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SEO Step-by-Step Tutorial 

Simple Basics For Beginners to Master 

 

If you’re just getting started with SEO, then a step-by-step SEO tutorial is in order. By this point, 
you’ve likely heard of a few basic terms, such as keyword research and on-page optimization. 
But how do you apply all the knowledge you’ve gathered thus far? 

Let’s go through it step-by-step. No matter how new you are to SEO, anyone can get started 
with the below SEO tips and get their website to rank in no time. Well — some time. Maybe a 
year or more. SEO, you should know, is a long game. 

By the end of this tutorial, you’ll be able to walk away with a list of actionable steps to get your 
SEO strategy off the ground. 

 

SEO step-by step tutorial 

➢ Step 1: Find keywords. 

➢ Step 2: Put keywords in the page title. 

➢ Step 3: Put keywords in the page URL. 

➢ Step 4: Put keywords in your meta description. 

➢ Step 5: Put keywords in your H1 text. 

➢ Step 6: Use keywords in the page’s content. 

➢ Step 7: Build links to your website. 

➢ Step 8: Monitor your rank. 

 

Keyword research 

Keyword research is as simple as picking a list of words and phrases relevant to your business. 
Think about which words are most likely to get people to do what you want them to do (visit 
your website and submit a form) and focus on those words. 

You can use a dedicated keyword research tool, but as a beginner, it’s wise to choose your 
keywords intuitively at first. For instance, if you sell roasted coffee, you might opt for “roasted 
coffee,” “Colombian coffee,” and “local coffee roaster.” 

List these keywords out in a spreadsheet or document for you to keep track of. Then, 
pick one word or phrase to use on one page of your site. In other words, you don’t want to 
target different keywords on one page. You want to target one keyword, as well as any 
keywords semantically related to the selected keyword. 

https://www.demandjump.com/blog/the-21-best-free-keyword-research-tools?utm_term=&utm_campaign=PMAX-2022&utm_source=adwords&utm_medium=ppc&hsa_acc=4166218850&hsa_cam=17869301696&hsa_grp=&hsa_ad=&hsa_src=x&hsa_tgt=&hsa_kw=&hsa_mt=&hsa_net=adwords&hsa_ver=3&gclid=Cj0KCQjwxIOXBhCrARIsAL1QFCbRnk_WbNmcOShfzSOoaGwoh4Lt8CzYOTolsphhWC8NxsE5gMMurHoaAlv-EALw_wcB
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For instance, you might write a page for “local coffee roaster.” In this page, you can target 
semantically related terms such as “local coffee,” “coffee roaster near me,” “coffee roaster [city 
name],” and “locally roasted coffee.” 

Put keywords in the page title 

Once you’ve chosen a keyword, it’s time to put it into action. First up, you want to put in your 
web page’s title. 

The page title is one of the most important things that Google, and other search engines 
evaluate to determine what is on a web page. It’s what appears on top of your web page’s 
result in the search engine results pages (SERPs). Notice how the following brand put its 
keyword, “Atlanta Coffee Roaster,” on its page title: 

 

 

 

 

 

 

Don’t forget to keep it short. Experts recommend 65 characters or fewer to ensure that search 
engines don’t trim your title, like in this search result: 

 

 

 

 

 

 

 

Keep in mind that 
your brand name is 
part of the 
character count of 
your website’s 
title. 

 

Put keywords in the page URL 

Google and other search engines also use the text of the URL of the page to determine the 
content of the web page. You should use your keyword or phrase specifically in the SLUG. 
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A slug refers to the part of the URL that identifies the address of the individual page. The 
slug is located at the end of the URL after the domain and any subdirectories. 

URL Slug Example 
https://blog.sema.score.org/marketing/how-to-optimize-urls-for-search 
 
Here are the elements of this URL:  
Protocol: https 
Subdomain: blog 
Domain: sema.score.org 
Subdirectory: marketing 
URL Slug: how-to-optimize-urls-for-search 

 
At minimum, a URL is composed of the protocol and the domain. Other elements are added 
depending on the page and where it is within your site's structure. 

In this example, it's really clear from the subdomain and subdirectory where you are — you're 
on sema.score blog in the marketing section. From there, you can tell what you're going to read 
about in the marketing section of sema.score blog — how to optimize URLs for search. Search 
engines get it. Readers get it. It doesn't look like spam. All good. 

 

 

 

 

 
 
 
 
 
 
 
 
 

A permalink is the web address used to link to your content. The URL to 
each post should be permanent and never change — hence the name 
permalink. The Settings Permalinks Screen allows you to choose your 
default permalink structure. You can choose from common settings or 
create custom URL structures.  

 
Don’t overdo it, though. If you sell coffee, for instance, don’t create a slug that says: 
mycoffeecompany.com/coffee-atlanta-near-me-fulton-county-greater-atlanta-area-coffee 
Keep it short, descriptive, and simple. One effective example would be: 
mycoffeecompany.com/atlanta-coffee-roaster 

Permalink structure 

https://blog.sema.score.org/marketing/ how-to-optimize-urls-for-search  

Path 

Domain name Slug 

Sub-domain name 

https://wordpress.org/support/article/settings-permalinks-screen/#:~:text=A%20permalink%20is%20the%20web,or%20create%20custom%20URL%20structures.
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If you’re using WordPress, here’s how to change your web pages’ slugs in the backend 
 

Put keywords in your meta (page) description 
 
Your page’s meta description can further tell search engines and users what your page is about. 

 
  

While metadata is not 
nearly as important as 
it used to be, it still 
counts. Take 
advantage by putting 
your keyword or 
phrase there. The 
description should be 
readable by a person 
and make sense, and 
the keyword 
metadata should 
focus on your keyword 
or phrase. Don’t make 
it long — less is often 
more. 

https://wordpress.org/support/article/settings-permalinks-screen/#:~:text=A%20permalink%20is%20the%20web,or%20create%20custom%20URL%20structures.
https://www.shopify.com/blog/how-to-write-meta-descriptions
https://www.wordstream.com/meta-keyword
https://www.wordstream.com/meta-keyword
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Put keywords in your H1 text 

The H1 text is usually the title of an article or some larger bold text at the top of your page. 
Google and other search engines can see this, and they put extra importance on the words in 
the H1 text. Make sure your keyword or phrase is there. Here’s an example: 
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Use keywords in the pages content 

Using your target keywords in your content is an essential part of your on-page SEO strategy. 

Why? Because doing that signal to search engines that the page is actually about the keyword 
and should show up in search results. I have heard from "experts" that you should use your 
keyword anywhere from 4-6 times to 10-12 times. My advice is to just write naturally, but to 
carefully avoid practices such as keyword stuffing. 

In other words, don’t write something like this: 

“We are Atlanta Coffee Roasters, the best coffee roasting company in Atlanta, GA, where you 
can find Atlanta locally roasted coffee roasted by hand in our coffee shop serving the greater 
Atlanta area.” 

That’s simply unreadable. Compare that with the content from the local coffee roaster 
company: 

“At Peach Coffee Roasters, we're passionate about single-origin coffees and carefully crafted 
blends. We have three licensed Coffee Q-Graders who select the best coffees from around the 
world and roast them to perfection. This obsession with quality extends to every step of the 
process, from green coffee sourcing to small-batch roasting and using only the best brewing 
methods every time. “ 

Build links to your website 

Once you signal relevancy to search engines via your keywords, it’s time for the hard work to 
start: building inbound links to your website from authoritative sites in your industry or niche. 

This is arguably one of the most important SEO steps you have to take. The number and quality 
of links pointing to your website are quite important to Google and other search engines to 
evaluate your rank on different terms. If people are linking to you, then that means that your 
site offers authoritative, trustworthy information on a certain topic. 

You should also externally link to websites related to your industry, which further 
demonstrates your relevance for that keyword. To learn more 

Monitor your rank 

Last but not least, it’s time to check on the results from your efforts. Give the search engines 
some time to do their thing (from a couple of weeks to a few months), and then keep checking 
your rank to see what happened and track your progress. 

If you’re just getting started with SEO, you can check this rank manually by searching for your 
target keyword in Google. We also recommend using Google Search Console to see your 
rankings for free. Since GSC can be limited in some respects, you can upgrade to an official SEO 
monitoring tool to track the most relevant keywords and consistently come up with strategies 
to improve your performance. 

You should also monitor your Google PageRank. Google uses your Page Rank as a measure of 
how "important" your website is on the web. Having a higher Page Rank means you have a 
better shot at being one of the top results for search terms. 

https://blog.hubspot.com/blog/tabid/6307/bid/33655/a-step-by-step-guide-to-flawless-on-page-seo-free-template.aspx?utm_campaign=Marketing%2520Blog%2520-%2520Daily%2520Emails&utm_medium=email&utm_content=220325340&utm_source=hs_email
https://blog.hubspot.com/marketing/keyword-density?utm_campaign=Marketing%2520Blog%2520-%2520Daily%2520Emails&utm_medium=email&utm_content=220325340&utm_source=hs_email
https://www.semrush.com/blog/link-building-strategies/?kw=&cmp=US_SRCH_DSA_Blog_Core_BU_missing_EN&label=dsa_pagefeed&Network=g&Device=c&utm_content=582151804034&kwid=dsa-1625658690949&cmpid=16210991712&agpid=132777779505&BU=Core&extid=23669698180&adpos=&gclid=Cj0KCQjwxIOXBhCrARIsAL1QFCbLVnegN_sy6r8YeYbku34ejv4-p0IJhi19URPuxxOBrzrVN06-2v4aAoJ6EALw_wcB
https://blog.hubspot.com/blog/tabid/6307/bid/235/No-Website-Is-An-Island-Why-and-How-To-Link-To-Others.aspx?utm_campaign=Marketing%2520Blog%2520-%2520Daily%2520Emails&utm_medium=email&utm_content=220325340&utm_source=hs_email
https://backlinko.com/hub/seo/backlinks
https://blog.hubspot.com/marketing/google-search-console?utm_campaign=Marketing%2520Blog%2520-%2520Daily%2520Emails&utm_medium=email&utm_content=220325340&utm_source=hs_email
https://blog.hubspot.com/marketing/seo-analysis-tools?utm_campaign=Marketing%2520Blog%2520-%2520Daily%2520Emails&utm_medium=email&utm_content=220325340&utm_source=hs_email
https://blog.hubspot.com/marketing/seo-analysis-tools?utm_campaign=Marketing%2520Blog%2520-%2520Daily%2520Emails&utm_medium=email&utm_content=220325340&utm_source=hs_email
https://blog.hubspot.com/blog/tabid/6307/bid/45/The-Importance-of-Google-PageRank-A-Guide-For-Small-Business-Executives.aspx?utm_campaign=Marketing%2520Blog%2520-%2520Daily%2520Emails&utm_medium=email&utm_content=220325340&utm_source=hs_email
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During the monitoring process, you should also grade your website. Use a free tool such 
as Website Grader to evaluate the SEO effectiveness of your site. 

 

Don’t let your learning to stop here. With the above steps, you can get started creating an 
effective search engine optimization strategy, but keep in mind that SEO has countless moving 
parts that warrant care, attention, and tenacity. That’s why some companies have entire teams 
dedicated to their SEO efforts. 

The good news is that you don’t have to guess about your next steps. Use our starter pack to 
ramp up your SEO plans and boost the likelihood of your website ranking on the first page of 
the SERPs. 

https://website.grader.com/?utm_campaign=Marketing%2520Blog%2520-%2520Daily%2520Emails&utm_medium=email&utm_content=220325340&utm_source=hs_email

