You Can Comment as Your
Company Page

Set Up Lead Gen

Schedule Company Page
Posts

Create a Newsletter on Your
Company Page

Buy a Book on LinkedIn
Company Pages

Create a Company Page as a
Job Seeker to Fill a Gap
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Prepare to Build Your Page

. Graphics - logo and cover page
. General contact info, industry, company

size, etc.

. Your tagline
. Verbiage for company description (vision,

mission, value proposition, unique selling
point, products or services offered)

. 20 of your specialities (think keywords)
. 3 hashtag topics that matter to your page



Canva Demo

Canva

1) Logo 300 x 300 (consider background)

2) Cover Image 1128 x 191 (unless they
changed it to 1536 x 768)
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https://www.canva.com/

Hashtag Demo

O

= | |

T 25 Hashtag Tips for Your Business or Job

2 Search

L 1. Build a branded hashtag - e.g.,
#GreatCareersPHL is camel case vs.
Hgreatcareersphl

2. Search other hashtags and change them

up
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https://greatcareers.org/25-hashtag-tips-for-your-business-or-job-search/
https://greatcareers.org/25-hashtag-tips-for-your-business-or-job-search/

Build a Company Page Demo & Links

Follow step-by-step instructions with
screenshots by clicking on Google docs link
in the article Establish and Leverage Your
LinkedIn Company Page for Self-Employment
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https://greatcareers.org/establish-and-leverage-your-linkedin-company-page-for-self-employment/
https://greatcareers.org/establish-and-leverage-your-linkedin-company-page-for-self-employment/

Add Company Logo to Your Profile

1. Click on the round Me on the menu
bar and you will see your company
page under Manage and this is how
you access it to post

. In your Experience Section, start
typing your company page name and
choose your page with the logo
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Grow Your Followers (250/month)

Grow your followers

w

2/250 credits available @
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Build your audience and reach by inviting

O .
connections to follow your Page

( Invite connections)
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Grow Your Followers

Add the icon to your website (as a
member view) so it will take people to
yOUF COmpa ny page (see bottom of home page and contact page)

Add the icon to your
email signature or
other marketing
materials

Lynne Williams, Ed.D. Candidate
Executive Director
Great Careers Groups

m: 484-393-2951
w: www.greatcareers.org
e: director@greatcareersphl.org

| Book a 15 min call with me

inl f [v]@la] P



https://greatcareers.org/
https://greatcareers.org/contacts/
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Post Content Consistently

Entertain
Educate
Inspire

Lead Gen
Convert
Infographics
Lists

Case Studies
Success Stories

How-to Guides
Personal Stories
Resources & Tools
Events

Newsletters
LinkedIn Lives
Reshare Mentions
Customer Spotlight
Staff Highlight
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Post Content Consistently

Polls e Employee
Carousels & Milestones
Seamless Carousels ® Product
Thought Leadership Innovation
Brand Awareness @ Talent Branding
Partnerships & ® Trends
Affiliations e FAQs
Audience e History
Engagement e Community CSR


https://greatcareers.org/have-you-examined-your-spots-and-stripes-on-linkedin/
https://greatcareers.org/how-to-make-carousels-on-linkedin/
https://greatcareers.org/how-to-create-seamless-carousels-on-social-media/

Tagging and Hashtags in Posts

1. Tag people’s profiles and company pages
with @

2. Add 3-5 hashtags but typically no more
than 9-10 and consider stacking them
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Note: Posts can be up to 3000 characters but
consider 1200ish
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https://greatcareers.org/are-you-tagging-on-linkedin/

Emojis and Unicode in Posts

1. Add Emoijis, Icons, and Symbols to Your
LinkedIn

2. How to Add Unicode on LinkedIn and
Social Media

UNICODE
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https://greatcareers.org/add-emojis-icons-and-symbols-to-your-linkedin-profile/
https://greatcareers.org/add-emojis-icons-and-symbols-to-your-linkedin-profile/
https://greatcareers.org/how-to-add-unicode-on-linkedin-and-social-media/
https://greatcareers.org/how-to-add-unicode-on-linkedin-and-social-media/

Plan for Engagement

1. Create a monthly content calendar using
Google docs, Trello, Asana, Airtable, etc.

Publish industry content

Publish feel good content

olish info about your product or service

You can schedule your content using

Hootsuite, Buffer, or Sprinklr (3 noted by

LinkedIn) or post list from your content

Copyright ©2023 calendar chart
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https://docs.google.com/
https://trello.com/en-US
https://asana.com/
https://www.airtable.com/
https://www.hootsuite.com/
https://buffer.com/
https://www.sprinklr.com/b/
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Engagement

. Use Content Suggestions Tool
. Reshare Mentions
. Short native (not YouTube) video can get

5X engagement

. Create PowerPoints or Canva PDFs for

Carousels

. Ask a question or have a raffle or contest


https://www.linkedin.com/help/linkedin/answer/a597212
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Cross Promote
Tag your page in personal posts on home
page
Share company page on other social
media platforms
Participate in topical conversations based
on hashtags
Comment as your company page
Ask customers or fans to tag you and you
highlight the post on your company page



Review Analytics

1. Measure the ROI of Your LinkedIn Ads SSS
2. Llnkedln Page AnalytiCs (available 60 days)

Updates

Followers

Visitors

Employee Advocacy
Talent Brand
Competitors

Leads
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3. Lmkedln Company Page

Search Appearances
Unique Visitors

New Followers

Post Impressions
Custom Button Clicks
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https://business.linkedin.com/marketing-solutions/reporting-analytics?trk=sem_lms_gaw&src=go-pa&veh=LMS-S_NAMER_US_High_EN-US_SEM_SEM_GoogleAds_NA_ALL_NA_NA_Core_SelfServeLP_CompanyPage_Brand_Phrase_538856884019__linkedin%20company%20page_c__kwd-21555925581_14253098839&mcid=6833116242744877134&cname=LMS-S_NAMER_US_High_EN-US_SEM_SEM_GoogleAds_NA_ALL_NA_NA_Core_SelfServeLP_CompanyPage_Brand_Phrase&camid=14253098839&asid=126590774155&targetid=kwd-21555925581&crid=538856884019&placement=&dev=c&ends=1&gclid=Cj0KCQjwspKUBhCvARIsAB2IYutvcv40300gZKokfEV9V0gM3rzq8BLrOnANnxERDXV1fqkQqvSvQuoaAklCEALw_wcB&gclsrc=aw.ds
https://www.linkedin.com/help/linkedin/answer/a547077/linkedin-page-analytics-overview?lang=en

Research

1. Research what your competition is doing
2. Where are they getting engagement?
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LinkedIn Pages Best Practices Infographic

Xavier Degraux’s Infographic on LinkedIn Company Page Best Practices and LinkedIn Pages: 10
Best Practices from the Publishing Algorithm Benchmark Stud

LINKEDM@ PAGES:
BEST PRACTICES

*« THIRD PARTY TOOL : 100%
« RECOMMEND TO EMPLOYEES : 80%
*« NOTIFY TO EMPLOYEES : 65%

*% OF EMPLOYEES REACHED

PAGE SECTIONS
TO ACTIVATE

ENGAGEMENT
@ workpLACE
v ENGAGEMENTS
@ rancuaces

1 COMMENT = 12 SHARES
1 COMMENT = 8 LIKES
1 COMMENT = 6 "SEE MORE"

CONTENT FORMAT MIX
+ 'I o 0/ LEAD GENERATION
(0] CLICK RATE
USING ALL THE DIFFERENT BESY

CONTENT FORMATS (IMACE, VIDEO, o 8 /o
DOCUMENT AND ARTICLE) INCREASES
REACH BY 10%

BEST DAYS TO POST

MON TUE WED THU _FRI SAT SUN

oev/oeveve

EMPLOYEE ADVOCACY*

SCAN QR CODE FOR EXTRA INFO

Source:

4th Annual Algorithm Report
oy Richard van der Blom

& Just Connecting Hub

* THIRD PARTY TOOL : 100%
* RECOMMEND TO EMPLOYEES : 80%
* NOTIFY TO EMPLOYEES : 65%

xavierdegraux.be

*% OF EMPLOYEES REACHED


https://www.linkedin.com/in/xavierdegraux/
https://www.linkedin.com/posts/xavierdegraux_linkedinpage-linkedin-contentmarketing-activity-7002950950550163456-S1BB?utm_source=share&utm_medium=member_desktop
https://www.xavierdegraux.be/linkedin-pages-10-best-practices-from-the-publishing-algorithm-benchmark-study
https://www.xavierdegraux.be/linkedin-pages-10-best-practices-from-the-publishing-algorithm-benchmark-study

Other Resources

LinkedIn Pages for Small Business

Hubspot’s The Ultimate Guide to Linkedln Company Pages

Buffer’s The Six Types of Content with Boost Your Traffic
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Carousel and Post on Content to Post on Company Page

LinkedIn for Small Business

LinkedIn for Creators

Richard van der Blom’s fourth annual LinkedIn Algorithm Report
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Social Media Algorithms: Updates & Tips by Platform [updated for 2023]



https://business.linkedin.com/content/dam/me/business/en-us/marketing-solutions/cx/2019/pdfs/linkedin-pages-smb-playbook-final.pdf
https://blog.hubspot.com/marketing/linkedin-company-pages
https://buffer.com/library/content-marketing-tips/
https://www.linkedin.com/posts/michelle-raymond-goodtradingco_3-2-1-good-trading-co-company-page-content-activity-6927128285185273856-Xs5c/?utm_source=linkedin_share&utm_medium=member_desktop_web
https://www.linkedin.com/showcase/linkedin-for-small-business/
https://www.linkedin.com/showcase/li4c/
https://www.linkedin.com/in/richardvanderblom/
https://www.linkedin.com/feed/update/urn:li:activity:6995279862512914433/
https://storychief.io/blog/social-media-algorithms-updates-tips
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12.

13.
14.

Other Resources

Social Media Marketing Trends for 2023: Predictions from the Pros

32 Predictions for Social Media Marketing in 2023

Social Media Trends for 2023 - 10 Strategies to Use for Maximizing Your Social Media

Success and this includes adding social audio so create an event from your company
page including LinkedIn Live (here’s an example) and LinkedIn Audio (Beta)
[If you need a social audio community, join the Thought Leadership Branding Club]

Social Media Marketing: Trends for 2023 on TikTok, Twitter, LinkedIn, Instagram and
Facebook

Recession Proof Your Business with Linkedin Company Pages (2023)

LinkedIn Pages: 10 best practices from the publishing algorithm benchmark study

(+ infographics)



https://www.socialmediaexaminer.com/social-media-marketing-trends-2023/
https://www.socialmediatoday.com/news/32-predictions-for-social-media-marketing-in-2023/635297/
https://www.socialinsider.io/blog/social-media-trends/
https://www.socialinsider.io/blog/social-media-trends/
https://www.linkedin.com/help/linkedin/answer/a548521
https://www.linkedin.com/help/linkedin/answer/a548521
https://www.linkedin.com/video/event/urn:li:ugcPost:7019021632698552321/
https://www.linkedin.com/help/linkedin/answer/a596214
https://thoughtleadershipbranding.club/
https://purposebrand.com/blog/social-media-marketing-trends-2023/
https://purposebrand.com/blog/social-media-marketing-trends-2023/
https://www.linkedin.com/pulse/recession-proof-your-business-linkedin-company-/?trackingId=3JIbcXhcT9ehYpVDxnTIYg%3D%3D
https://www.xavierdegraux.be/linkedin-pages-10-best-practices-from-the-publishing-algorithm-benchmark-study
https://www.xavierdegraux.be/linkedin-pages-10-best-practices-from-the-publishing-algorithm-benchmark-study
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Ring the Bell for Notifications

(e Your Career

& Networking for

E3reS! Manzacotos Our M iSSion
Dy N
\GCG

| J—

Manage notifications

Great Careers Grou ps Manage notifications from Greg

s

Groups

Your Career Our Mission & Members Helping Members

Professional Training and Coaching - Paoli, Pennsylvania - 3,479 followers

o All new posts

Get notified about all posts from this

MAKE A “LINKEDIN SIGNATURE” AND INCLUDE ON THE BOTTOM () Top posts
OF YOUR COMPANY PAGE POSTS WITH A CALL TO ACTION 5*—“__”““““ about:top7posts:from this
Like what we share? O Mo e
nly get notified about activity
. Ring the bell on our company page and choose All New Posts so you .W,_.,j,‘g ybil
don’t miss chances to enhance your career learning
(=
&4 Follow #GreatCareersPHL



https://www.linkedin.com/feed/hashtag/?keywords=greatcareersphl&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A7004097811759661057
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Your Company Page Can Follow
Other Company Pages

(\6(% Start a post

@) Photo 3 Video al. Poll H: Write article

Find your next great hire
Create a job post in minutes to find qualified candidates

PagepostHashtags Employee posts [ Ads

2 v
.-y

.-s*h

Your Page can now follow
other Pages

Z —
( )
i Post a free job )

Following and engaging with other
ons is a great way to grow your
Page's visibility.

4( Find Pages to follow )l
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You Can Comment as
Your Company Page

)

Comment, react, and repost as

@ Lynne Williams Ed.D. Candidate

CG(E' Great Careers Groups

@ Thought Leadership Branding Club
ChemPharma(r) Professional Association
Delaware Valley Veterans Consortium
SCORE Mentors Chester & Delaware Counties

Around the Clock Executive Helper

Career News Today



Set Up Lead Gen

O Edit %
c Header Collect leads on your page
< ; Add a lead gen form to collect and download leads.
Page info
* indicates required
l I I Buttons
Lead gen form
I About By enabling, you agree with LinkedIn's Pages Terms
Overview
Workplace Around the Clock Ex@cutive Helper
Commitments Our passion will let you pursu urs.
‘ Professional Training and Coachir Paoli, Pennsylvania -
Locations
Leads 91 person from your scho rks here - 1 emplo
. Lead gen form 7 ~\
Retstars ( v Following > Learn more ' NERVGICES
Community N J/
v Hashtags
Featured groups

Copyright ©2023
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Create a Newsletter on Your
Company Page

(e Your Career

& Networking for

Caroer‘rranslton& 0ur M'SS'on ‘F"

( GCG S

i

Great Careers Groups

Your Career Our Mission & Members Helping Members
Professional Training and Coaching - Paoli, Pennsylvania - 3,479 followers

-" h‘“ Barb & 22 other connections work here - 24 employees

\ v FoIIowmg Visit website &' (:»More '

Home My Company About Posts Jobs People Insights Events Videos

All Images Videos Documents Ads

)

Te,



Schedule Company Page Posts

Create a post p. 4

(/‘\ Great Careers Groups & BENG
) ® Anyone ¥ )

What do you want to talk about?
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. E] [ > ] F soe & Anyone
w Read step-by-step instructions
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https://greatcareers.org/want-to-schedule-your-personal-and-company-page-posts-on-linkedin/

Business Gold: Build Awareness, Authority, and

Advantage with Linkedln Company Pages

BUSHIESS
GOLD

S
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PAGE BOOK
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MICHELLE J LYNNAIRE
RAYMOND JOHNSTON



https://www.amazon.com/Business-Gold-Awareness-Authority-Advantage/dp/0473605104/ref=sr_1_1?crid=2LAMN3DEIRI1U&keywords=michelle+raymond&qid=1652935111&sprefix=michelle+raymond%2Caps%2C104&sr=8-1
https://www.amazon.com/Business-Gold-Awareness-Authority-Advantage/dp/0473605104/ref=sr_1_1?crid=2LAMN3DEIRI1U&keywords=michelle+raymond&qid=1652935111&sprefix=michelle+raymond%2Caps%2C104&sr=8-1
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A JOB SEEKER

Copyright ©2023

Fill a Gap as a Job Seeker

Build a Company Page and call it your
name (or other name)

Create a logo with your picture and the
green #opentowork “scarf”

Create a tagline - Seeking new
opportunity. #HONO #opentowork

Use this extra free website to expound
on what you do



Upcoming Schedule
UPCOMING WORKSHOPS WITH LYNNE SPEAKING

http://bit.ly/CareerTopics

UPCOMING WORKSHOPS

https: reatcareers.org/events



http://bit.ly/CareerTopics
https://greatcareersphl.org/events
https://greatcareers.org/events

Lets Connect!

director@greatcareersphl.org

lyvnne@aroundtheclockexecs.com

Lynne M. Williams, Ed.D. Candidate

I guide you to your keywords to beat the bots for resumes
and LinkedIn - unemployed, self-employed, or employed.
My process is collaborative.

484-393-2951

ifemm] 5° R

S

Book a 15 min call with me

Speaking Topics

Follow our

Social Media! m m ﬂ ﬂ

Read my bIOS! @GreatCareersPHL | #greatcareersphl

| also write for:
vista.today delco.today montco.today bucksco.today 31



http://bit.ly/PubsLynne
https://vista.today/
https://delco.today/
https://montco.today/
https://bucksco.today/
https://www.pinterest.com/GreatCareersPHL/
https://www.linkedin.com/in/lynnewilliams
https://twitter.com/greatcareersphl
https://www.facebook.com/greatcareersphl/
mailto:director@greatcareersphl.org
mailto:lynne@aroundtheclockexecs.com
http://www.linkedin.com/in/lynnewilliams
https://calendly.com/lynnewilliams
http://bit.ly/CareerTopics
https://www.linkedin.com/groups/3003229/
https://www.linkedin.com/company/philadelphia-area-great-careers-group/

