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M OXI l I . lZI n g During these unchartered

times, the major concern of
small businesses is the

Y O U r D i g i-I-O I challenge fo be viable now

and to sustain viability until
"normal” returns.

[ )
M O rke 'I' I n A brief review on social
media platforms and

finding profits in Facebook

Efforts ' ™




How to Tap intfo and Maximize
on Social Media’s Continued
Growith...

“With active user numbers that are projected to surpass three billion as early as
2021, few things have had as radical of an impact on people’s daily lives as
social media. These platforms are growing ever larger and, by current
estimations, are used by an astonishing 71% of those with internet access—a
number that’s only projected to grow. Primarily through data collection,
advertising, and social gaming, social media companies have amassed
Impressive revenue streams, and offer great promise for internet marketers.”

-Adam Warner, Welbsite Planet



HOW FACEBOOK COMPARES 1o
OTHER DIGITAL PLATFORMS

» Facebook: ~2.5 billion users worldwide (#1)
» Youtube: ~ 2 billion *"

» nstagram: ~ 1 billion “"

» | inkedin: ~ 610 million *" @
» Twitter: ~ 335 million " -

= Snapchat: ~ 229 million *" m 8 ﬂ




Facebook has continued to grow every year since it
launched in 2004.

2020
Facebook
S .I. is Ti C S It remains the most used social platform

Growth in active users and the fime users spend on the
platform.

Approximately 2.45 billion monthly active users. Knowing
who's using the platform and how they are using it can

make a difference when crafting a Facebook marketing
stfrateqgy.




YOUTUBE 2020 STATS

You can
navigate YouTube in a
their total of 80 different
logged-in monthly languages which

users. owin TUTUDE ereeeunt covers 95% of the

: Internet population.

79 percent of
Internet users have

YouTube has 2
billion users worldwide 73% of adults in the U.S.

use YouTube.

81% of 15-25 year-olds Almost 15% 93% of video watchers Only 33% of
in the U.S. e dl  Of YOUTUDE'S Site Traffic  [pummees in India are e OOpPUlar YouTube vide
use YouTube. comes from the U.S. watching YouTube. os are in English.




INSTAGRAM 2020 STATS

Here's a summary of the o The average post
Instagram J](k:)’:ilbzr}r:zt%nng/n Users @ on Instagram contains
statistics for 2020: g - 10.7 hashtags.

71% of the billion
monthly active users on c g:ig\%?g' gsg;s;e)pend
the Instagram app are e ger ke

under the age of 35. P Y.




Here's @
summary of
the LinkedlIn
statistics you

need to know

in 2020:

57 % of
users are male
and 43 % are
female.

Over 660
million users in
more than 200
countries and

territories across
the globe.

37 % of US
adults who use
Linkedln are
between 30
and 49 years
old.

RINIGEBIIN
2020
STATS




How to Tap into and Maximize
on Facebook's Continued
Growth...

» \What you will learn foday:
v What tools are available
v  How 1o use the tools fo increase sales




WHAT TOOLS ARE AVAILABLE:

Online marketing and advertising management tools

O WelYe AdStage
DriffRock AdRoll

Facebook
AdS
Manager

AdEspresso

AdSpringr

Perfect

Audience Agorapulse




IOW TO USE THE
TOOLS TO INCREASE
SALES

Creating Your Facebook Ad




CREATING YOUR FACEBOOK AD:
WHAT DO YOU WANT TO DO?




10 STEPS TO CREATE YOUR
FACEBOOK AD

Step 3: Step 4: Identify
mmd Caotegorize Your g Ways You Do
Business Business

Step 1: Step 2:
Create Your Ad Automated Ads

Step 5: Identify
Customer Step 6: Choose
Common Your Plan

Interests

Step 7. Design Step 8: Choose

Your Ad Your Audience

Step 9: Review

Plan Options
ldentify Your
Budget

g Measure your




Create Ac

Your Page represents your How would you like to grow your business?
business in ads.

Creating an ad helps get you more of e business resulls you want

Choose a Page to Promote

Gat Started With Automated Ads
5 Q: ¥ BTG Founsation - Straegivg tor Suscuss Get personaiized acks at adjust over tme 10 help you get beter
P f‘ F Narnoas Oters, Fousder of 870 u nongoolt resuss

e et on Jered D educwe s

sinta e mahocs for meacting ceeer and educaiion

P
[ J -~ " N
@ Swaeithear! Bafore | Sey | Do
Y D m » lead Up 2 my Sock mgrmyg sverrd

sctmduled %or ( ber /¥ e pussdee s 1o Srew Boost a Post

P Corveradion on lowe rakeSorniion, defing and

whe we witing 1o lsbs e “scewsey steps 1o mabe

Py drosrrs » reslly

YOUR AD - —
GROW YOUR )

B U S | N ESS Get more Promote your
2
Boost a post? ° messagese G page?¢

Promote your Get more Get more
business people to website
locally? contacte visitorse

Get more
leads?

Your page represents your business in
Ads (Consistent branding is critical)




Automated Adc

@
2

N/

Get Started With Automated Ads

Find the Right Adc for You
Ardrwer sl g Tew Suesons aoul

we b sogpest which ass 1o creale

We'll Help 2ot Up Your Ace
A sUSgeN] Irages, an sudence and Dudget 1o he

your eds gel reau s

N = %

Save Time With Lecc Maintenanoe

I B0 WHI run oo yii Rrm. we l Defp you

adiusl Salings O Salel parfoomancs

AUTOMATED
ADS :

Find the right ads for you: Select ALL the
ways you do business: online, direct
contact, in-person.




STEP 3:
CATEGORIZE

YOUR
BUSINESS

Choose up to three categories that
represent your business — Be specific

How would you categorize your business?



Automated Adc

Select all the ways you do business
Oniine
Feopie Can purthase products or scheadule services on my websies

URL  hip www Eacorssinglc comd

Direct Contact

Tramsactions are Iniai=d through phone calis, emals, or messages

{ ]
in-Person
L] Peopie purchase products or senvices at my physical location

Aod Your Susiness Aodress

BUSINESS -

Online — Direct Contact — In-Person




Add some common interests that your customers share.

Sewch for rferests 0 e

STEP 5: CUSTOMER
COMMON INTERESTS -

ldentify common interests that your customers
share




Automated Adc

Choose Your Plan

Based on the answers you provided, these types of ads could help you reach
your business goal

—

Recommended

QGet More Leade

Alorrative

Qet More Webclte Victors

STEP 6: CHOOSE
YOUR PLAN E

Plans are recommended by FB based on how you
categorize your business. Select based on your
business goals.




STEP 7:
DESIGNING
YOUR AD

Use a strong “call to action” to draw
inferest and increased fraffic to your
website

Provide quick to the point
testimonials/social proof to gain trust

Use a "“learn more” option (button) to
encourage further engagement

Use 1-2 images max (recommend size:
1200x628 px)




FACEBOOK

A

D EXAMPLES

nApp install campaign Customized onboarding experience

¥ 4 AVOLTE A S

® &

Rosetta Maldonado, Ola Mann and 69 others lke
Senartapp

k Global Retail

Complimentary yoga

oy Uke W Comenent

Welcome to Global
Retail London

Join us for complimentary yoga in
store now

Turn on'netifications so
that we can let you know
about yoga classes




Get More Leadc

Spedal Ag Category
Ads o credd, anpioymed o bousieng oftars. Leam More.

STEP 8: CHOOSE
AUDIENCE




STEP 9: REVIEW YOUR
PLAN — SET YOUR
BUDGET

First fime Ads set your budget at $4-5 per day

Automated Adc

Review Your Plan

Your ad witl run until you tum R off. Over Sme, we'l heip you adust the settings
and let you know when 1o make changes, ike refech the images.

By cicxing Promote, you 3gree © the Terms & Conditk nciuding the Terms for
Restricted Lead Ads.

Qet More Leadc

Varson (1) Extrratnd Rowatx
3781088 pecpe resched per dey

Audence

Locefion - Uvieg 1 Usitiedd Stadex
New Jersey Tpke, Harslion
Towentg:, Nercer Courty (#10 mi)
New Jarsey, PMiendelphte (4295 =)
Fervafvens

Age 1 - 5

Choose a Daily Budget

Your ad Wil run contiruously on an averape daly
budget. You can change your budget or pause your ad
amytime.

$4.00 3 cay

$6.00 a day

$26.00 2 cay
Chooce your own
Actusl wrourt spert dally iy vy

Account

Muroeee Shosdoom




STEP 10: MEASURE YOUR RO

» Measure the results of your
ads in comparison to your
spending (are sells
increasing, are you getting
more solid leads, more traffic
to your website, etc.)




RESOURCES

» Resource Links:

®» Facebook for Business - Business Help Center:
hitps://www.facebook.com/business/help/9805934753664902id=1240182

842783684

» 10 Steps to Successful Facebook Ads: https://okdork.com/wp-
content/uploads/2017/04/okdork-facebookads-checklist.pdf

®» Facebook Ad Tips: https://okdork.com/how-to-start-advertising-on-
facebook/

» Statista: hitps://www.statista.com/statistics/272014/global-social-
networks-ranked-by-number-of-users/

» Top Social Media Stafts: https://www.websiteplanet.com/blog/social-
media-platform-users/



https://www.facebook.com/business/help/980593475366490?id=1240182842783684
https://okdork.com/wp-content/uploads/2017/04/okdork-facebookads-checklist.pdf
https://okdork.com/how-to-start-advertising-on-facebook/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.websiteplanet.com/blog/social-media-platform-users/
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