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Learning Objectives

01

02

03

04

Tips and best practices for business or 
networking cards & your keywords

Taglines, slogans, and six word memoirs

SWOT analysis of YOU and LinkedIn

Your reputation and your action plan 
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Memory 
Dart 

(instead 
of an 

elevator 
pitch)

  3

Google Steve Woodruff Memory Dart to read his article that inspired me! Reduce Your Elevator Pitch to a Memory Dart
https://www.stevewoodruff.com/reduce-your-elevator-pitch-to-a-memory-dart/         Read for other elevator pitch ideas!

Hi! My name is Lynne Williams. (state name)

Are you a job seeker (or client seeker)? (identify target 
audience which could be someone in transition or an 
entrepreneur)

Do you need help identifying keywords to get found and 
land a job (client)? (identify a potential pain point)

As the fairy godmother of job seekers (personal 
branding), like a pumpkin to a carriage, I write resumes 
and LinkedIn profiles (and company pages) and 
transform them into  job seeker (client attraction) tools 
that have relevance and impact to the employers 
(clients) you want to reach. (vivid image for memory dart 
explaining what I do and my value proposition)

Need help? Call me! (call to action)

My name is Lynne Williams. (repeat name)

Ten word version:

I guide you to your 
keywords to beat the 
bots.

https://www.stevewoodruff.com/reduce-your-elevator-pitch-to-a-memory-dart/
https://www.linkedin.com/pulse/tips-how-perfect-your-elevator-pitch-lynne-williams-ed-d-candidate/


Your personal brand 
is what other people 
say about you when 
you leave the room. 
It’s your professional 
reputation.

~ Dorie Clark
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A good read with excellent links! 
https://www.entrepreneur.com/article/280371

https://www.entrepreneur.com/article/280371


How do you differentiate your brand?

01

02

03

04

How do you differentiate and distinguish 
yourself?

What are your keywords and core 
competencies?

What are your features and benefits?

What is your value proposition | unique selling 
proposition | personal branding statement?
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A favorite 
@GreatCareersPHL 

Instagram 
Image!
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Keyword Demo & Discussion
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● Jobs Tab - case & spelling matter! e.g., Sop, SOP, Standard 

Operating Procedure (SOP)

● LinkedIn Github Career Explorer

● LinkedIn Collaborative Articles (see Q4)

● Demonstrate Skills (Beta)

● Google Trends

● ChatGPT (and other AI)

https://linkedin.github.io/career-explorer/
https://www.linkedin.com/pulse/have-you-explored-collaborative-articles-linkedin-lynne/?trackingId=Oh2nnEwpRl%2BhL%2BWg0rf4DQ%3D%3D
https://www.linkedin.com/skills-demonstration/skills/?channel=JOBS_HOME_NAVIGATION_BAR
https://trends.google.com/trends/
https://chat.openai.com/


Have you analyzed your headline?
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Engagement 
Score >

< Impression 
Score

< Headline 
Quality

https://www.linkedin.com/pulse/how-write-good-headlines-linkedin-articles-williams-ed-d-candidate/


Join me for How to Analyze Your Headlines for 
LinkedIn, Emails, and Blogs
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Is your banner memorable?
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How will you build your brand on LinkedIn 
to be memorable?
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Create your brand story with a custom 
banner, headline, and more!
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https://www.linkedin.com/in/tanya-kosmin/


About Section
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About Section
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Revisiting the Headline
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Headline Analyzer

198 characters of 
220

Overall 97

Engagement 95

Impression 100



LinkedIn Tips

Tip

The first  3 
hashtags in a LI 

post become 
part of the URL.

Solution

Volunteer! 
bit.ly/PAGCGVolunteer or 

bit.ly/PAGCGBOD

Seeking:
● VP Marketing on BOD
● VP Communications on BOD
● Tasks/Projects to be done in 

your area of expertise

Problem

The algorithm 
will not reward 

you if you do not 
have a current 

position.
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Read the articles linked in this article on How to Conquer the Employment Gap on Your LinkedIn Profile & Resume 

https://greatcareersphl.org/2019/12/19/hashtags-matter/
https://greatcareersphl.org/2019/12/19/hashtags-matter/
http://bit.ly/PAGCGVolunteer
http://bit.ly/PAGCGBOD
https://greatcareers.org/how-to-conquer-the-employment-gap-on-your-linkedin-profile-resume/


Use graphics and 
images for your 

One Pager 

for Networking 

or brochure but 
not for your 

resume 
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https://greatcareersphl.org/faq/
https://greatcareersphl.org/faq/


Your Email Signature is Part of Your Brand
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mysignature.io or use 
Canva.com or otherCheck out how to make a Canva email signature

https://www.canva.com/learn/best-email-signature-design/


Your Handshake is 
Part of Your Brand 

(though we may be doing elbow bumps, toe taps, 
or air fives as the new post COVID handshake!)
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Your Style is Part of Your Brand
Appearance - clothes, shoes, hair, makeup, nails, jewelry, etc.
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Let LinkedIn Become Your Online Portfolio

Copyright ©2020  21



Showcase Different Kinds of LinkedIn Activity

Copyright ©2020  22

Note: Collaborative Articles is one of the choices forthcoming that 
you will be able to highlight!

https://www.linkedin.com/pulse/have-you-explored-collaborative-articles-linkedin-lynne/?trackingId=JJo52lPyRieSvq6%2BnhdRVw%3D%3D


Blog, Blog, Blog

• Better to create original 
content rather than curate, 
so YOU are the expert

• Communicate regularly on 
a few channels > be 
consistent

• Post your website blogs on 
LinkedIn to drive traffic to 
your website

Create a LinkedIn Newsletter

Copyright ©2020   23

Write a blog on your website

https://www.linkedin.com/newsletters/career-news-today-6864059681518813184/
https://greatcareers.org/blog/


Business Card Front

● Name

● Cell Phone

● Email

● LinkedIn URL - Read this to customize!

○ make sure it is customized and is an /in/ and not a /pub/

● Website, if you have one

● Your title

● A tag line

● A logo or graphic that symbolizes YOU!

● Think about colors that will make people remember your card

● Do you want a glossy or matte finish?

● Address only if you have a brick and mortar business
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https://greatcareersphl.org/2019/07/11/clean-up-your-linkedin-url-gobbledygook-in-30-seconds/
https://www.colorpsychology.org/


Business Card Back
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● Make sure the background color is light so people can write 

on it

● Make sure the background is matte, and not glossy, so people 

can write on it

● Make sure there is some blank space so people can write on it

● Include your value proposition

● Optional QR code or LinkedIn QR code

https://www.qrcode-monkey.com/
https://www.linkedin.com/help/linkedin/answer/a525286


● Staples.com
○ They print one-sided in store
○ Two-sided is printed off-site
○ Free pick up in store or about $7 

delivery to your house
● VistaPrint.com
● Moo.com
● Businesscard.com
● OvernightPrints.com (My personal favorite!)

● Support your local printer!

Business Card Printing Options

Have your cards professionally 
printed so no one is looking at 
perforated edges from ones 
you print yourself. First 
impressions count!

Scan your business cards 
Evernote, CamCard, Neat, 
Haystack, and others, etc.
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Taglines vs. Slogans
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Slogan

used with a single marketing 
campaign … typically

Taglines

“permanent” line for your 

business

Check to see if your verbiage is trademarked ™ or 

service marked ℠



Tagline Considerations

01

02

03

04

Exude your personality

State what you or your company does

Differentiate yourself from your competition 
and show how you are unique; Explain added 
value and benefits

Add to your branding and marketing campaign

28



Tagline Considerations
● Start with a list of verbs that will convey action to start your story (build, 

consult, develop, earn, focus, grow, help, keep, partner, transform, etc.)

● List the key benefits that will be derived (less stress, more support, save time, 

more power, find a solution, improve potential, gain freedom, achieve 

success, etc.)

● Create a list of industry-specific jargon

● What are your strengths or unique selling points?

● Combine words in different combinations

● Is it visually appealing?

● Is it memorable and easy to say?

● Does it generate positive feelings?

● Is it unusable by competitors?

● Get feedback from friends and family before you commit

● Should go on the front of your business card

29

https://www.wordstream.com/blog/ws/2014/04/07/unique-selling-proposition


Stories collected at: www.smithmag.net 
www.sixwordmemoirs.com

Taglines vs. Slogans

Legend about Ernest 

Hemingway notes he was 

challenged to write a story 

in six words and wrote -

30

“For sale: baby 
shoes, never worn.”

http://www.smithmag.net
http://www.sixwordmemoirs.com


6 Word 
Examples
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● What the hell. Might as well. ~Nancy London

● Made costly mistakes, learned valuable lessons. ~Ricky Roach

● Inquisitive, excited, surprised and sometimes wrong. ~Jon Snow

● Some collect coins, I collect diplomas. ~Srini Rajagopalan

● I fell far from the tree. ~Rebecca Stadolnik

● I don’t know but Google does. ~Sorcha Exworthy

● Sperm too potent, now have triplets! ~Renee Schunk

● Yes you can edit this biography. ~Jimmy Wales

● Full life; impossible to summarize in ~Matt Love

● Was rebellious teen. Now raising one. ~Michelle Ganon

● I have not done it all. ~Aaron Knoll



Lynne’s 6 
Word 

Examples
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● Never too late. Live your passion.

● Moscato definitely makes everything much better.

● My best creativity lives outside boxes.

● I think, therefore I am me.

● Social media junky seeks geeky friends.

● Frick hasn’t found frack. Not yet.

● Said yes way too many times.

● Glass 100% full, liquid and air.

● Future goal is to write a book.
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● Type A overachiever – that’s me!

● My inner Scorpio is not being utilized.

● Love to work in t-shirts and jeans!

● My shtick; social media on steroids.

● Lifelong learner seeks another chocolate lover.

● Bacon, moscato, cats, chocolate, computers. Yeah!

● Lemme post that on my wall.

● Never missed a deadline. Perhaps second wedding.

● Virtual moscato, or maybe a few.

Lynne’s 6 
Word 

Examples



Are you treating your job search like a business?
Have you done a SWOT analysis for your business?

Have you done a SWOT analysis on your LinkedIn profile?
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https://greatcareersphl.org/perform-a-swot-analysis-on-your-linkedin-profile/


Have you created your action plan?
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● Who?

● What?

● Where?

● When?

● Why?

● How?

● Are they S.M.A.R.T.?

● Goals / Objectives?

● Tasks?

● By when?

● Resources?

● How do you measure 

success?

https://blog.hubspot.com/marketing/smart-goal-examples


Learn More About Branding Your Company

● Branding & Rebranding
● Rebranding a Company: 7 Things Your Boss Wants to Know 
● 6 Popular Services to Sell as a Brand Consultant

● Get ideas from this website for areas where you could focus 

on your brand
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https://altitudemarketing.com/services/branding-rebranding/
https://www.canny-creative.com/rebranding-a-company-7-things-boss-wants-to-know/
https://www.entrepreneur.com/article/272160
http://www.creativebrandconsulting.com/why-hire-cbc.html


Learn More About Branding Yourself

● Branding & Email Marketing: How to 
Share Your Brand Values via Email

● Your Reputation is Too Important to 
Dismiss

● The Power of Video for Personal Branding
● Guide to Understanding and Building Your 

Personal Brand
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How to Make 
Your LinkedIn 

Brand Stand Out

How to Wish a 
Branded Happy 

Birthday on 
LinkedIn

https://www.mailjet.com/blog/news/branding-email-marketing/
https://www.mailjet.com/blog/news/branding-email-marketing/
https://careersherpa.net/your-reputation-is-too-important-to-dismiss/
https://careersherpa.net/your-reputation-is-too-important-to-dismiss/
https://careersherpa.net/?s=personal+brand
https://www.job-hunt.org/personal-branding/personal-branding.shtml
https://www.job-hunt.org/personal-branding/personal-branding.shtml
https://greatcareersphl.org/2019/08/08/how-to-make-your-linkedin-brand-stand-out/
https://greatcareersphl.org/2019/08/08/how-to-make-your-linkedin-brand-stand-out/
https://greatcareersphl.org/2019/08/08/how-to-make-your-linkedin-brand-stand-out/
https://greatcareersphl.org/2020/01/02/how-to-wish-a-branded-happy-birthday-on-linkedin/
https://greatcareersphl.org/2020/01/02/how-to-wish-a-branded-happy-birthday-on-linkedin/
https://greatcareersphl.org/2020/01/02/how-to-wish-a-branded-happy-birthday-on-linkedin/
https://greatcareersphl.org/2020/01/02/how-to-wish-a-branded-happy-birthday-on-linkedin/


Upcoming Schedule 

UPCOMING WORKSHOPS WITH LYNNE 

SPEAKING

http://bit.ly/CareerTopics

UPCOMING WORKSHOPS

https://greatcareers.org/events
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https://greatcareersphl.org/events
http://bit.ly/CareerTopics
https://greatcareersphl.org/events
https://greatcareersphl.org/events


>>> Check out my Linktrees! <<<
https://linktr.ee/lynnewilliams

https://linktr.ee/greatcareersphl 
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@GreatCareersPHL | #greatcareersphl

director@greatcareersphl.org

lynne@aroundtheclockexecs.com

www.linkedin.com/in/lynnewilliams 

484-393-2951

Book a 15 min call with me

Speaking Topics

Lynne M. Williams, Ed.D. Candidate 
I guide you yo your keywords to beat the bots for resumes 
and LinkedIn - unemployed, self-employed, or employed. 

My process is collaborative.

on Thought Leadership Branding Club #TLBClub

Let’s Connect!

https://linktr.ee/lynnewilliams
https://linktr.ee/greatcareersphl
https://www.pinterest.com/GreatCareersPHL/
https://www.linkedin.com/in/lynnewilliams
https://twitter.com/greatcareersphl
https://www.facebook.com/greatcareersphl/
mailto:director@greatcareersphl.org
mailto:lynne@aroundtheclockexecs.com
http://www.linkedin.com/in/lynnewilliams
https://calendly.com/lynnewilliams
http://bit.ly/CareerTopics
https://www.linkedin.com/company/thought-leadership-branding-club-on-ch
https://www.linkedin.com/groups/3003229/
https://www.linkedin.com/company/philadelphia-area-great-careers-group/
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Upcoming events: https://greatcareers.org/events & http://bit.ly/CareerEdEvents 

Over 7000 Members & Alumni: https://www.meetup.com/Philadelphia-Area-Great-Careers-Group

Membership: https://greatcareers.org/membership

Social Media & More: https://greatcareers.org/contacts                             Copyright ©2023

Philadelphia Area Great Careers Group (our legal name)

● Great Careers Groups
● Business Executives Networking Group
● ChemPharma Professional Association

To access this deck: 
http://bit.ly/PersonalBrand4U 

https://greatcareers.org/events
http://bit.ly/CareerEdEvents
https://www.meetup.com/Philadelphia-Area-Great-Careers-Group/
https://greatcareers.org/membership
https://greatcareers.org/contacts
https://greatcareersphl.org/great-careers-groups/
https://greatcareersphl.org/beng/
https://greatcareers.org/chempharma-professional-association/
http://bit.ly/PersonalBrand4U

