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The	
  Founda8on	
  
	
  

	
  	
  



The	
  Founda8on	
  

•  Focus:	
  
– who	
  is	
  your	
  audience,	
  community	
  or	
  “Tribe”	
  you	
  
want	
  to	
  be	
  a	
  part	
  of	
  and	
  have	
  follow	
  you	
  

•  What	
  is	
  Your	
  Unique	
  Selling	
  Proposi8on,	
  
Passion	
  and	
  Voice	
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Iden8fying	
  Your	
  Target	
  Market	
  	
  
–  It’s	
  not	
  for	
  everybody	
  –	
  if	
  it	
  is	
  then	
  it’s	
  probably	
  too	
  
broad	
  -­‐	
  what	
  is	
  your	
  persona?	
  

– Demographics	
  
•  Demographics	
  can	
  be	
  viewed	
  as	
  the	
  essen8al	
  informa8on	
  
about	
  the	
  popula8on	
  of	
  a	
  region	
  and	
  the	
  culture	
  of	
  the	
  
people	
  there.	
  

•  Commonly	
  examined	
  demographics	
  include	
  
gender,	
  age,	
  ethnicity,	
  knowledge,	
  disabili8es,	
  mobility,	
  
home	
  ownership,	
  employment	
  status,	
  loca8on	
  

– Go	
  a]er	
  what’s	
  manageable	
  and	
  then	
  explode	
  unless	
  
it	
  explodes	
  on	
  its	
  own	
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A Marketer’s  
Template  
for Creating  
Buyer Personas 

	
  
	
  
	
  
	
  
	
  

[name] [demographic] [goals] 
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Prospec8ng	
  	
  

•  Inbound	
  
	
  -­‐	
  lead	
  gen:	
  

•  	
  marketo,	
  eloqua,	
  hubpsot,	
  pardot,	
  the	
  list,	
  
hoovers,insideview,	
  etc.	
  Google	
  

–  SEO	
  Companies	
  NYC	
  (About	
  3,930,000	
  results)	
  
–  PPC	
  –	
  Google,	
  Amazon,	
  Bing	
  
–  Social	
  media	
  	
  
– Others?	
  

•  And	
  Outbound	
  -­‐	
  The	
  phone	
  s8ll	
  works	
  
–  Befer	
  success	
  rate	
  than	
  others	
  if	
  done	
  properly	
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Lead	
  Gen	
  
hfp://sales-­‐lead-­‐genera8on-­‐services-­‐review.toptenreviews.com	
  

•  SEO 	
   	
  	
  	
  
•  Social	
  Media 	
   	
  	
  	
  	
  
•  Local	
  Op8miza8on	
   	
  	
  	
  	
  	
  	
  	
  
•  Blogging 	
   	
  	
  	
  	
  	
  	
  
•  Web	
  Pages 	
   	
  	
  	
  	
  	
  	
  
•  Paid	
  Search 	
   	
  	
  	
  	
  
•  Mul8media 	
   	
  	
  	
  	
  	
  	
  
•  Email	
  Marke8ng 	
   	
  	
  	
  	
  	
  
•  Live	
  Chat 	
   	
  	
  	
  	
  	
  	
  	
  	
  
•  Event	
  Promo8on 	
   	
  	
  	
  	
  	
  	
  	
  	
  
•  Direct	
  Mail 	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  
•  White	
  Papers 	
   	
  	
  	
  	
  	
  	
  	
  
•  Press	
  Releases 	
   	
  	
  	
  	
  	
  	
  	
  	
  
•  Brochures 	
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Prospec8ng	
  on	
  Phone	
  Done	
  Properly	
  

1.  Use	
  referrals,	
  or	
  
2.  Call	
  or	
  send	
  an	
  individual	
  email	
  about	
  

something	
  they	
  care	
  about	
  (an	
  event	
  for	
  
them,	
  their	
  company,	
  their	
  industry,	
  a	
  public	
  
event)	
  

3.  Structure	
  of	
  both	
  should	
  be	
  the	
  same	
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Sample	
  E-­‐Mail	
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Same	
  on	
  Phone	
  –	
  3	
  Parts	
  
1.  Hello	
  Mr.	
  Jones,	
  this	
  is	
  Jonathan	
  London.	
  

Andrew	
  Winters	
  suggested	
  I	
  reach	
  out	
  to	
  you.	
  
	
  
2.  I	
  am	
  calling	
  to	
  discuss	
  how	
  we	
  helped	
  Andrew:	
  
–  Improve	
  his	
  local	
  image	
  	
  
–  Be	
  more	
  compe%%ve	
  with	
  Company	
  XYZ	
  
–  Reduce	
  costs	
  by	
  almost	
  11%	
  
	
  	
  

3.  I	
  wanted	
  to	
  get	
  your	
  thoughts	
  on	
  these	
  issues	
  and	
  
others	
  you	
  might	
  be	
  facing.	
  Is	
  your	
  calendar	
  open	
  next	
  
week	
  or	
  the	
  week	
  a]er?	
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eMail	
  Marke8ng	
  

	
  
Building	
  Your	
  List	
   Bartering	
  with	
  related	
  vendors	
  	
  -­‐	
  build	
  

list	
  with	
  other	
  mags	
  or	
  associa%ons	
  	
  

Frequency	
   Video	
  vs.	
  Text	
  
	
  

Offers	
  on	
  related	
  websites-­‐	
  associa8ons	
  
dn	
  related	
  vendors,	
  place	
  offer,	
  guest	
  
blogs,	
  etc	
  
	
  

What	
  content	
  works?	
  	
  What	
  doesn’t?	
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E-­‐Mail	
  Marke8ng	
  
Uses	
  of	
  E-­‐mail	
  	
  

•  Newslefers	
  
•  Product	
  or	
  service	
  announcements	
  
•  Event	
  announcements	
  
•  Re-­‐purpose	
  blog	
  
•  Share	
  other	
  industry	
  informa8on	
  
•  Send	
  out	
  recording	
  of	
  an	
  event	
  
•  If	
  large	
  enough	
  (and	
  with	
  users	
  knowledge)	
  rent	
  
list	
  to	
  others	
  for	
  income	
  

•  Keep	
  top	
  of	
  mind	
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Top	
  10	
  List	
  
www.top10emailmarke8ngservices.co

m	
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How	
  O]en	
  

•  Weekly	
  at	
  most	
  for	
  email	
  (can	
  do	
  a	
  lifle	
  more	
  
o]en	
  for	
  events	
  as	
  you	
  get	
  closer	
  to	
  date)	
  

	
  
•  Monthly	
  or	
  quarterly	
  for	
  newslefer	
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Webcasts	
  

•  Reach	
  many	
  at	
  one	
  8me	
  

•  Use	
  subjects	
  that	
  youir	
  market	
  is	
  interested	
  in	
  

•  Be	
  more	
  of	
  a	
  Subject	
  Mafer	
  Expert	
  vs	
  hard	
  sell	
  

•  Record	
  to	
  send	
  to	
  those	
  who	
  couldn’t	
  afend	
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Punng	
  together	
  the	
  Marke8ng	
  Mix	
  –
vs/and	
  Social	
  Media/Digital	
  

	
  
•  Tradi8onal	
  
–  Phone,	
  seminars,	
  webinars,	
  mailings,	
  trade	
  shows,	
  etc	
  
	
  

•  Social	
  media	
  –	
  what	
  is	
  it	
  
	
  

•  Plaoorms	
  
–  FB	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  -­‐	
  Twifer	
  
–  Linkedin	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  -­‐	
  	
  Pinterest	
  
–  Instagram	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  -­‐	
  	
  Google	
  
–  Blogs	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  -­‐	
  	
  	
  Email	
  
– Websites	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  -­‐	
  	
  Other	
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infographic	
  from	
  Leverage	
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LinkedIn	
  

• 	
   240	
  Million	
  ac8ve	
  users	
  
• 	
   Business	
  oriented	
  social	
  networking	
  site	
  
•  Brands	
  that	
  are	
  par8cipa8ng	
  are	
  corporate	
  
brands	
  giving	
  poten8al	
  and	
  current	
  associates	
  
a	
  place	
  to	
  network	
  and	
  connect	
  

•  79%	
  of	
  users	
  are	
  35	
  or	
  older	
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Google	
  

Google	
  Search,	
  CPC,	
  SEO,	
  Analy8cs,	
  Alerts,	
  YouTube	
  
	
  
	
  Google	
  +	
  
	
  
•  400	
  million	
  ac8ve	
  users	
  
•  Social	
  network	
  built	
  by	
  Google	
  that	
  allows	
  for	
  brands	
  
and	
  users	
  to	
  build	
  circles	
  

•  	
   Not	
  as	
  many	
  brands	
  ac8ve	
  but	
  the	
  ones	
  that	
  are	
  tend	
  
to	
  be	
  a	
  good	
  fit	
  with	
  a	
  great	
  following	
  

•  Growing	
  rapidly	
  with	
  925,000	
  new	
  users	
  every	
  day	
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In	
  Words	
  
Pinterest	
  
•  	
   	
   70	
  million	
  ac8ve	
  users	
  
•  	
   	
   Social	
  site	
  that	
  is	
  all	
  about	
  discovery	
  
•  	
   	
   Largest	
  opportuni8es	
  are	
  in	
  decor,	
  babies,	
  recipes,	
  wedding,	
  and	
  fashion	
  
•  	
   	
   Users	
  are	
  32%	
  male	
  and	
  68%	
  female	
  
Twifer	
  
•  	
   	
   560	
  million	
  ac8ve	
  users	
  
•  	
   	
   micro	
  blogging	
  social	
  site	
  that	
  limits	
  posts	
  to	
  140	
  characters	
  
•  	
   	
   largest	
  penetra8on	
  in	
  the	
  US	
  but	
  spreading	
  slowly	
  and	
  steadily	
  
•  	
   	
   5,700	
  tweets	
  happen	
  every	
  second	
  
	
  
Facebook	
  
•  	
   	
   Social	
  sharing	
  site	
  that	
  has	
  1	
  billion	
  users	
  worldwide	
  
•  	
   	
   Largest	
  opportuni8es	
  communica8ng	
  with	
  consumers	
  in	
  a	
  non-­‐obtrusive	
  way	
  
•  	
   	
   Users	
  share	
  2.5	
  billion	
  pieces	
  of	
  content	
  each	
  day	
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In	
  Words	
  
Instagram	
  
•  	
   	
   150	
  million	
  ac8ve	
  users	
  
•  	
   	
   Social	
  sharing	
  site	
  all	
  around	
  pictures	
  and	
  now	
  15	
  second	
  videos	
  
• 	
   Many	
  brands	
  are	
  par8cipa8ng	
  through	
  the	
  use	
  of	
  hashtags	
  and	
  pos8ng	
  pictures	
  consumers	
  

can	
  relate	
  to	
  
•  	
   	
   Most	
  followed	
  brand	
  is	
  MTV	
  
Google+	
  
•  	
   	
   400	
  million	
  ac8ve	
  users	
  
•  	
   	
   Social	
  network	
  built	
  by	
  Google	
  that	
  allows	
  for	
  brands	
  and	
  users	
  to	
  build	
  circles	
  
•  	
   	
   Not	
  as	
  many	
  brands	
  ac8ve	
  but	
  the	
  ones	
  that	
  are	
  tend	
  to	
  be	
  a	
  good	
  fit	
  with	
  a	
  great	
  following	
  
•  	
   	
   Growing	
  rapidly	
  with	
  925,000	
  new	
  users	
  every	
  day	
  
LinkedIn	
  
•  	
   	
   240	
  Million	
  ac8ve	
  users	
  
•  	
   	
   Business	
  oriented	
  social	
  networking	
  site	
  
• 	
   Brands	
  that	
  are	
  par8cipa8ng	
  are	
  corporate	
  brands	
  giving	
  poten8al	
  and	
  current	
  associates	
  a	
  

place	
  to	
  network	
  and	
  connect	
  
•  	
   	
   79%	
  of	
  users	
  are	
  35	
  or	
  older	
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Pinterest	
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Instagram	
  

• 	
   	
   150	
  million	
  ac8ve	
  users	
  
• 	
   Social	
  sharing	
  site	
  all	
  around	
  pictures	
  and	
  
now	
  15	
  second	
  videos	
  

•  Many	
  brands	
  are	
  par8cipa8ng	
  through	
  the	
  use	
  
of	
  hashtags	
  and	
  pos8ng	
  pictures	
  consumers	
  
can	
  relate	
  to	
  

•  Most	
  followed	
  brand	
  is	
  MTV	
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An	
  Integrated	
  Marke8ng	
  Plan	
  

Plan	
  

Social 	
  	
  

E-­‐mail	
  

Tradi8onal	
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Measuring	
  the	
  Results	
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Simply	
  Measured	
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Online	
  Resources	
  

•  Hubspot	
  -­‐	
  	
  
•  Marketo	
  	
  
•  Constant	
  Contact	
  
•  Linkedin	
  
•  Marke8ng	
  Sherpa	
  
•  Facebook	
  for	
  Business	
  
•  Bronto	
  

•  SBI	
  –	
  Sales	
  Benchmark	
  Index	
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SBI	
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Marketo	
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Hubspot	
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Marke8ng	
  Sherpa	
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Pardot	
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