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What we’ll be covering today:

v Why planning is important

v Minimum Viable Launch

v Planning framework

v Additional website considerations

v How to choose the right platform/provider

v Q&A




I’'m your host...Jessica Baldwin

2016-PRESENT )Cardsetter

Co-Founder | Cardsetter
Website builder with design & setup included

2013-2016
Partner | Webgrain
Custom developed Wordpress websites

2009-Present
Founder | Billings365.com
Website for events & things to do in Billings




I know I need a website.
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‘ :/ A little planning goes a long way

v Gain clarity

v Prioritize what’s most important

v Make better choices for your specific needs
v Save time and money

v Streamline and launch faster



MVL

Minimum Viable Launch
e \Websites are iterative

What is the minimum level of .
functionality + content necessary to get * Planto®addtoit

your business online? e Don’t wait for everything to be perfect




Website goals
-
v
FREE Website Planner &
cardsetter.com/score-website-planner
e 7
IS
v Your website
plan is here!
Save goals




Define Your Website’s Goal(s)

~ How do | convert
\_ vigitors to customerg?

ENGAGE

I'll engage my target audience by...

EDUCATE

I'll educate website visitors about my
products and services by...

CONVERT

My customers will convert by...



Make a List of Feature Needs

); Blog - | E-Commerce

Li, Lead Capture | @;l Members/Gated Content
Forms =4 Payments
Appointments § Integrations



Website Content




IDEAL CUSTOMER

Who is your ideal customer?

What are their needs?

"As a type of person, I want some goal

so that some reason.”




Why is your business/brand the best =

choice for your ideal customer?




Call to Action




The Home Page

There are no rules. Only frameworks and suggestions. Your
strategy is specific to your business.




Menu Item  Menu ltem About

Key Benefit Statement

Support text here that backs up my key benefit statement.

Call to Action

Lorem ipsum dolor sit amet, consectetur adipiscing Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Aliquam vitae nisi commodo, porta massa sed, elit. Aliquam vitae nisi commodo, porta massa sed,
tempor leo. tempor leo.

- Name - Name

Contact



Tops Bottoms Shoes Accessories About

Product Name Product Name Product Name
Lorem ipsum... Lorem ipsum... Lorem ipsum...

Live your best “work from home” life.

A clothing line with ultimate comfort. Zoom meeting ready.

Shop Now

% %% k% Lorem ipsum dolor sit amet, consectetur %% % %% Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Aliquam vitae nisi commodo, porta adipiscing elit. Aliquam vitae nisi commodo, porta
massa sed, tempor leo. massa sed, tempor leo.

- Name - Name

Contact



WFH Tips  Podcast Work with Us  About  Contact

Article Title Article Title Article Title

Lorem ipsum... Lorem ipsum... Lorem ipsum...

Live your best “work from home” life.

Join 500+ other professionals optimizing the intersection of work + home life.

% % % k% Lorem ipsum dolor sit amet, consectetur %% % %% Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Aliquam vitae nisi commodo, porta adipiscing elit. Aliquam vitae nisi commodo, porta
massa sed, tempor leo. massa sed, tempor leo.

- Name - Name



MOME SIRVICES DUNDLES RIVEWS ABOUTUS COMTACTUS (833) 247-2748

KeepingiYourEamily Secure and Cc S
Home e e instaliation In Columbus and Meg!

\

‘Excellent inowledpe and service’ Tony and the Britt Smoart Security team were
prodessional during the bsinal conssitotion, inssallacion, and follow up. Throughout the
cxperience, It was evident that genuine caring and safety are their fop concerns and
reating people the way they want 20 be treated s their priovity. Highly recommended for
Doth dusinesses or residential *

Dr. Joseph G.1



O & Vinegar Gowrmet Foods Recipes  Testimonials  Contace

Enjoy Artisanal
Oils on Tap

Foodies know the importance of keeping s variety of olls In thelr cxpbossds.

Take your taste buds for a ride.

Foodhes know the inporiance of heeping & variety of ods in thewr cupbodrds. An extelient meal roguines just the right blead
of Seiriomings 10 lermt the serves. But whiat If you Bhe 00 Ury Defore you buy?

To make Sure you're petting exactly what you want. we have all 17 of our sigrature olive odls 0n 120, ¥ you appreciate 3
wel-Navored meal Come s2mpie our wares today. Speak with us ot [406) 504-BE8S



Because they grow up so fast.

Vinw (VA 16 growing bhe & word, 4 sgrinsivg dut of The Chhes They
were junt n bt weok! Why spend Sundeeds of doflars on clothes St

they DA€ 53 wear iyt DWIcH, whan you Can rent everything you seed?
Wy are revrwerting the wiy chidren s Ciothes sre wied in reeryday e,

Junt $48/m00 10 owtfit your child all pear roend!
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Age of

f. Montessort
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Authentic Montessori Teacher
Training
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Content Marketing

How much content does my website need?
How often do | need to add content?




CONTENT

Content Marketing

v Helps with Search Engine Optimization

v Gives visitors a reason to visit, spend time, return
v Content to share on social

v Long-term benefits




Start with a small collection of 3-5 articles

L sa oo s

ADVENTURE

PHOTOGRAPHY

2 .
o |
Adhvesture Photegraply Scries

L Over Bt Tigs ad Triehs

“7‘1 "'.Ae-ﬁ"“‘

Pots vt [ b By v e —— I e e et et ——



The Essential Guide to Planning Your Wedding
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\ MORE TIPS

Additional Considerations




MOBILE

 Over 55% of world-wide website traffic
is mobile.

It’s higher for many businesses (especially B2C)

Mobile user experience must be a priority.




Mobile considerations:
v Simple menus and navigation
v Scrolling > clicking

v Simple design
v Make important info easy to find
v Encourage more content discovery (increase time on site)

v Choose a platform with mobile editing/previewing




Track Your Data with Google Analytics

v Number of visitors

v Where visitors came from

v Time on site

v Which pages get the most/least traffic
v Customer journey

v Campaigns

v Conversions




MARKETING

v Drive traffic with online/offline marketing channels
v Optimize for multiple visits

v Add content

v Test copy and positioning with landing pages

v Study your analytics

v Make changes based on data (not your gut :)



PLATFORMS AND PROVIDERS

Considerations
Will it grow and adapt with your business?
Do | want to spend my time or my money? What is the value?
Do the platform’s features match your requirements?
Are hosting, an SSL, and other essentials included?
Do you have access to make edits on your own?
What is the cost of future change requests? (Your time or $$)
How is support handled? Is there a cost?

What happens if you want to switch?



Do It Yourself

@WORDPRESS

() shopify WiX com
@) SQUARESPACE

@

Hybrid

®cardsetter

@

<.

Done for You
Agency/Freelancer

() wornPress

7
S
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QUESTIONS?

Jessica Baldwin
Co-Founder | Cardsetter

jessica@cardsetter.com
Y@Jessica_B365

Website Planner Workbook

cardsetter.com/score-website-planner

dCcardsetter
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