
Plan Your Website for Online Success
WEBINAR



What we’ll be covering today:
✓ Why planning is important

✓ Minimum Viable Launch

✓ Planning framework

✓ Additional website considerations

✓ How to choose the right platform/provider

✓ Q&A

AGENDA



I’m your host...Jessica Baldwin
2016-PRESENT

Co-Founder | Cardsetter
Website builder with design & setup included

2013-2016

Partner | Webgrain 
Custom developed Wordpress websites

2009-Present

Founder | Billings365.com
Website for events & things to do in Billings

HELLO!



I know I need a website.
WHERE TO START?



A little planning goes a long way
✓ Gain clarity

✓ Prioritize whatʼs most important

✓ Make better choices for your specific needs

✓ Save time and money

✓ Streamline and launch faster

WHY PLANNING IS IMPORTANT



Minimum Viable Launch
What is the minimum level of 
functionality + content necessary to get 
your business online?

● Websites are iterative

● Plan to “add to it”

● Donʼt wait for everything to be perfect

MVL



FREE Website Planner
cardsetter.com/score-website-planner



Define Your Website’s Goal(s)
ENGAGE

EDUCATE

CONVERT

I'll engage my target audience by...

I'll educate website visitors about my 
products and services by...

My customers will convert by... 



Make a List of Feature Needs

Blog

Blog

Lead Capture

Forms

Appointments

E-Commerce

Members/Gated Content

Payments

Integrations



Website Content
THE KING



IDEAL CUSTOMER

Who is your ideal customer?
What are their needs?

"As a type of person, I want  some goal  
so that some reason."



KEY BENEFIT STATEMENT

Why is your business/brand the best 
choice for your ideal customer?



TELL ME WHAT TO 
DO!

Call to Action



KEY BENEFIT STATEMENT
The Home Page

There are no rules. Only frameworks and suggestions. Your 
strategy is specific to your business.

FRAMEWORK



Key Benefit Statement
Support text here that backs up my key benefit statement.

Call to Action

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Aliquam vitae nisi commodo, porta massa sed, 
tempor leo. 

– Name

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Aliquam vitae nisi commodo, porta massa sed, 
tempor leo. 

– Name

Menu Item     Menu Item     About     Contact



Live your best “work from home” life.
A clothing line with ultimate comfort. Zoom meeting ready.

Shop Now

★★★★★  Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Aliquam vitae nisi commodo, porta 
massa sed, tempor leo. 

– Name

★★★★★  Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Aliquam vitae nisi commodo, porta 
massa sed, tempor leo. 

– Name

Tops     Bottoms     Shoes     Accessories     About     Contact

Product Name
Lorem ipsum...

Product Name
Lorem ipsum...

Product Name
Lorem ipsum...



Live your best “work from home” life.
Join 500+ other professionals optimizing the intersection of work + home life.

Subscribe

★★★★★  Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Aliquam vitae nisi commodo, porta 
massa sed, tempor leo. 

– Name

★★★★★  Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Aliquam vitae nisi commodo, porta 
massa sed, tempor leo. 

– Name

WFH Tips     Podcast     Work with Us     About     Contact

Article Title
Lorem ipsum...

Article Title
Lorem ipsum...

Article Title
Lorem ipsum...













Content Marketing
CONTENT

How much content does my website need?
How often do I need to add content?



CONTENT

✓ Helps with Search Engine Optimization

✓ Gives visitors a reason to visit, spend time, return

✓ Content to share on social

✓ Long-term benefits

Content Marketing
CONTENT



Start with a small collection of 3-5 articles





Additional Considerations
MORE TIPS



MOBILE

Over 55% of world-wide website traffic 
is mobile.

Itʼs higher for many businesses (especially B2C)

Mobile user experience must be a priority.



MOBILE

Mobile considerations:
✓ Simple menus and navigation

✓ Scrolling > clicking

✓ Simple design

✓ Make important info easy to find

✓ Encourage more content discovery (increase time on site)

✓ Choose a platform with mobile editing/previewing



MEASURE

Track Your Data with Google Analytics 

✓ Number of visitors

✓ Where visitors came from

✓ Time on site

✓ Which pages get the most/least traffic

✓ Customer journey

✓ Campaigns

✓ Conversions



MARKETING

Build it and they will come.
✓ Drive traffic with online/offline marketing channels

✓ Optimize for multiple visits

✓ Add content

✓ Test copy and positioning with landing pages

✓ Study your analytics

✓ Make changes based on data (not your gut :)



Considerations
● Will it grow and adapt with your business?

● Do I want to spend my time or my money? What is the value?

● Do the platformʼs features match your requirements?

● Are hosting, an SSL, and other essentials included?

● Do you have access to make edits on your own?

● What is the cost of future change requests? (Your time or $$)

● How is support handled? Is there a cost?

● What happens if you want to switch?

PLATFORMS AND PROVIDERS



Do It Yourself Hybrid Done for You
Agency/Freelancer

Pricing: 
$12 – $299/mo

Pricing: 
$49/mo

Pricing: 
$2,500 – $10,000 + hosting



QUESTIONS?

Website Planner Workbook
cardsetter.com/score-website-planner

Jessica Baldwin
Co-Founder | Cardsetter
jessica@cardsetter.com
    @Jessica_B365

mailto:jessica@cardsetter.com

