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SCORE BUCKS COUNTY
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What is SCORE?

WE help entrepreneurs start or expand existing businesses. 

SCORE – We are experienced business 
executives/owners

• Provide individual free mentoring

• Offer workshops and webinars 
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Your Moderator Today 
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Focus of This Webinar

Focus on Beginners in DM

Benefit those who have started and are lost

Covers the basics

WILL NOT address technical issues or details 
about any specific tool

The intent is to get attendees started in DM –

A DM Bootcamp
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Basic Digital Marketing Questions

We will answer Seven Basic Questions Today

1. What are we talking about?

2. Where do I start?

3. What do I want my website to do?

4. How does Search work?

5. Why should I use Email marketing?

6. What Social Media sites should I use?

7. How do theses elements of DM work together?
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Digital Marketing – It’s Confusing
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Digital Marketing – It’s Confusing!
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So – After some thinking 
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Q#1 - Overview of Digital Marketing 

Web Site

The Purpose of Digital Marketing is to 
Create Traffic to your Web Site

Then Convert The Traffic
And Grow The Relationship
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Q#1 - Elements of Digital Marketing

Web Site

Email

The Website + Big Three

Purpose - Create Traffic, Convert It , Grow It  

Earned Traffic Paid Traffic

1

2

3 4
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Q#2 – Where do I start?

We start with Marketing
Define the Offering and the Value Proposition

What is my Brand promise?

What Messages do I want to convey?

Who are my Target Customers?

Why is this More Important in DM 

than in Traditional Marketing?
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We Start With Marketing

Product/
Service
Offering

Targeted
Customers

Value

$$$

BRAND

Message

Promo Type
Advertising
PR
F2F Sales
Events
Discounts

Media
TV

Radio
Print

Outdoor
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One View of Digital Marketing 
– Just Another Channel

Product/
Service
Offering

Targeted
Customers

Value

$$$

BRAND

Message

Promo Type
Advertising
PR
F2F Sales
Events
Discounts

Media
TV
Radio
Print
Outdoor

DIGITAL
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NO, It’s NOT The Same - FB Adverts
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FB – Core Audiences 
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Q#3 – What Do I Want from My Website?

Home Base for Brand and Messages Focused on 
my Targets:

Credibility

Electronic brochure

About Us

Product/technical Info

Testimonials

Get found from searches

Customer engagement and feedback

Education

…

CONVERSION
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No, It’s Not #2 – Customer Interaction

Product/
Service
Offering

Targeted
Customers

Value

$$$

BRAND

Message

Promo Type
Advertising
PR
F2F Sales
Events
Discounts

Media
TV

Radio
Print

Outdoor

DIGITAL
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Back To The Elements of Digital 
Marketing

Web Site

Email

The Website + Big Three

Purpose - Create Traffic, Convert It , Grow It  

Earned Traffic Paid Traffic

1

2

3
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Q#3 – What Do I Want from My Website?

CTAs that lead to Conversions

Conversions

Sales

Emails

Donations

Links

Enquiries 

….

Repeat visitors

Visits! – and then
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However – Remember the Goldfish?
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Q#3 – What Do I Want from My Website?

Clean design

Easy to find

Easy to navigate

Useful and informative

Responsive

Mobile friendly

Content – Content - Content

Repeat Visitors
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Website Example
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Website Example
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Website Example
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Website Example
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What Should My Website Do?
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Q#4 – How does search work?
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Register on Google business

Register on local sites such as Yelp and Yahoo

Search and research on keywords
Your offerings

Similar offerings

Competitive websites

Q#4 – Uhhhh – OK  - What about SEO?

Fuhgedaboudit!
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Q#4 – Get found on search
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Q#5-Why should I use Email marketing?

Because, after search, it has the best ROI

Email Basics
Get emails from all contacts

Use an email engine such as Constant Contact

Email once a week with 

news

offers

interesting content, contests, pictures, videos, top 
ten lists, referral bonuses, new offerings

Donut Day specials and fun facts
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Example - Email marketing
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Example - Email marketing?
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Q#5-Email marketing 101
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Q#6 What Social Media sites should I use?
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Q#6 What Social Media sites should I use?
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Q#7-What is  SM marketing plan?

Social Media Marketing Plan
1. Set Goals that solve the Biggest challenge– e.g. Brand, 

traffic, customer engagement

2. Research the SM site audiences

3. Establish measurement metrics

4. Research what your competition is doing

5. Build and curate compelling content

6. Engage with the audience

7. Monitor, adjust, repeat
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Q#7-What is  SM marketing plan?

SproutSocial.com
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Q#7-How do theses elements 
of DM work together?

Digital Marketing Plan
1. Marketing Bits – Define Customer(s) and message(s)

2. What Website design will focus on those customers 
and messages?

3. What Search bits that will send those customers to 
your website pages?

4. What CTAs and Conversions on the website pages?

5. What Email will send the target customers to your 
website pages?

6. Which Social site and what content that will send 
those customers to your website pages?

7. What do I measure and adjust?
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Q#1 - Elements of Digital Marketing

Web Site

Email

The Website + Big Three

Purpose - Create Traffic, Convert It , Grow It  

Earned Traffic Paid Traffic

1

2 3



41

The End of the Road
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DM Workshops

Questions? Concerns? Comments?

Don.Goeltz@scorevolunteer.org


