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The Foundation

* Focus:

— who is your audience, community or “Tribe” you
want to be a part of and have follow you

 What is Your Unique Selling Proposition,
Passion and Voice
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ldentifying Your Target Market

— It’s not for everybody — if it is then it’s probably too
broad - what is your persona?

— Demographics
* Demographics can be viewed as the essential information

about the population of a region and the culture of the
people there.

e Commonly examined demographics include
gender, age, ethnicity, knowledge, disabilities, mobility,
home ownership, employment status, location

— Go after what’s manageable and then explode unless
it explodes on its own
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A Marketer’s
Template

for Creating
Buyer Personas
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Prospecting

* Inbound

- lead gen:

 marketo, eloqua, hubpsot, pardot, the list,
hoovers,insideview, etc. Google

— SEO Companies NYC (About 3,930,000 results)
— PPC - Google, Amazon, Bing

— Social media

— Others?

 And Outbound - The phone still works
— Better success rate than others if done properly
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Lead Gen

http://sales-lead-generation-services-review.toptenreviews.com

SEO

Social Media
Local Optimization
Blogging

Web Pages

Paid Search
Multimedia
Email Marketing
Live Chat

Event Promotion
Direct Mail
White Papers
Press Releases
Brochures
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Prospecting on Phone Done Properly

1. Use referrals, or

2. Call or send an individual email about
something they care about (an event for
them, their company, their industry, a public

event)
3. Structure of both should be the same
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Sample E-Mail

Subject: Andrew Winters Suggested | Reach Out — (this is your credibility)

Dear Mr. Jones,

Andrew suggested | call due to our recent success at Avco Co. and how our solutions
might help you in the same way by:

* Improving your local image (benefit 1)
* Being more competitive with Hospital Z (benefit 2)
* Reduce infection risk and costs of same (benefit 3)

| will reach out to your assistant tomorrow at 10AM to get on your calendar.

Sincerely,
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Same on Phone — 3 Parts

1. Hello Mr. Jones, this is Jonathan London.
Andrew Winters suggested | reach out to you.

2. | am calling to discuss how we helped Andrew:
— Improve his local image
— Be more competitive with Company XYZ
— Reduce costs by almost 11%

3. | wanted to get your thoughts on these issues and
others you might be facing. Is your calendar open next
week or the week after?
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eMail Marketing

Building Your List Bartering with related vendors - build
list with other mags or associations

Frequency Video vs. Text

Offers on related websites- associations What content works? What doesn’t?
dn related vendors, place offer, guest
blogs, etc
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E-Mail Marketing
Uses of E-mail

Newsletters

Product or service announcements
Event announcements

Re-purpose blog

Share other industry information
Send out recording of an event

If large enough (and with users knowledge) rent
list to others for income

Keep top of mind
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How Often

 Weekly at most for email (can do a little more
often for events as you get closer to date)

 Monthly or quarterly for newsletter
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Webcasts

Reach many at one time

Use subjects that youir market is interested in

Be more of a Subject Matter Expert vs hard sell

Record to send to those who couldn’t attend

th

JLondon@ipgtraining.com - 201.788.8922

“score2z



Putting together the Marketing Mix —
vs/and Social Media/Digital

 Traditional
— Phone, seminars, webinars, mailings, trade shows, etc

e Social media —whatis it

* Platforms
— FB -Twitter
— Linkedin - Pinterest
— Instagram - Google
— Blogs - Email

— Websites - Other
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infographic from Leverage
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LinkedIn

240 Million active users

Business oriented social networking site

Brands that are partici
brands giving potentia

oating are corporate
and current associates

a place to network anc

79% of users are 35 or
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Google
Google Search, CPC, SEO, Analytics, Alerts, YouTube

Google +

e 400 million active users

* Social network built by Google that allows for brands
and users to build circles

* Not as many brands active but the ones that are tend
to be a good fit with a great following

* Growing rapidly with 925,000 new users every day
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In Words

Pinterest

. 70 million active users

. Social site that is all about discovery

. Largest opportunities are in decor, babies, recipes, wedding, and fashion
. Users are 32% male and 68% female

Twitter

. 560 million active users

. micro blogging social site that limits posts to 140 characters

. largest penetration in the US but spreading slowly and steadily

. 5,700 tweets happen every second

Facebook

. Social sharing site that has 1 billion users worldwide

. Largest opportunities communicating with consumers in a non-obtrusive way
. Users share 2.5 billion pieces of content each day
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Instagram

Google+
LinkedIn
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In Words

150 million active users
Social sharing site all around pictures and now 15 second videos

Many brands are participating through the use of hashtags and posting pictures consumers
can relate to

Most followed brand is MTV

400 million active users

Social network built by Google that allows for brands and users to build circles

Not as many brands active but the ones that are tend to be a good fit with a great following
Growing rapidly with 925,000 new users every day

240 Million active users
Business oriented social networking site

Brands that are participating are corporate brands giving potential and current associates a
place to network and connect

79% of users are 35 or older
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Pinterest

Pins Boards Pinners

Search results for "Laura Neff"

Show:

@ AllPins

Swaggie.

() Just my Pins

bah- cracks me up every time.
@Laura Neff Schuman @Lauren
Calef @Brooklyn Gardner
@Ashley Moffett

Sunrise Maternity Photo Session Sunrise Maternity Photo Session
Laura Neff Photography Laura Neff Photography
. Kelly Mullican

| got to interview Laura Neff, life
leadership coach & the co-founder
of a food delivery service in
Charlotte!

Michelle Ward

Sunrise Maternity Photo Session
Laura Neff Photography

Eight

| Boundary Stone Baby "Pentac[es

Sunrise Maternity Photo Session

Laura Neff Photograph
graphy Sunrise Maternity Photo Session

Laura Neff Photography

FLOISE tiLE

[ Boundary Stone Baby

kindle edition |

Eileen McGrath, a 43-year-old
disabled nurse and barely

employed psychic, is used to
visions, but not the recurring

Neaff Nailv | inht Pink Raania
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Instagram

150 million active users

Social sharing site all around pictures and
now 15 second videos

Many
of has
can re

orands are participating through the use
ntags and posting pictures consumers

ate to

Most followed brand is MTV
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SOCIAL MEDIA EXPLAINED
(DONUT EDITION)

wwibbe 9 « I'm eating a donut »

facebook <« I like donuts »

foursquare « This is where I eat donuts »
‘ T
You TUbe " « Here’s a video of me eating a donut »

@ cgksmﬂmm « Here’s a vintage photo of my donut »

(’)mte[‘leél « Here's a pretty donut recipe »

m « Here’'s a viral picture of my donut »

Linked m « My skills include donut eating »

<« Now listening to “"Donuts” »

GO L)Sle + <« I'm a Google employee who eats donuts » -

JLondon@ipgtraining.com -
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An Integrated Marketing Plan

E-mail

Traditional

Vv
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Measuring the Results
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Simply Measured

" Simply Measured Tour  Pricing  FreeTools ~ Resources  Blog  About Us Sign In

-wmu 1 9

@ Share | 213

Check out some of our top posts from the Simply Measured Blog

The Anatomy of [INFOGRAPHIC] [White Paper]
Facebook: A Quick How Top Brands Facebook Insights:
Guide to the Are Using Twitter 10 Metrics and
Facebook Tactics

Ecosystem That Matter

For Brands
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Online Resources

Hubspot -

Marketo

Constant Contact
Linkedin

Marketing Sherpa
Facebook for Business
Bronto

SBI — Sales Benchmark Index
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Totad Projectec New Sales Revenue for 2014
Desired % of Marketing Revenue Contribution
Desired sales Revenue from Lead Gen activities
Average deal size
ins Needed

242,000,000

Totad revenue number for the company marketing serves.

25%

Expected % of contribution by marketing

£0,500,000

Percentage of revenuc that marketing i responsible for provicing leads.

163,000

rsert the average ceal size to calculate the numbder of wirs required to hit the number.

371

Totdl wins required that oniginate 3s a marketing lead.

gt your historic Cost Per Lead? > Insert CPL 04
~
Projected Demand Generation Bucget 2,500,800 Tt budget required to generate the MCL's required dedow & the Avg Cost Per Lead
Funnel Calculator Conv % Bottom-Up Definitions
ins n A closed Opportunity that results in 2 win
Corversion of Opp>Win 25% ”~
Opporiunities 1488 Qccurs when a Sales Rep has interacted with the Lead and the Sakes Reps has conwverted the Lead into a sales
Opporiunity inthe CRM
Corversion of SQL>Opp 23% -~
A Lead engages in a series of online and offfine interactions with an LOR over time and in a variety of modes (phone,
Sales Qualfied Leads (SQL) sae8 teat, &-mail, webinar) such that they become sales qualified
Corversion of MOL>50L 45% ”~
‘ A Lead responds to a series of nurturing activities and is sufficiently close to the Iceal Customer Profile that they
Marketing Qualified Leads (MQL} 13200 merit the time, attention, and effort of 2 Lead Development Rep (LOR) to help further their interest.
Corversion of MCL>MQL 55% A
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HOW TO TURN
FACEBOOK FANS
INTO PAYING
CUSTOMERS
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Marketo

' w |
=a, -
Marketo - ___aw

THE DEFINITIVE GUIDE TO

ENGAGING
EMAIL MARKETING




Hubspot

HOW TWITTER CAN
SOLVE CHALLENGES
FOR MARKETING,
SUPPORT, AND SALES

A Quick Guide to Using Your Twitter Time Effectively




Marketing Sherpa

2= MINUTE
JUS MARKETER

Search-Friendly Content

11 tactics for getting the most
SEO benefit from your content

Provided courtesy of

webmarketing 1|23
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4Pardot

an Exactlarget. company

SUCCESSFUL

LANDING PAGES

A Best Practices Guide
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